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VISUAL CONTENT 

IDEAS



1.   Highlight company culture 
2.   Share behind the scenes 
3.   Share & trail your blog/newsletter content 
4.   Share tips & tricks 
5.   Promote events 
6.   Introduce your team  
7.   Show your product in action  
8.   Share customer testimonials & ask for feedback  
9.   Reveal sneak peeks 
10.   Share interviews  
11.   Share relevant inspiration or finds  
12.   Celebrate holidays & milestones  

Visual Content Ideas



Use Your Whole Grid 

Create a series of posts where 
you only see the full picture when 
you look at your grid as a whole. 



Unique Hashtag



#ForRentLife





Employee/Follower Takeover

Where you invite a social-savvy individual to create 
authentic user-generated content for your channel or an 

employee to provide behind the scenes. 



Work With Influencers 

Where someone who has a 
sizable following on social 

media that your target 
audience trusts or admires 
takes over your account or 

cross promotes your content. 



Loop Giveaway

A contest that incorporates 
5-30+ brands that are 

interested in hosting a contest 
and giving away a prize in 

exchange for more followers. 



Recycle User Generated Content

Gain permission to 
 use consumer photos.  



Contests 

2,500+ 

photos

 



NEW INSTAGRAM 

FEATURES YOU 

CAN'T IGNORE



Instagram LIVE

Instagram LIVE lets you 
broadcast video to your 

followers in real-time, but they 
can only watch while you’re still 

streaming. No replays. 



Boomerang lets you turn 
everyday moments into 
captivating mini videos 
that loop back and forth. 

Boomerang



Type “@” followed by a 
username and select the 
person you’d like to 
mention. Their username 
will appear underlined in 
your story.  
 
And when someone taps 
the mention, they’ll see a 
pop-up that takes them to 
that profile. 

Mentions



Album 

Share multiple photos and 
videos (up to ten!) in one 
post, and slide through 

them like an album. 



Verified accounts now have "See 
More" links at the bottom of their 
Stories. Users swipe up and view 
it with Instagram's built-in 
browser. 

See More Links



Shopping [Beta]



IDEAS FOR 

INSTAGRAM 

STORIES



The Stories feature is now 

used by 150 MILLION 

people every day. This 

represents a 50-million-user 

increase in just three 

months.
- INSTAGRAM 

“ 
“ 



Cross promote your other social 
channels to drive awareness and 
increase followers.  

Cross Promote 



Share Blog Content



Recap Your Month



Launch Products 

Starbucks used Stories to announce their 
new drink Cascara Latte. 



Show Interviews



Feature User Content 



Offer Discount Codes 



Have a Giveaway



Run a Scavenger Hunt



J. Crew used Stories to garner feedback from customers on a 
color for its 2017 Chateau Parka. Customers voted for the 

colors by sending a direct message to J. Crew’s account, and 
the color with the most votes will go into production for 2017.  

Poll Your Audience 



Work With Influencers



RESOURCES & 

TAKEAWAYS



Canva



BOOMERANG 

A COLOR STORY 

PIC FRAME 

SNAPSNEED PICMONKEY 

PICTAPGO CANVA 

VSCO 

Editing & 

Design Tools



1.  Stick to a specific style.
2.  Plan your posts ahead of time, space out your content and 

schedule in bulk.
3.  Post during peak times of the day. 
4.  Be consistent. 
5.  Use hashtags — a lot of them!
6.  Take time to style your photos. 
7.  Shoot in natural lighting.
8.  Use apps to edit photos. 
9.  Everyone has a story! 

Instagram Takeaways 
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