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Listen	
Identify	community	needs

Create
Post	content

Measure	Impact
Evaluate	efforts

Engage
Talk	with	the	community

Our	Social	Strategy



Painting	a	Complete	Picture	with	Reports



Weapon	of	Choice:	Google	Analytics



Top	Content



Top	Referring	URLS



Weapon	of	Choice:
Social/Media	Monitoring	Tool	



Weapon	of	Choice:	
Exporting…All	the	Things



Consider…

Timing
Trends

Next Steps



Ways	to	Measure	Earned	Social	
• Shared	Content:	Sharethis
• Web	Analytics	(Google	Analytics)
• Google	Webmaster	Tools	(Links,	Search)
• RSS	Reader	Subscribers	(Feedly)
• Mentions	(Google	Scripts,	Social	Mention)



Weapons	of	Choice:	Google	Alerts

feedly.comGoogle.com/alerts



What	Can	Provided	
Platform	Analytics	Tell	Us?

• Top	shareable	content	– what	works,	what	should	you	
produce	more	of?

• Who	is	your	current	active	audience?
• Where	are	there	growth	opportunities?



Qualitative	Information:	
Power	of	Commenting	



Sections	of	Our	Reports

• Distribution:	fans,	followers,	mentions,	reach
• Interaction:	sharing,	pageviews,	reviews
• Influence:	sentiment	shift,	brand	evangelists
• Action:	volunteers,	event	attendees
• Internal:	blog	posts,	new	techniques,	content



Snapshot:	Monthly	and
Campaign	Focused	



Attempt	to	Paint	the	Full	Picture	



Questions?

Danielle Brigida
U.S. Fish and Wildlife Service

@USFWS or @starfocus
danielle_brigida@fws.gov


