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e 30+ Year career in Marketing & Tech. Brands I've worked with:

A

- IBM, Kaplan

- Vanguard Army Corp of Engineers

- Harley Davidson Amex

- DavidYurman Dentsu

- Cigna Federal Reserve e

+ Pepsi Craftmatic N
+ Marriott Tzell 4

- NY Life Ritz Carlton
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Understand Create Build your Measurement
Keyword Science Wise Content Authority for Success —
and Know and Enhance the Online the KPIs
Search Intent Search Experience Authentically
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. Understand Keyword Science and Know
Search Intent
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© SEOPART OF ALL PROMOTIG
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The ent""e % Basic Elements of the Promotional Mix

promotional mix uses [ ierans ]
language that to one [orrect warketng |

deg I'ee Or al"IOther Interactive/
. ‘ Internet Marketing |
drive the search of T
keywords' ‘ Pubpl\iclit‘{/Public |

‘ Personal Selling |
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 Weleda needed to improve in-store sales at @

Target T ——
e Proposed Solution - sales promotion of coupons —

related to Target and Coupons. - 2 Off
e Promoted in Print Ads and with SEO rorens ey

Baby

I [ e sl st ® HII\IHHI\I\IHHI\I\HHHH\IHlHH

Over the Counter
Iscador®

RX TARGET WEB COUPON 5/15/09
: : $3 off

Target Online Printable Coupons - Weleda.com -‘-l

usa.weleda.com/our-products/special-offers.aspx ~

We're delighted to offer you special discounts and coupons for you to print, redeem and enjoy! Check “||H| H” |H”||| m

back often, as we continually update our exclusive ...
#PRNews Joseph Franklyn McElroy @josephmcelroy
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Keywords
. . Informational _
N d |Cate e.g. “why do cats need furniture?” ‘— Low Conversion %

Search Intent

Moderate
Conversion %

Transactional _ _
e.g. “buy cat furniture online” ‘_ High Conversion %

Conversion %

#PRNews Joseph Franklyn McElroy @josephmcelroy
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© MOBILE - MICRO-MOMENgS @
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I-want-to-buy
moments
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Local SEO does not always equal local
searcher intent.

e Local SEO relies on the local pack and brick-
and-mortar location.

e Local searcher intent is understanding how
users search and how to provide them
meaningful content around location based
gueries.

#PRNews Joseph Franklyn McElroy @josephmcelroy
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FOR EXAMPLE — Searching for Hotels

* People searching for hotels
have particular search patterns

Hmmm - flying
down to Tampa, |
might need a

shuttle from the
airport

oY

e They search not only specific
to location, but nearby to
places and attractions, as well
as with amenities

#PRNews Joseph Franklyn McElroy @josephmcelroy
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TAMPA AIRPORT HOTEL WITH FREBGHUTTLE"

Results in:

#PRNews
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o

Keyword

Searches Monthly

tampa airport hotels

3600

tampa airport hotels with shuttle

110

tampa hotels with airport shuttle

110

hotels near tampa airport with shuttle

110

hotels tampa airport shuttle

20

hotels with shuttle to tampa airport

10

hotels near tampa port with shuttle

30

tampa hotels with shuttle to port

10

hotels near tampa cruise port with free shuttle

90

tampa airport hotels with shuttle service

50

hotels near tampa airport with shuttle service

90

tampa airport hotels with free shuttle service

40

hotels near port of tampa with free shuttle

30

tampa cruise port hotels free shuttle

50

hotels near tampa airport with free shuttle

40

tampa hotels near cruise port free shuttle

30

tampa hotels near airport with shuttle service

40

tampa port hotels with free shuttle

20

tampa airport hotels with free shuttle

110

port of tampa hotels with free shuttle

10

hotels near tampa international airport with shuttle service

40

hotels near tampa cruise port with shuttle

70

hotels near port of tampa with shuttle service

10

tampa hotels with cruise shuttle

40

tampa hotels near port with free shuttle

30

tampa hotels with free shuttle to cruise port

10

hotels near tampa cruise port with shuttle service

20

hotels by tampa airport with free shuttle

20

TOTAL

4840

Joseph Franklyn McElroy @josephmcelroy
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-] tampa airport hotels with free shuttle B

