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PR Measurement

 Create compelling & organized campaigns

e |dentify the right goals & use the best tools

e Showcase dynamic results

@marisalong @usgbc #prnews









TOP 10 STATES
FOR LRED

Within the top 10 states for LEED" in 2016, there were:

1,619 309,12

TOTAL PROJECTS MILLION GSF CERTIFIED

5,566 470,59

TOTAL PROJECTS MILLION GSF CERTIFIED
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PR Measurement

 Create compelling & organized campaigns

e |dentify the right goals & use the best tools

@marisalong @usgbc #prnews






USGBC has a comprehensive
content strategy in place,
which involves the creation of
multiple pieces of content,
with defined production and
promotion workflows for the
various forms of content



content marketing websites

email online advertising social media



USGBC manages a suite of
websites to inform the market of

USGBC’s offerings and to engage
our customers.



USGBC takes advantage of
several channels to reach
prospects through online
advertising.



All content we’re creating Is strategically
distributed across these platforms:



Google Analytics




Activity And Engagement
Where you're getting noticed the most

ACTIVITY ENGAGEMENT

85% 66%




Posts Vs. Tracked Brands
How much you're posting compared to your tracked brands

L
Architect Magazine




Engagement

Your average interaction per tweet has increased over the last 6 months

Twitter: Avg. Interactions Per Tweet (Last 6 Months)  coim name --l"uhlh‘ -







» PR Newswire

a CISION company

CISION:

Search the site

Capital Area Food Bank Selected as
2015 Greenbuild Legacy Project

Published on § Jun 2015 Written by Fleming Roberts Posted in Media

PRESS RELEASE

Export Clene Edit  Voting details View

E Share on Twitter
+ Share on Facebook

inm Share on Linkedin

IN MEDIA 0612.2015

PRESS RELEASE

Net Zero Zone Returns to Greenbuild
2015

IN MEDIA 06.10.2015

e

Media monitoring tools help track
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Tax credits
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povernent i written
off 30 percant,

Hetsten-aeea  bovesw-
axs have paid off about
sL5millios, ar 21 peezeat,
of the SBA loase, aud the
remainder aze still pend-
ing

The SBA says privacy
rules prevent it from dis-
dlosing bow many of the
aseals pending loans are

late o elase to defaule.
Tha agency says it laaks
for reasonable sssupance
that bozeowers &t repay
their laans bt chazges off
lsatis ance it deterntings
they 're uneallzetible.
Loaks were made at
4 percent interest t small
biigitieses that suffered as
adivect zesult of the attacks
thenselves o because of
tezror-celited rules and
shutdowns inpased feom
Piense see 9411, Pape D2

MM NY HAREOM £ CHRONICLE

LEED-CERTIFIED: Kzvin Frankel wire prasident of Frz ael Building Graup, kas all nis nomes mest Laadershin ir E'Iarga;!ﬁnd Enviranmert Dasign stzndards,

ineluding tnese residenres nn e 3700 black af Westsrrran “We trink its 2 racessity far resals in tha fatura” ne saye

BUILDER
DIGS INTO
GREEN

ructing

N 2009, Frankel

Building Group started
cansiructing all of izs homes
o et the standards wnder
the (L5, Green Building
Coancil’s LEED for Homes
ograre, LEEL stands for
Leadership i Encigy and
Enuirenmens Design and
i @ cerdfication program
e provides third parcy
verificacian uf w butiding s
green desin, constrction
and operaion,

Kevin Frankel, vige
president of the family-
run cusiam builden, swid
committing ta envicorymental

B

afffctency wus o way for e
company a iffarendiare

on is 2baukvalua”

ta ok ap.
hiss year, the Houstan-
based company éxpecs
ta sell os many as 19 homes,
e from 12 last vear
Franke! spoke wich che
Chronicie’s Naricy Sarnaff
ahout dis high-¢nd fome-
Suilding business, th greea
mavemen: and ihe st
trinads in che tusiom fhomes,
Edited excerpis:

15 the high-end
buyer back?
< We're secing vary

good wallic and
amuch mere interesied
elients, buc every dallar
o preaniun needs 9 be

aetive partisipant ia Soutl | |
HOUSTONyCHRONICLE R e
chron.com/business ! - "
Washington, D.C. (June 5, 2015) - The U.S. Green Building Courlcwl (USGBC), .and Capital Area PRESS RELEASE
Food Bank (CAFB), broke ground this week on the 2015 Greenbuild Legacy project, a new urban
|}
food studio designed to help underserved members of the Greater Washington D.C. area. . DIGEST gﬂ:ﬂ;;ﬁ:;,m G t t " I d
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_ Manageinent said Friday ?}iﬁ)



