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Best Advice Book

Publisher’s Letter
Crowdsourcing PR Thought Leadership

A

dvice comes in many flavors. I recall as a child my mother telling me to “Eat your
vegetables so you grow up to be strong.” She also implored me to “Always follow the
rules.” Had I taken her literally I might have missed out on trying new things, on pushing
the envelope just a little closer to the edge. It’s up to you to decide how to activate advice and
add your own flavoring to it.
With hundreds of contributors from all walks of PR life, this PR News Best Advice Book is your
guide to personal and professional success. From advice on advancing your career, managing employees, mitigating crises, leveraging social media and boosting brand leadership, this
book is filled with valuable nuggets from communicators worldwide. Our chapter on Empowerment is a treasure
trove of tips and guidance to get you through a tough day or to motivate you to take that chance or make that move.
The idea for the Best Advice Book stemmed from our PR News Conferences, where attendees and speakers share best
practices and are at the top of their mental game as they consume a tremendous amount of material and ideas on
communications advancement. We decided to take the age-old advice and “strike while the iron’s hot,” and began
circulating a notebook and pen and asking attendees to share their best advice. Over the past two years, we’ve accumulated thousands of pieces of advice and have narrowed it down to what you’ll find in this book.
You’ll discover tactical advice on how to deal with the social media tsunami and how to position your brand. As
Krista Todd with Logitech shares in the book: “Communication is not what you say, it’s what the other person hears.”
You’ll find advice worth repeating, like “The harder you work, the luckier you get” (Marcy Massura, Weber Shandwick). And helpful instruction, such as “Your brand is talking behind your back, do you know what it’s saying?”
(Adam Smith, Advent Creative).
I’d like to thank the hundreds of PR professionals who contributed to this first Best Advice Book. Your opinions are
clearly worth repeating.
I hope you find this book to be a helpful guide for advancing your communications efforts, validating your thoughts
and realizing your goals. The best advice I can give for making the most out of this advice book is to keep an open
mind. As Harry Truman once said, “The only things worth learning are the things you learn after you know it all.”
Enjoy the Best Advice Book, please stay in touch and let me know what you think.
Diane Schwartz
Senior VP & Group Publisher
@dianeschwartz
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By not subscribing to PR News,
you’re missing out on these articles:
•

How to Manage the Worst Situations Using Basic Rules and Authentic PR

•

Blogs Emerging as News Release Platform

•

In the Heat of a Crisis, Will Your PR Plan Work?

•

5 Tools to Measure (and Manage) Reputation in Complex Environment

•

Big Data: The Most Powerful PR Tool That Communicators Are Not Using

PR News is the must-read publication for communications professionals.

Each week, PR News gives you and your team a blueprint of ideas, strategies
and tactics to maximize your communications and social media efforts.

Your subscription benefits include:
• 48 information-packed issues featuring case studies, best practices, strategies, and
must-have guidance on the information you need to improve the performance of your
campaigns.
• Full access to PR News’ Subscriber Resource Center - a searchable tool to retrieve case
studies, and the how-to’s for effective initiatives, plus access to premium content.
• Proprietary research giving you unique access to statistics and essential findings,
including the annual PR Salary Survey Report.

Questions? Contact Laura Snitkovskiy at laura@accessintel.com or 301.354.1610

Sign up here: www.prnewsonline.com/subscribe
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“Don’t bury the bad.” –Jim Miller Dantsu
“Whatever you’re going through someone else has already been through,
or can give you advice. Take your time and do it right. If it’s a crisis,
respond quickly. “ –Marc Moorghen Conrad N. Hilton Foundation

“They don’t care about what you know
until they know you care.” –David Scott ESPN
“Always face issues head-on. Apologize for what’s gone wrong,
communicate how you’ll address the issue and do everything you
promise to do to resolve the problem.” –Lisa Saxe Business Wire

“It is not a crisis until you start acting like
it is.” –Olivia Hine Bhava Communications
“Best advice: ‘Listen before you speak.’ Worst advice: ‘No comment.’”
–Cheri Quigley

“Just tell the truth!” –Lee Anne Peck University of Northern Colorado
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“Always, always, always tell
the truth. The truth is easy.
Unspinning a web of half-truths
is daunting and destructive.”
–Paul Flannigan Southwest Airlines

“Never be scared of a crisis. Meet it head-on and you’ll find that, if
handled properly, your company will emerge stronger for it.”
–Brian Eaton Great Southern Bank

“Anticipate and prepare for a worse-case scenario and it will never
happen. ‘Luck’ comes to those who work hard.”
–Jennifer Perciballi Everyday Health

“Always be the first one into the room with
the bad news.” –Carl Foster Peppercomm
“After dealing with a crisis situation, all you will want to do is erase it from
your memory. Take time to evaluate and learn what worked best and
learn from your mistakes.” –Lauren Felts Alpha Xi Delta Fraternity
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