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What is the story on Facebook video? 

 “In 2015, video will dominate as the social media content 

format of choice” - #1 social media marketing prediction 

from Social Media Examiner  

 

 “Facebook video is now bigger than YouTube for brands.” – 

Social Bakers  

 

 “Video currently accounts for 78 percent of all web traffic (in 

terms of data, not time spent), and that number is only 

poised to grow.”- Adweek Social Times  
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http://www.socialmediaexaminer.com/social-media-marketing-predictions-for-2015/
http://www.socialmediaexaminer.com/social-media-marketing-predictions-for-2015/
http://www.socialbakers.com/blog/2335-facebook-video-is-now-bigger-than-youtube-for-brands
http://recode.net/2014/06/10/cat-videos-binge-tv-watching-to-account-for-84-of-internet-traffic-cisco-says/
http://recode.net/2014/06/10/cat-videos-binge-tv-watching-to-account-for-84-of-internet-traffic-cisco-says/
http://www.adweek.com/socialtimes/what-the-rise-of-native-video-on-facebook-twitter-means-for-brands/614827
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More Stats! 

#socialsummit16 
@brittscorner 



Best Practices to Approaching 
Facebook Video  
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Begin with a strong social strategy  
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Get a basic understanding of the Algorithm  

“…For all its power, Facebook’s news feed algorithm is surprisingly 

inelegant, maddeningly mercurial, and stubbornly opaque.” - Slate 
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http://www.slate.com/articles/technology/cover_story/2016/01/how_facebook_s_news_feed_algorithm_works.html
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Create content that fits the platform, don’t expect the 
platform to adapt to your content 
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Keep your Facebook videos short and sweet 
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 According to Facebook, videos shorter than 2 minutes are the most effective on the 

platform. 

 This Buzzfeed Food video is only 30 seconds, but has more than 128 million views 

and 2.8 million interactions.  
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Strategically cross promote  

Microsoft made a splash this past holiday season with their “Spirit of the Season” 

ad. On Facebook the video generated more than 3 million views.  
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Get the brand mention in early  
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Leverage Facebook video to drive traffic to other 
content and owned properties 
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Follow Facebook’s changes and adapt your strategy 
accordingly 

 If there is one thing you can count on with Facebook, it’s that once you 

get the hang of it, it will change.  

 Tips for keeping up: 

– Follow Facebook’s business changes for regular updates.  

– Follow the Facebook tag on TechCrunch 

– Follow the Facebook section on Adweek’s Social Times  
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https://www.facebook.com/business/news
http://techcrunch.com/topic/company/facebook/
http://www.adweek.com/socialtimes/category/facebook


Identify your KPIs in advance and use your metrics to 
test and learn  

 Dig in to see what the reception 

was to the content. Are likes for 

this video above or below your 

average post benchmarks? What 

about comments and shares? 

 Remember that video views don’t 

always tell the entire story.  

 Engagement and amplification 

are better measures for the 

effectiveness of a piece of 

content. 

 Utilize Facebook’s robust insights 

to track the success of your 

content. Other tools, such as 

Rival IQ, also offer fantastic 

metrics capabilities as well as 

competitor analysis.  
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https://www.rivaliq.com/


Continue to diversify your content 
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Recap 

Begin with a strong social strategy. 

Get a basic understanding of Facebook’s Algorithm.   

Create content that fits the platform, don’t expect the platform to adapt to 

your content.  

Keep your Facebook videos short and sweet.  

Strategically cross promote. 

Get the brand mention in early. 

Leverage Facebook video to drive traffic to other content and owned 

properties.    

Identify your KPIs in advance and use your metrics to test and learn.  

Continue to diversify your content. 
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Additional Resources  

Facebook’s Algorithm  

 How Facebook’s News Feed Works – 

Time 

 A Timeline of Facebook’s Recent 

Newsfeed Tweaks – Digiday 

 What Facebook’s Algorithm Change 

Means for Brands, Publishers and the 

Future of Media – Contently  

Building a Social Strategy 

 How to Build a Social Strategy That 

works – Entrepreneur 

Metrics Tracking Tools 

 Rival IQ 

 Sysomos 

 

 

 

More Facebook Video Best Practices 

 Make Your Facebook Video Stand Out 

With 3 Simple Best Practices – 

TrackMaven 

 20 Ways Brands Can Make the Most Out 

of Facebook Video – Reelseo 

Social Publishing/Content Management 

Platforms 

 Hootsuite 

 Percolate 

 Sprinklr 

 Sprout Social 
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http://time.com/3950525/facebook-news-feed-algorithm/
http://digiday.com/publishers/showing-people-want-timeline-facebooks-recent-news-feed-tweaks/
https://contently.com/strategist/2015/04/23/what-facebooks-algorithm-change-means-for-brands-publishers-and-the-future-of-media/
http://www.entrepreneur.com/article/246085
https://www.rivaliq.com/
https://www.rivaliq.com/
https://sysomos.com/
http://trackmaven.com/blog/2015/07/your-best-practices-guide-for-facebook-video-content/
http://www.reelseo.com/20-ways-brands-facebook-video/
hootsuite.com
percolate.com
https://www.sprinklr.com/
http://sproutsocial.com/


Questions? 
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THANK YOU! 
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