Weekly Coverage Over Time
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2 Broadcast Media (B8/46.1%)

W Mewspaper (45/23.6%) Twitter (33/17.3%)
M News & Information Service (13/6.8%)

B Online News Sites & Other Influencers (4/2.1%)
2 Other (8/4.2%)

B Media & Information (147 /77.0%)

I Financial (3/1.6%)
I Business Services (1/0.5%)
BN Other (37/19.4%)

Exact Match Pickup

Exact matches are full text postings of your content which we have found in the online and social media that we monitor.
Understand how it is calculated. Your release has generated 158 exact matches with a total potential audience of

11,498,517.

i_% REUTERS

L View Release

& 672,795 visitors/day

Bl News & Information Service
@ global

= Media & Information

MarketWhatch

H View Release

& 508,836 visitors/day

B News & Information Service
@ United States

= Financial

Retail & Consumer (2/1.0%)

I Energy (1/0.5%)

Wichita Business journal

L View Release
& 204,256 visitors/day

B Newspaper
@ United States

= Media & Information

BusiNESS JOURNAL

[H View Release
& 204,256 visitors/day

B Newspaper
@ United States

= Media & Information

PR Newswire

BUSINESSJOURNAL

L View Release
& 204,256 visitors/day

B Newspaper
@ United States
= Media & Information

Triste Brsivess Jovruar

e View Release

& 204,256 visitors/day
B Newspaper

@ United States

= Media & Information

THE BUSINESS JOURNAL

SlEvE THE GREATEE # TRIGED AREA

[d View Release
& 204,256 visitors/day

B Newspaper
@ United States

= Media & Information

d CISION COImipany

TAMPR mAT

Business Journal

L View Release
& 204,256 visitors/day

B Newspaper
@ United States

= Media & Information



PR Measurement

 Create compelling & organized campaigns

e |dentify the right goals & use the best tools

e Showcase dynamic results

@marisalong @usgbc #prnews



We produce campaign and
quarterly reports that showcase
gualitative and quantitative results




TOP 10 STATES CAMPAIGN

The Top 10 States for LEED campaign was V¥ Top 10 States Infographic

once again one of USGBC’s most trafficked

PR campaigns to date. Prior to the launch, the
campaign focused on targeted engagement
and outreach to LEED project owners, high-
level members, USGBC Chapters, policymakers
and the larger green building community. This
helped drive recognition in each of the states,
as well as within the green building community,
when the list was released on February 4, 2015.

MEDIA OUTREACH

16672 Ekie
In the first week of the release of the list, there y 4I5'm‘?um1m

were more than 57 print placements equivalent MILLION s
. s . . 25] 7 Certified in 2014
to nearly 30 million media impressions and : 757 lemmmsar

every state on the list garnered coverage. .

Ui
USGBC sent out a national press release on PR Newswire, which was picked 1so
(s
with a potential total audience of 18 million visitors. Individual releases were °P-eqs 4 da Materig)s, |
media in each state, and targeted pitching occurred prior to the official rele
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A few print media highlights include: - KETING
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* The Chicago Tribune: lllinois ranks No. 1 for energy-saving construction notap,, 9 articles ‘
guests
* The Chicago Sun-Times: Illinois tops rankings for Green Buildings g g’riginalu B
eCca Ce
« St. Louis Post-Dispatch: lllinois is tops for LEED development bestcontegnio"fere "
Or th

»
* Minnesota Star-Tribune: Minnesota ranks in Top 10 for LEED-certified ©

» Sacramento Bee: California ranks high on national list of ‘green’ builr

» Baltimore Sun: Marvyland third for green building activity in 2014

» The Hawaii Star Adviser: Hawaii among top 10 states for green bui/

* The Roanoke Times: U.S. Green Building Council ranks Virginia fot
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* Crain’s Chicago Business: lllinois tops in green building ranking 'S likejy, dfa;t:clpation Wperform

« Washington Business Journal: Mid-Atlantic ‘epicenter of green ,
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» Buffalo Business First: New York among state leaders in LEED »
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* Pacific Business News: Hawaii ranks sixth in the U.S. for green’ (’z»j’nRTlc,p

* Environmental Leader: Top 10 LEED States Ranked

. . . . 1o . . . ~'Matg, -
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Partner Outreach

USGBEC s external partner network was contacted through Internal points of contact to
provide Information about Green Apple Day of Service and also to urge them to promote the
event through soclal media, online articles, and newsletter outreach. Draft cutreach templates
and sample materials were provided to Internal points of contact in two Iterations to reach out
to our network of over 400 partners, at thelr discretion.