All Maps Shopping News Videos More Search tools

About 2,480,000 results (0.84 seconds) e e
= MENU Marriott.com > Marriott Hotels & Resorts > Tampa Find&Reserve- == [ Reservations~ MyAccount: Signin - Join No

G
(580)

Tampa Airport Marriott

Tampa International by
A\rpurteJ g:;;lpa Airport Marriott &)

@ Tampa International Airport, 4200 George J. Bean Parkway Tampa Florida 33607 USA

o)

= o (529) NORTHW = . MARRIOTT D999 0 404 Reviews ¢ +1-813-879-5151 » & Photos
Homewood Suites La Quinta Inn v
by Hilton Tampa... @ 4'srampa Bay Airport
s118 e 5D
ol I\ . Tam pa Our Hotel Rooms Deals Dining Fitness Meetings Weddings Local Area Map
BARK (80) Map data ©2016 Google
[ Sun, Nov 20 5] Men, Nov 21

Our best rate. Guaranteed.
Price Rating Hotel class Amenjiies Sort by o Man, Nov 7, 2016 Tue, Nov 8, 2016

See guarantee terms

Tampa Airport Marriott
4-star hote
Airport lodging with a pool & dining

La Quinta Inn Tampa Bay Airport
2-star hotel

Modern hol 4
= Free Wi-Fi W

= More hotels About pricing

The 10 Best Tampa Hotels with Shuttle - Nov 2016 (with Prices ...
https:/fwww.tripadvisor.com » United States » Florida (FL) » Tampa » Tampa Hotels

Tampa Hotels with Shuttle. Homewood Suites Tampa Airport - Westshore Special Offer Up to 20%
Holiday... 14 travelers mentioned "shuttle” when describing this hotel. "The Homewood Suites was the
highest rated hotel (Trip Advisor) that provided both a free airport and cruise shuttle

Tampa Bay Area Hotels with Airport Shuttle - Vacations Made Easy
https:/fwww.vacationsmadeeasy.com/TampaBayAreaFL/....TampaBayAreaFLHotelswi... v
The Hilton Garden Inn is conveniently located two miles from the Raymond James Stadium. Airport
Shuttle: Free shuttle to and from the airport. Rating: Hampton Inn Tampa/Rocky Peint-Airport is a
comfortable hotel conveniently located only two miles away from the NY Yankees Legends Field. ﬁ VIEW PHOTOS

Tampa Airport Hotels with Free Shuttle | Residence Inn Tampa - Marriott
www.marriott.com » Residence Inn by Marriott » Tampa » Hotel ~

View property details for this Tampa airport hotel with free shuttle including area maps, contact
information, and more




GALILLEO

TECH MEDIA

== MEWU  Marriott.com  Marrictt Hotels & Resorts » Tampa » Hotel Find & Reserve = Reservations » My Accownt: Signin « Join Now «

Our Hatel Rooms Deals Dining Fitness Meetings Weddings Local Are:

Tampa Airport Marriott
@ Tampa Intemational Airport, 4200 George J. Bean Parkway Tampa Florida

Our best rate. Gu teed. .
ur best rate. Guaranteed Man, Nev7, 2016 T, Hov 8, 2006 MARRIGTT @00 ® 404Reviews | +1-813-679-5151 + & Photos

See guaran

Take off to one of the top hotels near the Tampa

a'lrport NPMU Marriott.com ) Maeriott Hotels & Resorts © Tampa © Hotel

Mon, Nov 7, 2016 Tue, Nov 8, 2016

Tampa Airport Marriott
Taking travel to new heights, Tampa Airport Marriott offers the ultimate comfort and convenience,
the heart of Tampa International Airport. In addition to easy access to the terminals, our hotel is Ju
short grive from Raymond James Stadium, International Plaza and Bay Street shopping canter, pl
wvariety of beautiful beaches and golf courses. When it's time to wind down, retreat to relaxation inj
stylish guest rooms featuring contemporary decor, soundproof windows, luxurious bedding and

@ Tampa Intemational Alrport, 4200 George J. Bean Parkway Tampa Florda 33607 USA

NARRIOTT ADiReviews ¢ +1-813-8T9-5151~ (& Pholos

+ Show More

Dur best rate.

