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HOME REPORTING CUSTOMIZATION ADMIN M Goals

o Goal setup
(®) Template
Select a template to start with a pre-filled configuration
REVEHUE
| Reservations Signed up for 2 tour, rental or reservation
) Make a payment Completed online payment

. (") Make an appointment Scheduled a visit or meeting
Admin >

| Become a partner Reguested or submitted partner, affiliste, or dealer infarmation

Goals scausmion

[ | Create an account  Successful sign up, account. or view created

INQUIRY

| View more Viewed product or service details
| Contactus  Viewed phione number, directions, chat or email
| Getestimate Requested price or time estimats
| See available Checked invemtory or schedule
") Find & location  Viewed location or dealer information

EMNGAGEMENT

( | Media play Played interactive media, like a video, slideshow, or product dema

(® Custom




e Goal setup  Edit

Custorm

o Goal description

Whitepaper Download Thank You

Goal slot ID

Goalld 1/ Goal Set 1 «

Admin > i
ype
GO aIS (® Destination ex: thanks.html

| Duration ex: 5 minutes or more

| Pages/Screens per session  ex: 3 pages
| Event e played a video

Smart Goal Smart Goal not available.

Measure the most engaged visits to your website and automatically turn these visits into Goals. Then use those Geals to
improve your AdWords bidding. Learn more




Admin >
Goals

Goal setup  Edit

Custom

Goal description  Edit

Name: Whitepaper Download Thank You
Goal type: Destination

Goal details
Destination

Equals to ~ fwhitepaperthank-you_html [ | Case sensitive
For example, use My Screen for an app and /thankyou. ftmiinstead of www example.comythankyou. htmifor a web page.

Value optional

n_J 35 SUSD

Aszign a monetary value to the conversion. Leary more about Goal Values. For a transaction, leave this blank and use Ecommerce

tracking and reports to see Revenue. Laarn more about Ecommerce Transactions.

Funnel optional

L[]

Specify a path you expect traffic to take towards the destination. Use it to analyze the entrance and exit pointa that impact your
Goal.

Verify this Goal  See how often this Goal would have converted based an your data from the past 7 days.
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