nual ot Policy Maker Engagement
Se \C The communications team, In partnership with the advocacy team, developed a list of
4nd nS 0 appropriate policy maker Invitees for Green Apple Day of Service events In specific markets
n arl arcund the country. The list was made avallable to event coordinators along with a template
ng © n \T\?_ nd ¢ Invitation letter for thelr use.
\D r‘E c\ g - _' e B
d\?“l“E Dmemb “-p rtd\aC‘jr‘ “ t D ‘y u“e \ "‘_iﬁ_r;__‘_____-;,‘____’- ______ )
pdi3. 5| me \ 3ding o ens | =4 us you're in: Green Apple Day of
™ d sod ths 1€ Vo |
articke an f e yeral ot o Was dep d wide. | - Service 2016 @3 2016 Market Report 2
\he Course gmall camp? adiences far @ M .
yice 3 an oAl pd @ : Z Article Development
E‘E‘\ 1“-3‘_‘_\__ 1 255 \ g _‘ﬁ\_ D\E‘ Da““‘ : Green Apple Day of Service was promoted on usgbc.org and centerforgreenschools.org
(s D \ through the following N articles.
r “d‘ 4 op = ‘E“-Er:(‘ ) for us \ Unig
a mam “E\E‘E‘ : Title :' e“Eiew;
" yrications Sjert and P2 projects \n L N | R
\"\ﬂ \:,\—_\mr\'\ B'\—_‘E .E-d\a Eﬁ \_QC 35‘ .E-d\ \ Growing minds with Green Apple Day of Service 2016 84
. N\E‘E \'_-E'\'\'\p ‘_5 d pa\"- ‘ a"\d hfﬂ‘-—dd‘: \"\E‘ : g ‘ More than scraping gum off desks: Green Apple Day of Service 2016 127
o EE t ‘Eﬂ\j“d“—\a\—"j E‘d o rn 5 aﬁénde‘d £ 0 | - e - - o . | Tell us you're in: Green Apple Day of Service 2016 ns
D"‘f e n 5 E"E d ;“\’\\\E\t"a da-y pr\D'r L : e e e e e i ; Chamipion health in our schools with Green Apple Day of Service 2016 a7
E‘E““‘E‘-a\ Stasw‘ EE‘\_‘: Et “ aﬂ .“‘r ‘—\;‘- \:\w \\"\ a 5“\\\ : e — : e . Green Sports Alliance leads GADOS volunteers at Houston's Yes Prep Northside D6
_ n | e et e |
DU‘.\E‘E an tap“—\g n HE‘\H n =3 a af app amﬂ":"?E‘ L e e e s 5 e s s e | (Green your schoolyard for Green Apple Day of Service Emall Distribution
T\.:‘\D‘ﬁ‘“‘r E‘hﬂ \.\\t\“g | br \\ EYE‘E‘F\ Take part in our Green Apple Day of Service tours (US
‘ Eer\‘\'\\: v \‘“ pag\"d d\‘-\‘:‘“‘:‘\ ' _ : ~  Emall Name Dellvered ©Opened % Opened % Clicked % Unsubscribed
Da? 0 e F\\E ‘&‘d “—\ What Green Apple Day of Service means to me: Jennil ]
‘_\'\E g = 5\"\0‘\?1‘- 1M ') FInal-reminder 1263 2672 20.3% 19% 0.2%
hﬂt‘ﬂ on 't\_‘\‘E “:“‘ ‘he “"I‘-E a‘\ﬂ"\ f-d“ E‘-‘E" Make schools greener on Green Apple Day of Service | grow minds with Green Apple Day of Service - i~ - - .
?ﬂ ﬂ—\e t\a\‘-'- ) ;‘N \E o “-\—_ \\del\j‘-“ W “_‘\_‘!‘_ n E‘Da \_‘\“.‘5 The Tower Companies enhances outdoor classroom fo f;:ig YOUTE I, Green Appe Day of Service . . o . .
| First Indianapolis Public Schools to register Green App 2016 ' ' ' ’ )
‘a“pp\e D‘E‘h\‘ Da\\? d EIDU . t\—n‘e Eﬂu‘-:’é ﬂ“n a \!\—_E a5 a S{ (USGBC Indiana) Snn:mu:ﬁ;ﬁ??mke an impact on the school 7204 1665 —— LE% —
‘_"\E \\‘:.\T \'—“ﬂ'\a\\E‘ o 0 t\"\g Da‘h‘ —DE"E p\;\\"\ﬂ\r\g Total il;an;pélnn I;iz::_lﬂtah Iln ngru::?q:shME with Green — — — - -
=l ] 3 oie Dy e . ) i ]
omber outreac” | memibers T o emals pﬂpﬂ e for 3 yod PR SUP r%m:\udﬂd ST G AOPEON SIS | g0y | vans | mow | am | oas
e p\ ‘\n\_\m D 3‘)‘ \j"‘ N\“:E_ d _\'\?d F"F‘:. su " ﬂ'\‘e de‘d\?‘\"\\'—jﬁ\? r\'\\?mt‘e‘-g‘ Get Involved! 2016 Green Apple Day of Service | 5,530 1256 22 7% 15% 0%
E‘E‘B‘E - \'EE“ B r\-_\_“'\\w an ~] a\"\‘,age the g\ﬂ . :':g:;nﬁmige Arizona schools greener 5112 654 12.8% 0.4% 0.0%
a"d\“‘g m\'—;\f\ ﬂpp“j _:_‘(\\E\‘E\ -E am\‘_\\_\‘d Grants avallable to help green an Indianapolls .
‘-Eg o e\"\ ‘QE \_‘.‘be" \:Dmp “\I\_‘E E‘\ﬂ\;‘r\ am Public School (community) 52 152 = L% Qe
Emp\ﬂ‘x‘ea‘e yeral me ole DY of Sl nd aalfour Be Join wihita rea Green apple 0ay of Service |5 5 | s00x | oox a0%
paﬂ\L\'iar\r\Ed E“—EE“ p"p U—“:“ \_E\Q\'an‘j‘ :;ﬂgr';i';';igrzgw For Bullding for Heaith 21519 4396 20.4% 13% o1%
they P oL ocus, Venzor . 7S 77 T S TN
Energy
- . @3 2016 Market Report 3
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We are bringing back weekly media reports so that UsSGBC leadership can stay up-to-date and informed on what's happening in the news
Flease find the latest giobal green buillding market news at the links below, and let us Know If you have any questions. Feel free to forward
relevant articles you think should be included to Leticia McCadden at Imccadden@usgbc.org.

