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Are You Using Social to
Drive Earned?
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Media Outlets Are Using Social Networking
Sites to Find Content
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Facebook and Twitter Top the List of Social
Networking Sites Journalists Use to Find Content
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The Challenge to Earn Media

It's harder than it used to be to earn media

In-House Communications Team Agency

M It's harder/much harder




The Agency/Brand Disconnect

Agencies are satisfied with their team’s ability
to earn media placements for clients on:

TV/Radio Online/Blogger Print

m Somewhat/very satisfied
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The Agency/Brand Disconnect

Brands are frustrated with both their agency’s and in-
house team’s ability to earn media on:

TV/Radio Online/Blogger Print

W Frustrated with Agency M Frustrated with their team
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The Agency/Brand Disconnect

Agencies find client insistence on a more
commercial messaging limits ability to earn media.
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Sometimes/Often




The Power of Video

Digital Producers Use Third-Party Video
Unedited

Use Outside Video Use Full Video




The Power of Video

Increasing Earned Media Placements Wil
Improve ROI

In-House Communications Team Agency
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The Power of Video

o Tell A Story
o “Gee wiz” moments
e Memorable images

e Emotion
e Humor
e Well Crafted - -

 Connected to Distribution/Viewership
e Spokesperson vs. Influencer
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Big Events




Whitney Museum of American Art

0600

WATCH

WATCH AND LISTEN

DEDICATION OF THE
WHITNEY MUSEUM OF
AMERICAN ART

On April 30, 2015, the Whiltwy Mussum inaugursted e opening of ils new homs with s dedication cememony and ribbon-cutling
teaturing First Lady Michelie Obama, Mayor Bill de Blasio, architect Renzo Piano, and Whitney leaders, as well as a performance
by the Woastar Group.

[suBscriBE| |DOWNLOAD|

MORE RELATED TO TAG: NEW BUILDING

Now Pluying Up Next - 2l




Trade Shows
Thought Leadershlp

I‘_»I_ai_lRubenking
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Media Content
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Trade Show



Ol {lo|viE

Are-You Using Earned
to-Drive Social?

#PRNews



Media Content

4@ Home News Weather Investigations Entertainment ese
NEW YORK
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COMPASS Find out how much your home is worth

compass.com
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Media Content

Forbes ~ SINOW. FOXNEWS FOMIBUSINESS FOXNEWS .4 FOXNEWSGO FOXNEW

initiatives, can tap for talent as well as customers in the future.

Emerson worked with ad agency DDB Chicago to develop the
campaign. Airing the ad on YouTube but also during “The Big Bang
Theory,” which has a similar, younger, science-geek audience and
subject matter, was a natural context,

Watch Live Show Clips News Clips Fox News Radio
[__oem ]

I sat down with Emerson CMO Kathy Button Bell and Green to learn
more about the campaign, their mutual goals, and their novel
pairing.
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SAPVoice: Can You Fise to
Incompetence?

[ e S

P ) 0I2/204

Hall of Fame cornerback Mike Haynes breaks down Peyton Manning, Cam
Newton | SI Now

Sports lllustrated

A% 925 views
4 nddte A share  ees Mo LR

O snd A Witk Hank Green,
Invemtor of 20 Glasses

CRFPRENCES AND MORE
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Media Content




Media Content

VARNESY | USE THE FORCE, LEGOLAND |
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Effective Tools

e Media Tours

e Custom Content
Packages

 Digital Press
Conferences
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Network Executive Model

e Audiences
 Programs

e Channels
e TV/Radio

e Online
e Social
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DSWI’IS case study — Intrepid Travel

media group

Brief: /\
Client wants to raise overall awareness of their \&1‘@?\0

business with a focus on their tours of famous \y

American landmarks offering.

Challenge:

PR surveys Consumer research Infographics Branded content News copy writing el
#PRNews WWW.T2point.us




D SWINS

mediagroup  Case study — Intrepid Travel

Solution: Topline Concept

“What do Americans know about where the country’s most
famous landmarks are located?

