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OVERVIEW 

• How to find a good story for your release 

• What to include in your release 

• Activity: create your own release 

• Wrap up – key takeaways 
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How To Find A Good Story  
For Your Release 
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Look For Stories That Are 

• Timely – Why does this month make sense for 
this announcement?  

• Big – Why is this interesting news for someone 
other than my team? 

• Complete – Do I have everything necessary for 
a journalist to cover this story? 
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Launches/Fundraising News 
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New Locations 
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Awards 
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Key Hires 
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Major Product Updates 
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Rebrands 
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Special Events 
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What To Include In Your Release 
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Catchy Title Helps Startup Get 
Covered in The Wall Street Journal 
Write your headline as if it were a front page 
article. Use an active, appealing headline that 
creates intrigue without overselling your story, 

and convince a journalist to read on… 
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Keep Your Title Short 

Bad:  

Turtle Dove, a Technology Startup, Partners with 
Leading Consumer Shoe Company to Launch A 
Series of New Shoes 

 

Better: 

Turtle Dove and Nike Debut New Shoe Line 
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Minimize Unnecessary Hype 
Bad:  
SleeperBee Website Giving Away The Best and 
Softest Pillows Ever To College Students At 
Absolutely No Cost 
 
Better: 
SleeperBee Website Will Give Away Free Pillows To 
College Students 
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Be Active 

Bad:  

SuperTech Announces $3M in New Funding 

 

Better: 

SuperTech Raises $3M in Series A Funding 
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Create Intrigue To Read On! 

Bad:  

New Grants Offered For Students 

 

Better: 

Applications Now Open For the Freeman Grant 
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Date and City 

<City>, <State> - <Date> 

 

New York, NY – May 2, 2017 

 

Provide a timestamp and location (if possible). 
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Who, What, Where, When, Why 
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Source: Fit Small Business Blog, http://fitsmallbusiness.com/press-release-examples/ 



A Strong, Usable Quote 

• Use full name, title and company  

• Offer more than just a retelling or quote about 
your excitement – share something new 

• Make it tweetable, conversational and interesting 

• Have someone relevant and important from your 
team comment, or find a suitable alternative 
(board member, teacher in your program, etc) 
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A Strong, Usable Quote 
Bad:  
“Shapr is excited to have raised $3million, which will help us to build 
our networking app and market our product in the US.” 
 
Better: 
“We truly believe there is nothing more important in life than meeting 
new people,” says founder Ludovic Huraux. “Talking with new people is 
a unique source of inspiration. Interacting with other professionals 
ignites ideas, opens career doors and builds a network of trusted 
contacts for guidance and support. Shapr’s mission is to make 
networking so seamless and meaningful that it becomes a lifestyle.” 
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Vital Background Information 
• Add a paragraph of background information 

on your company or client, including a website 
or social handles you’d like mentioned. 
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Source: http://www.prweb.com/releases/tattoofinder/tribal_tattoos/prweb493964.htm 



Contact Details For More Info 

Your goal is to have a straightforward press 
release that is ready to go to print, but make 
sure you include a press contact in case the 
journalist needs extra quotes, photos or 
information!  
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Activity – Quotes and Headlines! 

#PRNEWS | @mandymenaker 



Wrap Up: Key Takeaways 

1. Find a timely reason for your release 

2. Start with a catchy but straightforward title 

3. Include a superb quote that adds to the story 

4. Share the who, what, where, when 

5. Figure out the why, and sell that 

 
#PRNEWS | @mandymenaker 



Thank you! 
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