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Brands can avoid  
90% of communication crises  
if they plan ahead.  
 
(American Marketing Association) 
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“There cannot be a crisis next 
week. My schedule is already full.” 
 
(Henry Kissinger) 
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“The ‘influencer ecosystem’ in business 
marketing is a specialized group of people 
for each company, an industry-specific and 

well-connected few who can reach the 
purchase decision makers.”  

 
– Molly Soat, American Marketing 

Association 
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92% of people trust 
recommendations from 
individuals (even if they 
don’t know them) over 
brands. 
(Source: Nielsen) 
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81% of professionals who 
have used influencer 
marketing judged it to be 
effective. 

(Source: eMarketer) 
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1. Do the proactive work, make 
sure the relationships are there 
and are strong. 
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Find the right influencers 





Understand influencers 



Building Rapport 

#besties 



2. Give your influencer a call, an 
email or just stop by to brief them 
on the situation.  
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3. Arm your influencers with 
messaging and data (if needed).  
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4. Start with network sharing, 
then pitch the influencers to 
media, or let the influencers go to 
the media.  
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5. Reward influencers with 
incentives that add value to their 
careers.  
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6. Your best influencers will act 
on their own. Identify and elevate 
them. 
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“No matter your business, you 
need a good network and 
colleagues in the industry who 
you can rely on to help you 
because you never know when 
you will need them.”  
 
(Scott Peacock, Visit North Carolina) 
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June 7 - Day 2:  

Influencer Campaigns on a Tight Budget  
(Track A) 10:30-11:30am 

 

June 8 - Day 3: 

The $1,000 Championship for Best Crisis Team 
9:15 - 11:30 am 

 

Visit these other great sessions 
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Questions? 
 
 

stacey.miller@cision.com 
 
 

Twitter: @Cision | @staceylamiller  

More (free) resources: bit.ly/prnews16 

 

Thank You! 
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