Map & Local Area g

Guaranteed.

Tuw, Mow 8, 2016

Marriott Rewards

Categery: 7+ Points Needed Per Night

e from - 18,99 USD

fast, fee from : 12.95 USD Related Links

Key Amenities

t Delighter
=]

t buffet and delectable a la carte options at The Café,

nt near the Tampa airport. Our caswal setting and

R Cl |
ighten any moming elated Documents

= & &

Airport shuttle Fitness center Poaol Meeting event
space

mra: Caensl  Dhane +1.010.000 3006 X

#PRNews Joseph Franklyn McElroy @josephmcelroy
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Create Wise Content

and Enhance the Search Experience

#PRNews Joseph Franklyn McElroy @josephmcelroy



~ WHY WISE CONTEN TR -

The Necessity:
e Today's SEO is about User

Engagement. Content must be:

- Easy to read

- Appropriate to Intent

- Semantically Comprehensive
* Socially Shareable

- Long Form

* Media Enriched

* Relative to the Audience

* Data Measured and Modified

GALILLEO
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Added Valve  Trust  Road More

Refention |
< s5% N\ ) f \hdeﬁ

™~
Bounce Rate confexfuai links
l Reed More

Pase Views | Link Bai

Usey
Erqonomics E Saﬂ Qme | " References

B Load Speed
Video / Slideshonws |
Related Confent
Actions

Danlead | \ confat.st
SIMUP  Liascn vidoo CANI TOACHION

Disfracting Design
Clear { Concise \

Images

| ‘Tim on Page
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What content should we
focus on?

a0 30 20 19
I

coo oW
L

51% 72%

Connected Travelers
search for Reviews Restaurants while
Traveling

Joseph Franklyn McElroy @josephmcelroy
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 What do people care about?

{s} Most Valued Qualities in a Travel Service
#1

 Where are they present?

#z
#3

« What are their searching
patterns?

B

0%
Speedy 0%
Loyalty P 12%
Fi 339
%

Fraquency of response for affinity groun

Name
Job Title

Back Story

@ Frequency of Travel

Mhaligle times per week 18%

=

* Where she works
s Details about her role

ng |
Marketing je
Message Pitch

Goals and ) Uses Loyalty / Rewards Programs

Challenges

Demographics

* Age

i ))- Other Airlines Abways -
e Gender r Pitch « Jet Blue SU,LI::I: - .
« Salary Values and Elevator Pitch i ver | 0%
« Location Fears
 Education

Family

#PRNews
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"I'm on the road more than I like, so the little things really matter.”

* My Travel Goals
= Be in control of my itinerary - [ need the airline ko be flexible
» Be aware of any travel issues at all times
= Organize my schedule
= Research Trawel Options Easily
= Always know my travel options
» Know as soon as promotions to my favorite locations are available
= Travel comfortably
= Be productive whila travelling

» Maximize loyalty points earned

é My Frequent Tasks

» Research Flight Options
= Book a Flight

= Check Flight Status

» Change a Flight

= Create online account

= loin Loyalty Program

» Review saved Itineraries

:g“j Preferred Technology D Q

Overall, how would you rate your experience with
booking vour first flight on Littlewing.com?

