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Successful Cross-Platform Campaigns 
AUDIENCE 

• Know Where They “Live” 
• Create Strategy to Engage 

• Invest in Influencers 

SET KPIs 
• Determine behaviors and desired actions 

• Measure breakthrough 

INTEGRATE 
• PESO Model in Connections Planning 

SUSTAIN OVER TIME 

ESTABLISH OWNED CHANNEL HUB 
• Content Home Base  
• Hub and Spoke Model 
• Shareable Visual Assets 
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Artificial Colors and Flavors Launch Video 



Removing Artificial Colors and Flavors 

Paid Earned Shared Owned 
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TACTICS: 

• Shared news  6 months 
out under NDA with key 
influencers 

• Visually tell the story 
through custom kits  

 

RESULTS:  

–9MM+ unpaid 
impressions from 
influencers (first 5 days) 

 

Engage Key Influencers 
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Sponsor Influencer Content 
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Establish a Content Home Base-Website 



Establish a Content Home Base-Blog 

@kirstiefoster  
#socialsummit16 



Encourage Employees to Share 

@kirstiefoster  #socialsummit16 



Create Shareable Visual Assets 



Used Earned Media To Fan The Flames 



Engage! 



Sustain Campaign Over Time 



Search For The Real Trix Rabbit 



Meet Cinnabon the #RealTrixRabbit 
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Extend the Reach of Paid TV 
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Measure 
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