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The Evolution of LinkedIn 

200  
Countries 

2003 
Founded 

200 Million 
Members 

@akepnes #social16 



3 

How Humana Leadership Sets the Tone 

30 
LinkedIn Posts I asked Betty if there was 

anything specific we could do 
to help her. She said two 
words that have really stuck 
with me: “I’m lonely.” 

Healthcare is about to 
undergo its own version of 
Uberization. By facilitating a 
transaction between a person 
and the people who serve 
them, we can usher in a new 
era of disruption. 

175,796 
Followers 

@akepnes #social16 
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How Humana Expands the Story 

107,127 
Followers 

Coming from a southern family 
with a long history of diabetes & 
affinity for all things fried, I had 
struggled with my weight my 
entire life. The day that I began 
my career at Humana was the 
day that I declared my 
#StartWithHealthy. 

@akepnes #social16 
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How Humana Integrates the Story 

@akepnes #social16 
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How Humana Integrates the Story 

@akepnes #social16 
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It’s About Lessons, Not Best Practices 

• Lesson One: It’s not about you, and yet it is. People 
outside your respective companies are looking to learn 
through stories, not the products and services you sell.  
 

• Lesson Two: Don’t be afraid to stand alone. Content 
that senior leaders create themselves must not be 
afraid to harbor a different perspective.  
 

• Lesson Three: Go beyond your company. No one 
company is going to simply solve all the problems of a 
given industry. If that’s the case, our content should 
never assume it will. 

@akepnes #social16 
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