Joseph Franklyn McElroy @josephmcelroy
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transactional  ¢ansactional

Define your
customer journeys
and understand the
intent of the
touchpoints for

Persona

informational Donna Redding, Skiburban mom

Stages of journey

Desire for Explore Select Sc redule
me s and
travel options Vacation 8 e

ustomer needs and activities

. * Discuss with * Discuss with + Book * Book a few
we b aln d MO b I | e family family cheapest reservations

* Discuss with  + Search flight and for dinner
friends online for hotel that nearby

* Read details on meets needs * Find and book
magazines top options of the entire a couple of

* Review online family interesting
travel sites \ ftours and

+ Get sense of . excursions
b transactional . .

informational

#PRNews Joseph Franklyn McElroy @josephmcelroy



GALILLEO

Audience
Keyword
“ Intent
Persona
Journey
+ DATA
+ Creativity
+ UX

WISE CONTENT = Relevant Information

#PRNews Joseph Franklyn McElroy @josephmcelroy
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 QUESTIONSTOASKE - -
Determine what content and Where u WiI is it.
Does it need to be scalable? If so, how?

How will it be created? Creativity, Curation, or Collections?
How will you measure it?

Will it be modified dynamically by data or software?

How will it look and be presented?

#PRNews Joseph Franklyn McElroy @josephmcelroy
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m - @MikeRamsey
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. _PEOPLE WANT TO KNOW ABOUT HOTELS ¢

S NEAR AT TRAC > S - SALILEO
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Sign in to My Account
¥ FIND & RESERVE » MEETINGS RESERVATIONS -
!‘\‘ Aa r"o" Engish-Us & Canada 58 O Hotels, Deals & ore & EVENTS  View & Manage

vie Like 0 ERIERRY ] (o oot |

Hotels = USA = Florida > Tampa >

Top 10 Tampa Hotels Near Florida Aquarium - Hotels.com Florida Aquarium - Tampa Hotels
5] www.hotels.comTampa-Hotals =

2 We found 21 hotels near Florida Aquarium - Tampa Edit Your Search
Last Minute Deals Deal Finder Checkin

Marriott Rewards® members get our lowest rates when they book direct. See Details
Deal of the Day New Hotel Deals B Y

Hotels Near Florida Aquarium in Downtown Tampa from $64/night List  Gallery Map by

£ www . com/Hotels-Tampa * Distance = Check-out

Marriott.com » Masiott Hotels & Resorts » Tampa * Hotel

0;.-Gu:§'a-‘|(|.~.- My dates are flexible

Tampa Marriott Hotels - Hotels Neat Tampa Attractions - marriott.com Tampa Marriott Waterside Hotel & Marina
[ Ad] 5 -n.'HobeIwTampa-:'i'imu_r' W '@ 700 South Florida Avenue Tampa Florida 33602 USA 3 )
op Tampa Attr WiFi and Parking. Book !
MARRIOTT @800 ® 615Reviews ¢ +1-813-2214900 » & Photos
Hotels in Tampa, Florida - Lowest Price Guarantee - booking.com
%] www.booking.comTampa/Hotels = :
’ a FL oriling. No 3 o
Our Hotel
2 Tampa Marriott Waterside Residence Inn Tampa © REWARDS NUMBER
e Bastiite it teed Hotel & Marina 235 Downtown
arrymar ick UFDESL . Luaranieed: o . . = Use Rewards points ~ What's t
TthE‘I_‘.;npy:lé_wu_ ® ] ] Wied, Howv 9, 2016 T, Now 10, 2016 435 4.1/5 ’ i

\d c Méridien Tampa Rewards number

From From

o] Tampd Marrion = 1 17 US0/night 77 USD/night
Walerside Hotel &
o | = [ View Rates View Rates
© SPECIAL RATES
~ o 1f W
Map data 82016 Googhe Golf Ne
Sun, Nov 20 Man, Nov 21 ! oyl Tournamen
. Phone; +1-813-9490090
Tampa Marriott Waterside Hotel & Marina $129 | * Comvention Center * Driving range
2k ko - d-star hote ! * Tournament Players Club:
t  Flarid. n O 18 holes, 6,898 yards. Par for course: 71
| .
I . A
| 4 fClub 17 Miles © B
l - ter & Phane: +1-813-854-2331 .
. L5t Pete @ * Rentals and Lessons

