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TODAY’S AGENDA #PRNews

* The landscape

* Social media outreach

« Knowing your target

* Most sought after content
* Bridges

* Honesty
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THE MEDIA LANDSCAPE #PRNews

Employmentin the following industries
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THE MEDIA LANDSCAPE

News Outlets in US

« 36,291 All Digital (blogs, news websites, and online

versions of print)

« 18,969 All Traditional (magazines and newspapers)

« 15,543 All Broadcast (TV and radio)




WHERE WE GET OUR NEWS #PRNews

Newspaper website unique visitors

(average monthly unique visitors for the top 50 US newspapers by circulation)
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WHERE WE GET OUR NEWS #PRNews

News consumption
(% of US adults who often get news on each platform)

Print Radio Online




CONFIDENCE IN MASS MEDIA AT NEW Low
#PRNews

Confidence in US Institutions

(% greatdeal/quite a lot)

Military 73%
Small Business I 63%
Police III——— 5 6%
Church I A1%
Medical System IS 39%
Supreme Court I 36%
Presidency IIIISSSSSSSS———— 36%
Public Schools I 30%
Banks IS 27 %
Criminal Justic System I 23%
Organized Labor I 23%
TV News NI 21%
Newspapers I 20%
Big Business NIImmmmmms 18% TCN
Congress N 9%
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CONFIDENCE IN MASS MEDIA AT NEW Low
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SOCIAL MEDIA #PRNews

Undekstand needs
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KNOWING YOUR TARGET AND ENGAGING WITH
THEM ; A

“Don’t pitch blind
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MINI CASE: ERIC ADAMS VISIT TO TIRE SCHOOL
#PRNews
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PREFERRED CHANNELS #PRNews

Misalighment between PR pros and journalists on role of Linkedin. Twice as many journalists want to be

contacted via Linkedin compared to the PR pros that are doing so.

Channels Used for Pitching

- = Channels Preferred by Journalists - = Channels Used by PR Practitioners
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MOST SOUGHT AFTER CONTENT HPRNews

8 Seconds... pa— —3

Make it visual |

Make it short




BRIDGES #PRNews

Be polite

Think big




Questions?




