




● Snapchat’s Rebrand
● Spectacles
● Branded Geofilters
● Branded Lenses
● Discover
● Emoticodes
● Brands Doing It Best
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SNAPCHAT’S REBRAND
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SPECTACLES



@samsheffer

http://www.youtube.com/watch?v=GKcBVZ3zn84
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BRANDED GEOFILTERS
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BRANDED LENSES
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http://www.youtube.com/watch?v=jDBKrTttf-4
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DISCOVER



EMOTICODES
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See more at shortyawards.com
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Objectives:
1. Increase external visibility around 
PwC's efforts and activities related to 
the Oscars
2. Reposition the brand of the firm to 
appeal to a younger talent 
demographic
3. Activate PwC's employee 
population to create buzz and 
generate excitement
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Objectives:
1. Utilize Snapchat as it's 
intended to engage and 
entertain followers
2. Develop engaging stories to 
surprise and delight followers 
with giveaways
3. Live coverage of events 
4. Recruitment 
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About:
Snapchat-first show about sex and 
relationships hosted by sex ed 
YouTuber, Laci Green

Results:
Unique Views: 13.9M
Shares: 439K
Longform Views: 21M
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