#PRNews Joseph Franklyn McElroy @josephmcelroy




Nearby Schools in Bend

SCHOOL RATING

High Lakes Elementary (assigned)

outof 10

Cascade Middle (assigned)
outof 10

Summit High (assigned)
outof10

More schools in Bend

-~
=

#PRNews

GRADES DISTANCE

K-5 0.2 mi
6-8 1.8 mi
9-12 0.5 mi

Data by GreatSchools.org

=

Schools

Best Schools in Bend-La Pine
Schools

Elementary Middle High Public Private

GREATSCHOOLS RATING
Low High 1 Unrated

SORT BY GreatSchools rating

Cascade Middle School
Public * Grades 6-8
901 students » 23 student/teacher

Highland School at Kenwood Elementary School
Public * Grades K-5
396 students * 21 student/teacher

Summit High School
Public » Grades 9-12
1372 students * 24 student/teacher

High Lakes Elementary School
Public « Grades K-5
589 students * 20 student/teacher

Charter

GALILLEO

TECH MEDIA

’f'. Buy Rent Sell Mortgages Agentfinder Advice Home design Advertise Sign in or join @

Zillow Home Values Schools

Summit High School

Showing school Map Bird's Eye
attendance zone =

2855 NW Clearwater Dr, Bend, OR 97703
(541) 355-4000

Bend-La Pine Schools

Public * Grades 9-12
1372 students it
24 students/teacher (out of 10)

Schools in Bend

Homes for sale in Summit High School attendance
zone

Apartments for rent in Summit High Schoal
attendance zone

Email a link 2mies  2km

Joseph Franklyn McElroy @josephmcelroy




WHAT ARE THE POPULAR THI

< Guidebooks Become a Host Help Sign Up Log In
+
~| Search as | move the map (5]
bt = slanu
- Orchards
hz0=]

Walnut Grove
Minnehaha

3
. Vancouver b
-
D
Cascad:
Park Ea
) = 03
Epral pank
Things to do in Portland e GO
Here's your key to the city. A definitive guide of the best local spots, Beuve:ﬁ"j o
as told by local Airbnb hosts
Garden R
Home-Whitford
@) Milwatlkie €GP Happy Valley
Drinks & g : @ on e
L ik Tigard (z28) unnyside
ngf“ilfe 3 ; E Lake Dswego
' 0 Clackamas
- Durhah ' o
Tualatin = Gladstone

West Linn

#PRNews

__PEOPLE VISITING A NEW CITY WANT 7O KNOW. -

< Guidebooks

#1
Powell's City of Books

urnside St

276 local Airbnb hosts recommend

adise &t

&

Powell's 3ooks

/e grown to

dent bookseller serv

wells.com, and our book in

employ over across five Portland

exce..

#2

ODO?

GALILLEO
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Become a Host Help Sign Up Logln
+
~| Search as | move the map i‘)‘
at = slana
Orchards
Walnut Grove
Minnehaha
on )
Mill
Vancouver
Cascade
Park Eas
! (),
3l
Portland |
s
Beaverton (16} 5]

Garden
Home-Whitford
Milwaukie ¥P¥ Happy Valley
(@)
Tigard 3 (224) Sunnyside

Lake Oswego

(@) ) Clackamas
Durham h205)
Tualatin
% Gladstone

@l

West Linn
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Build your Authority Online
Authentically

#PRNews Joseph Franklyn McElroy @josephmcelroy
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e Link Building is important to SEO, but risky

e UseTeam approach \

e Must not disrupt loyalty and brand equity.

e Must be balanced and diverse, Follow/NoFollow, — —4
Branded/Money/Other, Home/Deep

e Vertical related news and blogs are best
e Authority Site (Moz).
e Located in User Engaging Content