v All Stories for Weekly Emails

Local Realtors achieve 'Green Designation’
Fosters Daily Democrat | Apr 10, 2017 11:40

FORTSMOUTH — Tami Mallett and Robert Viel with Bean Group have been awarded the Mational Association of Eealtors’ Green
Designation, the only green real estate professional designation recognized by...

E€—

The Next Solar Energy Revolution Is Hiding in Plain Sight

NMBCNews.com | Apr 10, 2017 11:04

When most people think of powering their homes with solar energy, they imagine a fleet of unseemly panels
covering their roofs and yvards. But that's changing fast. This month, Tesla will begin...

El€—

The profitable hospital system with sustainability in its DNA
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USGBC News
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PRESS RELEASE

Organizations
Representing Nearly
a Half Million
Professionals Join
‘Joint Call to Action to

—— P e T — A p— A

Organizations Representing Nearly a Half Million Professionals Join
‘Joint Call to Action to Promote Healthy Communities’

—p——
BEST OF GREEN SCHOOLS

USGBC and the
Green Schools
National Network
Announce the 2017
Best of Green

&l

PRESS RELEASE

China Hits Milestone
with More Than 1,000
LEED-Certified
Projects

A, e—

Subscribe to press releases

USGBC Press Releases

GBCI Press Releases

Press Kits

About USGBC

About LEED

Benefits of Green Building

About Center for Green Schoals

About Green Homes

About Greenbuild

About EDGE

About GRESB

About PEER

About SITES

About WELL

Social media

£ |91 D 1O)infii] 8



PR Measurement Takeaways

 Create compelling & organized campaigns
- Leverage stakeholders and provide resources
- Tell a story
- Establish campaign structure

e I|dentify the right goals & use the best tools
- Think about what success looks like
- Deploy the appropriate tactics
- Understand marketing & PR best practices

« Showcase dynamic results
- Create organized, regular reports
- Understand client/exec needs
- Learn from mistakes
- Celebrate successes

@marisalong @usgbc #prnews



Resources

Social media monitoring/tracking: Hootsuite, Trackmaven, UberVu

Media monitoring/tracking: Newsdesk, Cision, Google alerts, PRNewswire
Marketing metrics/distribution: Marketo, Kapost

Organizational tools: Asana, Dropbox, GoogleDrive, Freedcamp

USGBC press room: newsroom.usgbc.org

@marisalong @usgbc #prnews



Questions

@marisalong @usgbc #prnews
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