PR surveys Consumer research Infographics Branded content News copy writing




Dﬂ!‘;ﬁp case study — Intrepid Travel

Key data from survey

e 57% misplaced the Grand Canyon
e 17% thought the Space Needle was in Florida

e Only 30% know where Yellowstone National Park is /\
e 40% don’t know where Mount Rushmore is RE?“)

PR surveys Consumer research Infographics Branded content News copy writing SR
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D SWINS

media group case study — Intrepid Trave

Story assets: IG & Video

Do Americans know their national landmarks?
@ of Americans admit to having Yellowstone National Park Niagra Falls
little or no knowledge of their Wyosning. ldaho & Montana Mew York Ot Did you know?

15%

national landmarks! Do you?

Statue of Liberty

New York

87% can correctly identify it

Alcatraz

68% ililug

penitentiary in San Franisco

PR surveys Consumer research Infographics Branded content News copy writing

#PRNews

IHWW-TE_'pnirut « 118




§¥!Q§p Results — Intrepid Travel

Do You Know What
Y AHOO’ State the Grand
TRAVEL Canyon Is in? Most

People Don't

(EST.) MONTHLY VISITS: @ 5.73B Ding Karaghosian e e T e

IS sm-larweh The Griswald family could tind the Grand Canyvon, but a new
Imi Daoarebar 13 15 survey says most of their fellow Americans ean't
m The adventure tour company Intrepid Travel gave 2 000
Americans & pop quiz on their national landmarks, and as it turns

out_ there's a lot they needed to brush up on. Forty-five percent
said they have little or no knowliedge of U.S. landmarks, and a
(EST'] COVERAGE VIEWS: 0 243K whopping 57 percent said they don't know that the Grand Canyon

is tound in Arizona.

Related: o Things You Vidn 't Know About the Grand
Canyon
DOMAIN AUTHORITY: @ 100 R e o e g

LINKS FROM COVERAGE 1
(INFO)

 { @

Infographic: Tntrepid Travel

860 .2 3 Here are some other findings from the survey:

= Only 40 percent of Americans polled knew the Haover Dam lies
between the borders of Mevada and Arizena.

=  While 63 percent could locate the Space Needle in Seattle, 17
percent thought it was in Cape Canaveral, Fla.

= Just 68 percent knew that Alcstraz, the most famois prison in
American history, is in San Francisco. Thirteen percent thought
it was in New York, and another 11 percent didn't know where ot

PR surveys Consumer research Infographics Branded content News copy writing
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D SWINS

media group Results — Intrepid Travel

FRONT PAGE  POLITICS  ENTERTAINMENT  WHAT'S WORKING  HEALTHY LIVING  WORLDPOST  HIGHUINE  WUFFPOST UIVE AL SECTIONS

= 57 Percent Of People In Landmark
P
I I HUFFINGTON n Survey Don't Know Where Grand FOLLOW HUFEROST
T

POST KEC

HuffPast [0 e

Weird News (1. IR

(EST.) MONTHLY VISITS: @ 114M

HUFFPOST
NEWSLETTERS

¢ SimilarWeb - 57%+di "t‘_knowf_ B | st
#YGrand Canyon.is inAfiZo '

SUGGESTED FOR
You

Wity Actor Henry Relling Thinks Denald
Trumg 'Is A Lot Like Bernie Sanders”

(EST) COVERAGE VIEWS: @ 84.2K

Planned Parenthood Suss Ohio in
Dispute Over Fatal Tissus

DOMAIN AUTHORITY: @ 95

LINKS FROM COVERAGE 1 B

San Bernarding Shooting iInvestigaion

(INFO) e N A R i, R

ﬂ @ [m A Hilarioushy Look At What it°s Like To
e Aindings might make Some Armer.ces sk Mair Nesds in Aisgust, but Irtregsd Have Your First Lesbisn Experience

Trarel S yon Lo Elarrins Soiin iy give oyt i twisar i9 ke
rark-survey-grand-canyon_566b2790e4b080eddf581fc8 . yuwe cur
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SWNS

media group Results — Intrepid Travel

NEWS  SEDATS  UPE ADMIY  TIOM  TRAWEL [T & CROSPAORDS  UDCTHONS 1014

@ usaTopAy. @ sasio

“:‘,“!:'“ Mistrial declared in case against Baltimore cop in death of Freddie Gray (®) Read Story
(EST) MONTHLY VISITS: @ 60'4M Apparently some of us don't know where the White
&' SimilarWeb House is

