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So who are these frickin’ guys?  

2 @kevinkautzky | @gakunkel | #social16 



The Communications and IT Nexus 
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We like data – and so do our S&Es 
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Point of it all 
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Anecdotes are data too 
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Turning into a Social Butterfly…  
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350,000+ Followers 

7,500+ Followers 

18,000+ Followers 

6,700+ Likes 
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Tools on Pauper’s Budget 

8 @kevinkautzky | @gakunkel | #social16 

Trend Monitoring Monitoring/Managing 



What is your primary objective? 
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vs 
A: Drive Awareness  
B: Drive Revenue? 
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Data for the right goal 
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• Followers/Likes/ 
Contacts/Subscribers 

• Impressions/Views 
• Engagement 
• Number of Posts 
• Mentions 

 

• Clicks 
• Downloads 
• Leads 
• Revenue 
• Partnerships 

 



Which performed better? 
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1,298 Impressions 
24 Engagements 

9,663 Impressions 
62 Engagements 
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What you think shouldn’t be popular often 
times is 
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230% More Impressions 
500% More Engagements 

Tradeshows & Events 
Awards 
Company Culture 

Birthdays 
Babies 
Vacations = 



But there is some Science behind it 
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What Makes Stories go Viral 
 
• Valence – Positive to Negative Emotion 
• Arousal – Excitement to Relaxation 
• Dominance – Control to Submission 
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Viral isn’t necessarily luck, but a matter of 
creating a powerful emotional experience 



Meh vs Yay 
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694 Impressions 
4 Engagements 
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10,056 Impressions 
195 Engagements 



Give the mundane a makeover 
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460% More Impressions 
750% More Engagements 



Trends are like clockwork 
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Super Bowl 

Elf on the shelf 

1st day of school 

Olympics 

Black Friday 

Earth Day 

150% More Impressions 
426% More Engagements 
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What “works” 

June 5, 2016 18 

Humorous/light tone 

Facts/figures 

Tagging 

Hashtags 
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At the end of the day it’s about ROI 
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35% of webinar 
registrants 

Low impressions  
Low engagement 
Lots ‘o leads 



Keep pulling the thread 
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What’s 
good 
here… 

…may 
not be 
here 



Other People’s Money Data 
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High visibility 
High Engagement 
Untapped opportunity 



Embrace What We are Doing Wrong  
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Ian James Wright – May 2016 



MAJOR KEY ALERT – (yep, s/o to DJ Khaled) 
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• Gather the data, paint the picture, tell the story  
• Embrace the Communications & IT nexus 
• Find victories that resonate with leadership 
• Find tools you will actually use 
• Understand & work through pain points 
• Remember we are all human 
• Embrace fundamentals and failures 
• Bake measurement into everything 
• Let’s keep talking!  
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