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What We Do 

D S Simon Media creates and distributes video for 
organizations to: 
  
1. Earn coverage on TV, online and social media  
2. Turn your leaders into media stars and influencers 
3. Achieve communication goals through content marketing 
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The Power of Video  
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Effective use of video helps with the following: 
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The Power of Video  
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Use Outside Video Use Full Video

Digital Producers Use Third-Party Video 
Unedited 
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• Pitch A Story 
• Tell A Story 
• “Gee wiz” moments 
• Memorable images 
• Emotion 
• Humor  
• Connected to Distribution/Viewership 
• Spokesperson vs. Influencer  

 

The Power of Video  
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Turn Your Leaders Into 
Media Stars & Influencers  
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Your Experts Outperform Third Party Spokespeople  
in Helping to Earn Media  
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Satisfied Very Satisfied

Your Experts  

Third-Party 
46% 

84% 

37% 

Your Experts  

Third-Party  

11% 
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PRketing® Media Tour  
•Creating video to use in your pitch 
•Media Tours Broadcast/Internet 
•Custom Content  
•Digital Press Conferences  
•Facebook Live  
• Internal Communications 
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Are You Using Social to 
Drive Earned?  
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Using Video in Your Pitch 
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Using Video in Your Pitch 
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Media Outlets Are Using Social Networking 
Sites to Find Content  
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Facebook Twitter YouTube Instagram Linkedin Google+ Pinterest Snapchat Vine

Facebook and Twitter Top the List of Social 
Networking Sites Journalists Use to Find Content 

93% 

59% 

92% 

59% 

39% 

23% 19% 
15% 7% 
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Big Events  
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Trade Shows 
Creating an Influencer 
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Media Content 
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Trade Show 
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Are You Using Earned 
to Drive Social? 
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Media Content 
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Media Content 
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Key Takeaways 

1. The power of video  
2. Turn your leaders into media stars and      
    influencers 
3. Connect content to distribution 
4. Use social to drive earned media 
5. Use earned to drive social  
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