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To be persuasive & productive, all good business stories need: 

emotion craft action 
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Details 

Images 

Emotion 

Tension/Conflict 
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Key story elements 



Send your 
message to the 
Story Center.  
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Logic can impart important information.	
   But a story can persuade.	
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Start a conversation 
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Is more better?	
  



What 
matters 
to you? What matters 

to your 
audience? 

Here’s what you 
should write or say. 

Speak to your 
Audience  
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Write a (short) short  
30-second story! 

Choose one: 
•  What is one thing positive thing your 

company does?  
•  What did you do when you found 

out you were hired?  
•  Why do you truly love what you do?  

HINT: Identify one particular moment to describe. Focus 
on details and images. 

I	
  	
  

WORK	
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1.  What details do you remember? 

2.  What was the emotion? 

3.  What do you want to know more 
about? 
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#refuse to be 
boring 
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We help storytellers and business professionals hone their craft,  
express their creativity, and write with confidence. 
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