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PR News Visual Storytelling Boot Camp 

Use YouTube as Your Gateway to a 
Global Audience 
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STORYTELLING 
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VIDEO IS POWERFUL 
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TO BE DIFFERENT, THINK DIFFERENT 
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LOOK OUTSIDE YOUR INDUSTRY 
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https://www.youtube.com/watch?v=eQgIwwKmjdo
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GET OUT OF YOUR BOX 
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CROSS PROMOTION 
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• Increases video SEO 

• Higher engagement rates 
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OPTIMIZE FOR SEARCH 
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• Catchy title with popular keywords 

• Tag videos 

• Call To Action in descriptions & 
annotations 

• Limit to 30-90 seconds 
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WHAT DOES THE DATA SAY? 
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MEASURE CONTINUOUSLY 
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• Monitor watch time & audience 
retention 

• Track traffic sources to determine 
what posts are working 

• Track video engagement 
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AUDIENCE RETENTION 
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TRAFFIC SOURCES 
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ENGAGEMENT REPORTS 
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• Define business objectives & audience before creating content 
• Cross Promote videos through other social media channels 
• Use keywords and tags to make videos easier to find 
• Measure campaign for effectiveness continuously 
• Adjust campaign direction as necessary 

KEY TAKEAWAYS 
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