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Help or Hurt?
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The buyer’s journey has changed

CEB	Challenger	Study	2011-2012
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Smart	Insights:	
http://bit.ly/2dxFjZw
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1. Plant a Flag
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Write this down
1. What is my business goal?
2. Who is my most important audience?
3. How do I want them to see me?
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First Impressions
Would you want to do business with yourself?
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2. Move Towards Alignment
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Create a Self-Referential Eco-System
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3. Provide Content
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Quick and Dirty Branding
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I Got a Guy…
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Take the Conversation Offline
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Next Steps
• Define Your Goal, Audience, & Message

• Show the Benefits of  Alignment

• Provide Content and Context
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See You Online!

dfish@davidjpfisher.com
Linkedin.com/in/iamdfish


