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LET’S START WITH A POLL 
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[HANS ROSLING IMAGE?]
MOST PEOPLE GET 

THIS QUESTION 

WRONG!
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KNOWLEDGE OF 
GLOBAL HEALTH 
PROGRESS IS LOW 
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WHY DO WE CARE ABOUT PROGRESS? 
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REPUTATION THROUGH LINE

Belief foundation 
can make a 

difference/ have 
a positive impact

Trust in 
foundation 

Strength of 
reputation
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WHY PROGRES MATTERS 
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understanding
that things are 
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conditions 
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action can 

make a 
difference
increases 

More 
activism
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PROGRESS MEASUREMENT: CONTENT/MESSAGE 
TESTING  
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PROGRESS MEASUREMENT: FOUNDATION EARNED 
MEDIA 

Problem

Solution 

Progress 

Sentiment Strong Reputation 

Increased Advocacy 

Foundation 

Media 

Coverage

Brand

Issue

Strong Reputation

Increased Activism 
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LEADERSHIP VOICE

Solutions Progress

Bill Gates
69%

Melinda 
Gates
26%

Sue 
Desmond-
Hellmann

5%

Problems

Bill Gates
62%

Melinda 
Gates
37%

Sue Desmond-
Hellmann

1%

Bill Gates
71%

Melinda 
Gates
24%

Sue Desmond-
Hellmann

5%



WHAT WE NEED TO DO 
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SHIFTING FROM BRAND TO ISSUE MEASUREMENT 
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SHIFTING FROM BRAND TO ISSUE MEASUREMENT 
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THANK YOU


