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The Evolution of LinkedIn
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How Humana Leadership Sets the Tone
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Loneliness is a Health
Problem
February 6, 2014

| asked Betty if there was
anything specific we could do
to help her. She said two
words that have really stuck
with me: “I’'m lonely.”

Does Health Care Need an
Uberization?
December 3, 20156

Healthcare is about to
undergo its own version of
Uberization. By facilitating a
transaction between a person
and the people who serve
them, we can usher in a new
era of disruption.
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How Humana Expands the Story

Humana
Humﬂnﬂ Insurance

10,001+ employees

107,127 followers + Following -

Home Careers

Coming from a southern family
with a long history of diabetes &
affinity for all things fried, | had

For more than 50 years Humana has been a proven leader and innovator in the health and wellness

industry. A passionate emphasis on people, cheice, well-being, and innovation guide our business Struggled W[th my We[ght my

entire life. The day that | began

W [ 107,127 ] my career at Humana was the

day that | declared my
#StartWithHealthy.
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How Humana Integrates the Story

Modern
Healthcare

Are we ready to support docs' journey
to value-based care?

By Dr. Wanda Filer and Dr. Roy Bevendge | Jaruary 9 2016

In 2014, the LS. spent more than 53 tnilion on heaithcare. The time 1o adopt &
patent-centered, value-based system and break free from the broken fee-for-
sarvice model is now. The good news s thal weTe already seeing health systems.
join with haalth plans across the country in accountable cane parnerships,
beginnng the shift to value But are physicians in general ready 10 recene
payments based on valse? A the CMS and hoalth plans ready 1o Be willing and
trusted partners wilh physicians lo improve the quality of care provided? With
HHE" plan to tie half of all traditional or fee-for-service Madicars paymants to
value-based payment models by 2018, tme is short for physician groups to make
tha jomay away from tee-dor-senice Cons

POLITICO

DOCS LEERY OF VALUE-BASED PAYMENT MODELS — A third of family
physicians are actively pursuing value-based payment arrangements, according to

a study conducted by AAFP and Humana, But docs remain highly skeptical
roughly 70 percent reparted that they dan't believe value-based payment models
will improve patient care, and nearly 60 percent indicated they expected such

arrangements to inerease their workload without benefiting patients. The full

finding

Modern o
Healthcare »» ? .
The leader in heaitheare business news, research & data
Family docs question benefits of . ’ , :
new payment models

Coordination of Patient Care

By Virgll Dickson | December 1, 2015 =]
2 S

EHEALTHBARE e

Study: One in Three Family Physicians Already
Pursuing Value-Based Payments

Humana @akepnes #sociall6
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How Humana Integrates the Story
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Value-Based Payment Models: An Evaluation of Readiness Among
Are we ready Lo suppoet docs’ journey bl waiue- Primary Care Physicians

B il
Do Cafey

Bruce Broussard [@BruceDBroussard - 15 Dec 2015 g

e . .
— How @aafp and @Humana are working to raise awareness about the value-
based model

- -
Value-Based Payment Models: An Evaluation of R...
The AAFP and Humana hosted a congressional briefing
o on Dec. 1, 2015 in Washington to present findings from
a value-based payment readiness survey that was co. .
youtube. com
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It’s About Lessons, Not Best Practices

- Lesson One: It’s not about you, and yet it is. People
L“J outside your respective companies are looking to learn
through stories, not the products and services you sell.

N  Lesson Two: Don’t be afraid to stand alone. Content
that senior leaders create themselves must not be
afraid to harbor a different perspective.

« Lesson Three: Go beyond your company. No one
2N\ company is going to simply solve all the problems of a
"o, given industry. If that’s the case, our content should
never assume it will.

Humana @akepnes #sociall6 7
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