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Take advantage  
of Instagram as  
a feedback loop. 

Make Instagram 
an incubator.
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Invite your fans 
to be part of the 
creation process.
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Empower your 
influencers in 
unique ways.
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Extend stories 
through unique 
micro-content.
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Take advantage of 
the truly mobile 
form factor.
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The conventions  
of the channel are 
more important than 
the conventions of 
your brand.  

Break your own rules.
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Feedback Loop 

Co-Create 

Empower Influencers  

Extend the Story 

Don’t Stop at the Image 

Think Audience Desires and 
Channel Conventions First 
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Thank you!
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