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TO BUY OR NOT TO BUY 
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1. Know your destination  
2. Identify your passengers 
3. Bring a map 
4. Do the math 

ROAD TRIP: HOW TO BUY SMART 
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• What do you want 
people to do? 

• What are you trying 
to accomplish? 

• Why are we here? 
 

STEP 1: KNOW YOUR DESTINATION 
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• Who are you trying to 
reach? 

• What are their interests? 
• Don’t forget internal  

audience (Employees, 
Volunteers, Donors)  

• Friends & Family matter 
• Enlist Social Media Ambassadors 

 

STEP 2: PASSENGERS 
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STEP 2: PASSENGERS 
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• Plan for pit stops 
• What if you run out 

of gas? 
• Finding a shortcut 
• Google maps? Or 

old school fold-out? 

STEP 3: BRING A MAP 
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STEP 4: DO THE MATH 
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• Purchase snacks? 
• Road test first? 
• Miles to the gallon?  
• Which vehicle to take? 

STEP 4: DO THE MATH 
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ROAD TRIP: KEEPING THE COSTS LOW 

• Canva 
• Word Swag 
• Typorama 
• Rhonna 
• RDMagic 
• Legend 
• Word Dream 
• Frametastic 
• Pixomatic 
• Over 

 
 

• Animoto 
• iMovie 
• Moviemaker 
• cinemagram 
• Ditty 
• VidLab 
• VivaVideo 
• Video Edit.or 
• Splice 
• Reel Director 

 

IMAGES VIDEO 
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Canva For 
Work/Word 
Swag 

• Free or 
mostly free 
for Nonprofits 

• Branding Kit 
• Files 
• Shareable 

ROAD TRIP: KEEPING THE COSTS LOW 
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ROAD TRIP: KEEPING THE COSTS LOW 
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20 Percent Rule 
• Videos & Images 
• Logos count, so if you have 

a large logo – consider the 
shareable aspect 
 

 
 



  

GETTING ON THE ROAD 



  
ROAD TRIP: SMOKE-FREE TEXAS 

• 27 hyperlocal 
Facebook ad 
campaigns 

• Combination of 
boosted posts & ads 

• Combined Reach: 
224,524 

• Total website 
clicks/post 
engagements: 11,897 
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ROAD TRIP: SMOKE-FREE TEXAS 

• Ads were clear champion 
in reaching beyond our 
current audience 

• Reaching out to general 
audience resulted in 
open dialogue and 
interesting engagement 
opportunities 
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• Create Compelling Content  
• Follow the SoMe Rule of 

Thirds 
• Ask for What You Want 

(Comments/Shares) 
• Leverage Event #s 
• Graphics Matter 
• Spread Out Your Budget 

Parting Thoughts 
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IMAGE & VIDEO RESOURCES 

• Canva 
• Word Swag 
• Typorama 
• Rhonna 
• RDMagic 
• Legend 
• Word Dream 
• Frametastic 
• Pixomatic 
• Over 

 
 

• Animoto 
• iMovie 
• Moviemaker 
• cinemagram 
• Ditty 
• VidLab 
• VivaVideo 
• Video Edit.or 
• Splice 

 

IMAGES VIDEO 
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