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Left Brain v. Right Brain

Nueqagew] / ANSI9AIUL MAIGIH 8Y) 0) PAAIASAI ATk OFeW] S, URISuId Ul SIS [V



Three Steps to Better PR Writing

* First, seek more balance in your writing



Three Steps to Better PR Writing

e Second, play the role of reporter



Three Steps to Better PR Writing

 Third, demonstrate value



It Can Be Done...

“Today, | want to tell you three stories from my
life. That's it. No big deal. Just three stories.”
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