BILL&MELINDA
GATES foundation

SURE MEDIA
TIEIT TO
L GOALS IN MEDIA -

UNDATION IMPACT

ik V&
W © 2014}-/'Bill‘& Melinda Gates



LET'S START WITH A POLL
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MOST PEOPLE GET
THIS QUESTION
WRONG!




B KNOWLEDGE OF Share of people who believe extreme
GLOBAL HEALTH poverty has decreased in last 20 years
PROGRESS IS LOW
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WHY DO WE CARE ABOUT PROGRESS?



B REPUTATION THROUGH LINE
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B WHY PROGRES MATTERS
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Bl PROGRESS MEASUREMENT: CONTENT/MESSAGE
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Bl PROGRESS MEASUREMENT: FOUNDATION EARNED
MEDIA
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Ml TRACKING FOUNDATION PROGRESS COVERAGE IN
EARNED MEDIA
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B LEADERSHIP VOICE
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WHAT WE NEED TO DO



Bl SHIFTING FROM BRAND TO ISSUE MEASUREMENT
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THANK YOU




