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Stages of storytelling 

#PRBootCamp 

Authenticity 
Humanize. Show some of your personality. Stories involving 
people are more likely to influence. 
 
Interest in audience 
Advocates will pay your story forward. How willing are you to 
share their content? 
 
Have a goal 
Audience needs to know where the story is going to lead and that 
you have a point of view. 
 
Be interactive 
Best storytellers are equally interested in participation of 
audience. Link engaging experiences both on and offline. 
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Find the story 
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Tell your story at the right time 
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Do the heavy lifting - Cisco 
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•  Stories on website 
•  Reveals how it tests and builds products 
•  Storytelling that grips and engages. 

Be transparent - Boeing 
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Include a visual 
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Know your audience 
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•  Content curation 
•  Algorithm to identify the content employees are consuming 
•  Result is a media arm that curates based on Intel’s own employees 

Involve your best ambassadors - Intel 
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