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Instagram Content Strategies
Adobe | Project 1324 | Photoshop







OBJECTIVE

Reinforce Adobe as the
creative leader




STRATEGY

Make the community the hero,
spotlighting all creative media




TACTICS

Adobe Remix — Bring on Tk
creatives to put their mark on e
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TACTICS

Curate content across
Instagram (I.e., regram),
Behance and Create
magazine
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OBJECTIVE

Raise awareness of Adobe’s
commitment to igniting
creativity in youth and
cultivate the next generation of
creators




STRATEGY

Connect with and raise
awareness of young creators

between 13-24 that are creating
for social impact




ACTICS

#Creativelmpact Series
Engage creative influencers to either
photo doc:

= Someone they believe is creating
for social impact

= Street art that has an impact story
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@Photoshop




OBJECTIVE

Show the breadth of what you
can do with Photoshop



STRATEGY

Showcase a blend of influencer
work and UGC




TACTICS
Two-fold UGC approach

= Engage creatives with from varied
backgrounds to takeover the
channel and share a glimpse of their
body of work

= Rally UGC around monthly themes
to bring organization to the content
created and shared with us (e.qg.,
#Ps OnTheGo and #Ps_Neon)
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Content Strategy Overview & TIps £ \" ‘&




Curate & Regram

Make sure there’s proper attribution if it's a pure regram and appreciation of the
work
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macdonaldthobang Cinematic style.

cathy_weatherston_photography Wow!
The height of those trees. He's tiny in
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Engage Influencers
Extend Existing Relationships

Adobe / Make It Vault49.

@ Multiple Owners ~

' © Follow All

o 5 é 493 ® 33

Bé Vault 49 #Makeit

To celebrate the release of Adobe Creative Cloud 2015, Vault49 had the honor of curating a series of visual assets using the
Adobe mobile apps, inspired by our home town of New York City. We shared these library of assets with artists around the world,
who then incorporated them in to their own billboard artworks
around New York.
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Engage Influencers
Extend Existing Relationships
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photoshop

7,057 likes

photoshop @velvetspectrum here again.
With this piece, | use color to bring a
sense of positivity to a concept that
would otherwise feel quite heavy.

soroush__motlaghzadeh So amazingv’
sultan92busaidi ¢

thombengtsson | need a wallpaper like
this.

saeedazadi96 =

Josephali Very nice will try to create 3d of
it @sultan92busaidi

Josephali Thanx for the mentione
sultan92busaidi

benazirmulla Nicely done

ignya_imam @mhmmd.hsym keren kan
buatan mastah photoshop :v

m.mokhtariartwork It's tottaly same one

Af mu arhanrls

1 photoshop

5,624 likes

photoshop Hey guys it’s
@velvetspectrum, introducing
Photoshop’s challenge for the month of
June: #Ps_Neon. Tag your work with
#Ps_Neon to be featured this month.

I'm always trying to decipher where my
love of bright colors has come from. My
early days designing gig posters has
influenced my evolution as an artist. This
piece Is a tribute to those days of mixing
soft shapes with dynamic brushes. Now
let's see your #Ps_Neon colors!

qullirr Cewl!

alirezaalmaee Wow that is extra
zakaria_bourki wanderful work
sauldl @photoshop fucking cool!!!
kudacg So...uhmm any tutorial for tt?

sabrina.odz Very good!
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Engage Influencers
Getting Hands On
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swopes

Elise Swopes InstaGoddess | keep your imagination alive
SWOP.ES

1,715 posts 273k followers 152 following
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A #SwopesSoDope
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Engage Influencers
Getting Hands On

Bobby Solomon & Elise Swopes - Make It on Mobile

© 502 L]
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Engage Influencers
Getting Hands On

photoshop

12.9k likes

photoshop Hi everyone, this is @swopes
taking over Photoshop’s Instagram for
the week. | always have so much fun
making my images into something never
seen before and I'm entirely inspired by
my city, Chicago.

chicapunki Another level. Love it!
gentlemanpapi @davidgodarzi
mohit6972 Fabulous
tamararennae | want this on my wall

xpvisualarts @morristaylor_photography
think it would be cool and different if you
do one a these effects of your
emancipation photos. It will be a first of
its kind taking it to another level
@grace_zoeldrenzh

visualassassin Awesome @swopes !

klodovikov_podvig Wow man
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photoshop

16k likes

photoshop Hey guys it's @swopes,
introducing Photoshop’s challenge for
the month of July: #Ps_OnTheGo. Tag
your work with #Ps_OnTheGo to be
featured this month.

| love travel and | love the beauty in
being able to get up and go. Now let's
see your travel-inspired art!

charlottefulvio Hahah why'd utag me in
this?? @luke.shanahani

osamab_gh @omargharaybeh Riky
A 4

amalzz_rulezz #Awesome

a_h_santillan Anyone want to help to
crop someone in a picture?
luke.shanahan1 Haha meant to tag a guy
called @ charliemccarthyl15 but |
accidentally pressed u haha
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Engage Influencers
Influencer Agencies
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fSyah Pproject1324
Albany, New York

1,093 likes

project1324 Filmmaker @FinnHarries
interviews climate activist
@climatejourney at #breakfree2016 rally.
#creativeimpact

ambika313 FINN
lydiago7 @atomaso51901
lastexposure Killing the tones game!

hannah_dontcare Check out my solvey
project video on my YouTube channel

hannah_dontcare It's about Climate
Chnage

hannah_dontcare “Change

_ojh Where can we purchase these
tshirts?

emilyymarrinan @laneygnicholson
antigone_by_soph.ocles @eva.isabella

hannnahgross @sarahkperkinsi he's so
cute omg
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But What About Creating
Your Own Content?




The Challenge

It requires dedicated creative
resources — internal or agency —
to be able to create something
that'll actually work on Instagram.



— N

Adobe Spark Adobe Spark Post Adobe Spark
Page Video
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Adobe Spark — Desktop & 10S

Adobe Spark

&« (o ttps://spark.adobe.com

Theme

Theme Palette Photo Animation

: #AdobeSpark
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Get Started with One of Our Designs
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Change It Up with Various Themes
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Play with Your Copy

ALWAYS
TAKE THE
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Make the Most of Your Post

ALWAY S
TAKE THE |
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Instag ram Measurement
So, What’'s Success?




Measurement Is Limited

- Organically, engagement meets growth is usually it, especially for B2B brands

- Paid Instagram posts, offer slightly deeper data but it impossible to attribute your
profile content success
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Instagram Success for Adobe

- Soft metrics...for now

- Brand and relationship building defined by:
- Community growth
- Engagements
- Sentiment
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