
think tech, think idg »	
  mobile » social media » broadcast » lead generation » research » events » online » print 

 
Howard Sholkin 
Director, Communications & Marketing 
Programs 
 
IDG Communications 
 
howard_sholkin@idg.com 
508 766-5610 
@hsholkin 
 
#prbootcamp 
 

Writing Do’s and Don’ts for Communicators 
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Ready, Fire, Aim 
Audiences and 
objectives come 
first 
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Writing 
What will motivate readers to care and remember? 
Source: Prof. Bonnie Meyer 
Penn State 

#prbootcamp What	
   How	
   Example	
  
***Antecedent	
  
and	
  consequence	
  

Show	
  cause	
  and	
  
effect,	
  if	
  …	
  then.	
  

A	
  bylined	
  
editorial	
  may	
  use	
  
this	
  approach.	
  

***Comparison	
   Present	
  two	
  or	
  
more	
  opposing	
  
viewpoints.	
  

Poli>cal	
  speeches	
  
o?en	
  use	
  this	
  
approach.	
  

Descrip=on	
   Develop	
  the	
  topic	
  
by	
  describing	
  its	
  
component	
  parts,	
  

such	
  as	
  
aAributes,	
  

specifica>ons	
  or	
  
seCngs.	
  

Newspaper	
  
ar>cles,	
  for	
  

instance,	
  explain	
  
who,	
  what,	
  when,	
  
where,	
  why	
  and	
  

how.	
  

Response	
   Organize	
  by	
  
remark	
  and	
  reply,	
  
ques>on	
  and	
  
answer	
  or	
  

problem	
  and	
  
solu>on.	
  

Case	
  studies	
  
focus	
  on	
  
problem,	
  

solu>on,	
  results.	
  

Time-­‐order	
   Relate	
  events	
  or	
  
ideas	
  

chronologically.	
  

Company	
  profiles	
  
o?en	
  use	
  this	
  
approach.	
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THINK 

» 
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Source: Jakob Nielsen 2011 eye tracking research 
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Easy on the eyes 
•  Write heads & sub-heads 
•  Use bullets 
•  Highlight with bold 
•  Try italics 
•  Vary length of words, sentences,  
      paragraphs 
•  Avoid passive voice 
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IGS mobile survey news release 
www.storytoolz.com 
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Number	
  of	
  characters	
   3,965	
  

Number	
  of	
  words	
   732	
  

Characters	
  per	
  word	
   5.42	
  

Syllables	
  per	
  word	
   1.64	
  

Number	
  of	
  sentences	
   49	
  

Words	
  per	
  sentence	
   14.9	
  

Number	
  of	
  short	
  sentences	
   26	
  (53%,	
  10	
  words	
  or	
  less)	
  

Number	
  of	
  long	
  sentences	
   9	
  (18%,	
  25	
  words	
  or	
  more)	
  

Number	
  of	
  paragraphs	
   5	
  

Sentences	
  per	
  paragraph	
   9.8	
  

Number	
  of	
  ques=ons	
   0	
  (0%)	
  

Number	
  of	
  passive	
  sentences	
   15	
  (31%)	
  

Longest	
  sentence	
   52	
  words	
  long	
  

Shortest	
  sentence	
   1	
  word	
  long	
  

IGS mobile research news release 
Woo Hoo! StoryTooz scanned your text (624 
words) against a list of 2, 673 cliches and found 
no matches 
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•  Read aloud to catch awkward wording, long sentences other 
glitches that your eyes miss 

•  Supports your conversational, informal writing  
•  Proofing requires multiple sets of eyes  
•  Ann Wylie: 2 sentences/paragraph (web) 
             3 sentences/paragraph (print) 
 
#prbootcamp 

Helps with Proofing 

And, Write for the Ear 



10	
  

 
 
 
 
 
 
 
 
 
 
What do you think are the top 20 buzzwords? 



11	
  

Top Buzzwords 

•  Solution   Leader 
•  Best    Exclusive 
•  Leading   Premier   
•  Top    Fastest 
•  Cloud   Great 
•  Innovative  Sustainable 
•  Largest   Real-time 
•  Innovation  Dynamic 
•  Extensive  Innovator 
•  Leading   Provider 
 
Source: Schwartz MSL 
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2011 BusinessWire News Releases 
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Social writing for business 

•  Focus on reader, not you 
•  Write interesting headlines (not just for Twitter) 
•  Ask questions, opinions 
•  Provide links 
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Punctuation counts on Twitter 

Source: HubSpot’s Dan Zarella 
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Infographics 
Produce graphic visual of information, data, or knowledge intended 

to present complex information quickly and clearly. 
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eNewsletter 
•  Build interest starting with 

subject 
--Avoid spam filters, 50 or less 
characters in subject line 
•  Hook readers with a headline 
•  Draw them to first sentence and 

click 
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IDG Knowledge Hub newsletter 
#prbootcamp 
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IDG Knowledge Hub newsletter 

Number	
  of	
  characters	
   2,702	
  

Number	
  of	
  words	
   497	
  

Characters	
  per	
  word	
   5.44	
  

Syllables	
  per	
  word	
   1.65	
  

Number	
  of	
  sentences	
   25	
  

Words	
  per	
  sentence	
   19.9	
  

Number	
  of	
  short	
  sentences	
   10	
  (40%,	
  15	
  words	
  or	
  less)	
  

Number	
  of	
  long	
  sentences	
   4	
  (16%,	
  30	
  words	
  or	
  more)	
  

Number	
  of	
  paragraphs	
   1	
  

Sentences	
  per	
  paragraph	
   25.0	
  

Number	
  of	
  ques=ons	
   1	
  (4%)	
  

Number	
  of	
  passive	
  sentences	
   5	
  (20%)	
  

Longest	
  sentence	
   56	
  words	
  long	
  

Shortest	
  sentence	
   3	
  words	
  long	
  

Woo Hoo! 
StoryToolz scanned your text (504 words)  against a list of 2,673 clichés and found no 
matches. 
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Tell them what you told them   
•  Start with audiences and objectives 
•  Take time, speed can kill 
•  Shorter increases chances it will be read 
•  Write for eyes and ears  
•  Mix it up: words, sentences, paragraphs, punctuation 
•  Think visually (infographics, video) 
•  Proof with multiple sets of eyes 

#prbootcamp 



19	
  

Resources 
•  www.wyliecomm.com 
•  www.storytooz.com 
•  www.ragan.com 
•  www.prsa.org 
•  www.iabc.com 
•  www.danzarrella.com 

OR 
Google search: good writing tips=264,000 results  
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