(EST.) COVERAGE VIEWS: @ 53K
DOMAIN AUTHORITY: @ 94
Ei
15

AFONIOR CONTENT
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D SWINS

media group Results — Intrepid Trave

Tumaimy, D 1500 J0HE L T P o, Sy Forsos

Daily Mlaitl.com Daily Ml News

Homa | UK. | News | Sports | US. Shewbiz | Ausiraslls | Fermsil | Heslih | Science | Money | Video REEERE Colummisis

Latun| teesafieses | Travet | OesSeatio | sy Trees | Bt By | et froved | Tores) Sosss | Tees) S | Comtary Trames

(EST) MONTHLY VISITS: @ 158M

Almost 70% of Americans don't know where
[ Yellowstone National Park is and 1 in 10
. SImlla erh think Alcatraz Island is in NEW YORK

+ I a survey of 2,000 Americans, many struggled to identify major landmaniks
- 40% dhen recognise Grand Central Termibnal, but 9T% knew Times Squane
« While just 43% lnew that the entirety of the Grand Canyon was in Arizona

B MA T AME T B LRAL e,

FUBLERSEE 858 TET % Do 2112 | GSGATED: 54 47 FET 19 Dacemasr 71003

(EST.) COVERAGE VIEWS: @ 227K IS £ 2 B3 = S 85 64

America may be a leader of indusiry. 8 top polical world powes and e home of some of e worid's
st brifant schoiars - bul when if comes o keowing iher own geogeaphy, general incwisdge
Boems 1o ba & b lacking

Acconding o @ vy of § 000 poopie inulsﬂa:mr-l.—y iy T par cant of Armesicans e 10
know ther mndmarks, yel 40 per oent don rime Grared Ceniral Tenrenad, 11 per et don®
recogrme he Jeflerson Aisrnorial and 1T per cerd think that Seallie’s. Space hesdl i Scually n
Cagse Canavaral, Flonda

Furwsrorn, only 37 per cant of fumaricans hawve vwaled one o Fres U S landmarcks

Soroll down for video

DOMAIN AUTHORITY: @ 90

TOP TRAVEL CREDIT CARDS

WO FEES OM FOREIGN PURCHASES

ki N in|

210 4 3 S f - : : @ s
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§¥!Qc§p Results — Intrepid Travel

COVERAGE SUMMARY

(D ONLINE COVERAGE

]
[ ]

E -ETE :::_;:-:;: s = - = - -
i o4 : - o
e SREERR ¢ “_ ik m] PIECES OF COVERAGE: 29
o —— H 05
8- = . : e HHIE
p—— o] = . o=
Do You Know What ... AOL com The Huffington Post USA TODAY Mail Online Survey Says AMeric...
ESTIMATED COVERAGE VIEWS: @ 831K
—_———— ——— e
s e = B -
e  Be gl e e e LINKS FROM GOVERAGE: :
_/ﬁ\ z ksl (&) u
== Y L] EEEE
’ﬂﬂ"-u e
@ . 8 o Rew R pakd
__”I;z_a;e-;tcum World News WCVEB weshi.com wzzmi3d.com WTAE SOGIAL SHARES: 1 .52K
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D SWINS

media group

. __ Broadcast Media Like Our Stories Too

Aoy ML
— "N iworssay

R LS e ——
;" = \ o BBl MEN OVER 50 DO'S
PR — ) a EMBRACE BALDNESS

I T ’ DATE SOMEONE
- YOUR OWN AGE

1= pos TRIM NOSTRIL, EYEBROW
N _ AND EAR HAIR

SOURCE: DAILY MAIL

AND FABULOU

- S
> ~ DO'S & DON'TS FOR MEN OVER 80

K7
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D SWNSs,

media srous@rNed editorial project process

? v R

brief brainstorm write survey run survey

Gl -

analysis write copy visual assets sign-off distribution
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Dswns Our Top 3 Tips

media group

Work Backwards — Story 15t

15 pars — 1 good stat for each
Add visuals / I1G / Video
Don’t be greedy !

PR surveys Consumer research Infographics Branded content News copy writing
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Key Takeaways

1. Ask what a journalist would think of your social content

2. Engage key publics in the content of your video

3. Repurpose earned media to feed and drive you social
eco-system

4. Customize your content

5. Have a distribution plan in place before starting
production

6. Agency and brands should talk (honestly) to each
other...please
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