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‘Millennials’ less apathetic, according to experts

By Grant Fuller
Reporter

Yesterday morning, students
gathered to commemorate Sept.
11, a day which none will ever
forget; a day that may have been
the defining moment of their lives
as “Millennials.”

The relatively new word,
coined by co-authors William
Strauss and Neil Howe in
Generations, refers to people born
between 1982 and 2002. By defi-
nition, this generation is well-
behaved and highly motivated,
prompting Strauss and Howe to
predict that the Millennials will
become the next exalted genera-
tion like the GIs who became
heroes in World War II. Including
the grandchildren of some from
that “greatest” generation, the

Millennials, previously called
“Generation Y,” now constitute
the vast majority of Trinity stu-
dents.

According to Professor of
Sociology Michael Kearl, this
group of supposedly team-orient-
ed and confident young people
was predicted to experience one
secular crisis that would shape
their outlook into adulthood.

Like the GIs before them, who
overcame world power struggles,
many say the Millennials will rise
out of the terrorism crisis
launched on Sept. 11, 2001 to
perhaps achieve more than
their immediate predecessors of
“Generation X."”

Although he does not find
complete accuracy in the sugges-
tions of Strauss and Howe, Kearl
said colleges around the country

are in the midst of important
changes regarding student atti-
tudes and involvement. While
Trinity may be an exception to the
general rule because of its grow-
ing, politically active, liberal stu-
dent population, Kearl said he
does find it true that students are
dependent on their parents, which
was another of the authors’ pre-
dictions.

“In terms of their accuracy, I
don’t think it holds true for all stu-
dents,” Kearl said. “It's a very
crude generalization that’s tough
to make when you look at the
great differences in race, ethnicity
and religion on campus.”

Strauss and Howe claim the
Millennials do not like to see
themselves as being especially
political, but activism on the
Trinity campus has been vibrant

in recent years, including protests,
rallies and other events from both
ends of the political spectrum.

As Sophomore Scott Andes,
president of the College
Democrats, attempts to revive the
organization that has been inac-
tive on campus for nearly five
years, he also sees a changing tide
among his peers.

“There seems to be a large
emphasis on making real connec-
tions between things learned in
academic classes and your values
or what you're going to do with
your life to be a productive mem-
ber of society,” Andes said. “I def-
initely agree that colleges are
going to change radically, and I
think part of that is the fact that
college is seen as a normal step in
life now.”

Since 1958, Professor of

English Coleen Grissom has
watched the generations come
and go at Trinity. Grissom is a for-
mer dean of students who
teaches mostly first-year classes.
She said the comparison to the

“greatest” generation is an
accurate one, aside from
the perception that most

Millennials are considered more
conservative than their Baby
Boomer parents.

“They’re really quite focused.
They want to make good grades,
and they want to say what
they mean and mean what
they say,” Grissom said. “They
love to disagree with me and
argue their points of view, and
they're really interested in
improving themselves, so I can
see what [Strauss and Howe] are
talking about.”
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SNAPCHAT STORY: A DAY IN THE LIFE OF A MANAGEMENT
TRAINEE

By James Rodgers

W Tweet m Share 0

Meet James! One of our Graduate Management Trainees at our busy
airport location in Belfast. He’s put together our first ever Snapchat story to
give you behind the scenes access to a day in a life of a Management
Trainee.

Follow James’ day and watch him get hands-on, from arrivals to business
management.

" 'MANAGEMENT TRAINEE/AT AN AIRPORT
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DocuSign ¥ 2 Follow

SMALL BUSINESS NOV

SATURDAY The @DocuSign Snapchat Geofilter is LIVE!

Snap us your best #DSM16 moment.
Username: DocuSigninc
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Deal with it.
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Ingrid Encalada
Latorre, 33, has
spent half her life
undocumented
in America.
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Create a Snap Story or Custom Geofilter ©
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