#PRNews Joseph Franklyn McElroy @josephmcelroy
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Content

N

Strategy

Link | <

4 L o 1
~ Outreach Building | |
B— \ _\ Process  p
)//7 P ' Prospect \
\ Qualify ! .

#PRNews Joseph Franklyn McElroy @josephmcelroy
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. Guest Blogger Approach
e Skyscraper Content and Publisher Outreach
e Content Promotion Networks
e No-Follow Sponsored Content
e Vertical Community Outreach
 Influencer Outreach

e Link Competitive Research &
SWOT Analysis

e Event Promotion

#PRNews Joseph Franklyn McElroy @josephmcelroy
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Measurement for Success
the KPlIs

#PRNews Joseph Franklyn McElroy @josephmcelroy
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 Keyword Rankings - what google positions do you have

« Keyword Opportunity — where can you improve

e SEO Visibility — week-over-week of SEO volume and rankings

e Organic Search Traffic Volume - home much you get, how unique, retention
 Domain Authority - third party evaluation of domain (Moz)

e Search Landing Pages — top pages and those that need work

e Search Queries - actual queries driving search and conversions

* User Engagement:
- Time on Site
- Bounce Rate
- Pages per Visit
- Conversions

#PRNews Joseph Franklyn McElroy @josephmcelroy



- BUILD DASHBO
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% Google Analytic T L Wb Site Dot TECH MEDIA

Julius KPIs Aug 21, 2016 - Sep 20, 2016

O All Usars

SEQ || Keyword Rankings. Sessions, and Time on Page WEBSITE RESULTS || Unique Visitors
Keyword Sesslons Time on Page ® Users
(not provided) 4,405 347:00:31 eaa
thuzio 50 01:19.06
thuzio.com 4 00:03:38
thuzrio talent 3 00 0000
hittps /fwww thuzio .com/ 2 00:00:22 = Sep & 12
thuzio 360 2 000000
thuzio jobs equity 2 P40 WEBSITE RESULTS || New vs. Returning Users
thuzzio 2 01:35.36
User Type Sessions % Mew Sessions
www_thuzio com 2 00:00:00
MNew Visitor 6,928 100.00%
1 00:00:00
Returming Visitor 4,138 0.00%
SECQ || Landing Pages i = 2
WEBSITE RESULTS || Bounce Rate
Landing Page Sessions Ye New Sessions ® Bounce Rate
; 5,020 87 .60% 80.00%
fsearchf 2,158 15.48%
lcareers/ 446 53.14%
0%,
faboulfexecutives/ 163 TEO07%
flogin/?next=/search/ 125 B2 40%
Sep 5 Sep 12
Magy/ 108 3%
fogin/ 107 75.70%
WEBSITE RESULTS || Convearsion Rate [Email Signup]
fabout/about-thuzio/ o1 46 15%
fecontact/contact-us/ 78 100.00% " GeAl Conilations
fkenny-anderson.htmi 50 100.00%

Aug 22

29 Sep 5 Sep 12

#PRNews nklyn McElroy @josephmcelroy




GALILLEO

TECH MEDIA

... OTHERTOOLS il < = &

jGalileo SEO Report

. Desktop vs. Mobile Search
0,
M o Z O . 2 4 /0 Visibility
Search Visibili

ty

e SpyFu/SemRush

e LinkResearchTools

e Search Console

#PRNews Joseph Franklyn McElroy @josephmcelroy
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Understand Create Build your Measurement
Keyword Science Wise Content Authority for Success —
and Know and Enhance the Online the KPIs
Search Intent Search Experience Authentically

#PRNews Joseph Franklyn McElroy @josephmcelroy



Be Natural and Don’t Be Stupid

I do not feel obliged to believe that the same God who |
has endowed us with sense, reason, and intellect has

intended us to forgo their use.

Galileo Galilei

#PRNews Joseph Franklyn McElroy @josephmcelroy
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