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Recent Crackdown 

FTC guidelines have been 
precautionary and the FTC was 
not actively monitoring blogs 
and social media.  However, in 
March of 2016 a settlement 
was reached between the FTC 
and national retailer Lord & 
Taylor involving an Instagram 
promotion. 
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Traditional Media 

FTC has a very robust set of 
guidelines for traditional 
mediums such as television 
and print advertising and is 
more actively developing 
policies around social media 
and blogs. 
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Applicable Law 

Applicable law is the FTC Act 
which applies to language 
from an endorser acting on 
behalf of a 
brand/company/product. This 
is considered commercial 
speech and cannot be 
deceptive and will have 
disclosure requirements.  
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Disclosure 

Bloggers do not have to disclose 
compensation if they purchased a 
product themselves or received a 
free sample that is publicly 
available. 
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Compensation 

Bloggers that are compensated for 
product mentions must disclose 
and the FTC Act applies.  
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Perks 

Bloggers that receive free 
products or perks in 
exchange for articles or 
mentions must also 
disclose and the FTC Act 
applies. 
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Marketing Network 

Bloggers that are members of 
a marketing 
exchange/network that write 
articles for free products 
samples must also disclose 
and the FTC Act applies. 
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Streaming Video 

• https://youtu.be/JU3
KtHN7a3M  

The same product 
endorsement rules apply 
to YouTube and other 
video social media 
platforms.  
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Industry Specific Rules 

Industry specific rule such 
as free meals for 
restaurant reviews. 
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Contests & Internal Engagement 

Issues are arising with 
contests and internal 
employee promotion 
campaigns. 
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Posting on Social Media 

Photosharing on social media 
is actually considered an 
endorsement even if the post 
does not include text.  

@JoshHabursky #social16 



Celebrities 

Celebrity, influencers, and 
spokespeople have special 
precautions that they 
should take. 
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New Technology New Rules 

FTC admits to not knowing 
how to handle features that 
positively support a brand 
such as the Facebook ''Like'' 
button, but do not have a 
disclosure feature. 
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Clear and Distinct 

Single disclosure on 
homepage or a single 
webpage is not sufficiently 
conveying an endorser to 
advertiser relationship. 
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Save the Details 

Bloggers do not have to 
list specifics such as 
receiving $50 or a gift 
card to Barnes & Noble. 
Paid Endorsement is 
sufficient unless the 
relationship is of a 
company 
owner/employee. 
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Samples 

Samples Disclosure- ''Nike sent me a pair of Air Jordan's to try, and I think they are 
great'’ 
 
Sample Guidelines to Bloggers or Influencers (Source- FTC's Endorsement Guides 
What People Are Asking) 
 
• Disclosure needs to be ''clear and conspicuous'' 
• Disclosure should be near the claims that they relate to 
• Disclosure should be in front and easy to read 
• Disclosure should stand out from the general copy 
• Disclosure for video should on screen long enough to be understood 
• You cannot write about a product or experience if you haven't actually tried it 
• You cannot simply endorse a product just because you were being paid. The 

commentary needs to be authentic. 
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Additional Resources 

• ''.com Disclosures How to Make 
Effective Disclosures in Digital 
Advertising'' FTC.gov 

• ''Are You Adhering to the FTC's New 
Social Media Guidelines'' Angie Pascale  
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Influencer Campaigns in 
Advocacy 

• American Motorcyclist Association 
• American Diabetes Association 
• Two National Non-Profits 
• Advocates to Government Influencers 
• Limited Resources 
• Content is Key 
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Controversial 
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Controversial 
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Visual/Stock Photos 
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Twitter 
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Evergreen Platform 
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Celebrity Engagement 
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Connecting Online and Offline 
Engagement 
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Share Results 
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New Recruitment and 
Engagement Tool 
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Takeaways 
• Build a community that will relay your 

message to influencers. 
• Create compelling, controversial and visual 

content. 
• Connect Online and Offline Activities. 
• Inform community on campaign results. 
• Create a platform for constant action and 

engagement. 
• Bolster your reach with media and 

celebrities on social media. 
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Contact Information 
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Email 
jmhabursky@gmail.com 
jhabursky@diabetes.org 
 
Phone 
814-881-1618 
 
Website 
www.grassrootspros.org 
 
Blog 
www.onlythebeat.com/author/josh-h/  
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