
#socialsummit16 @brandifriel @jordiesinclair 1 

B R A N D I  F R I E L  
SVP Digital & Creative Integration 
FleishmanHillard 

J O R D A N  S I N C L A I R  
Communications Manager 

Tweed 

#socialsummit16 @brandifriel @jordiesinclair 

WHAT’S  
NEXT 
FOR THE  
BIG 4 SOCIAL 
PLATFORMS



#socialsummit16 @brandifriel @jordiesinclair 2 

WHO ARE  THE“B IG  FOUR?” 

1.55B
MAU 

Growth 
14%

320M
MAU 

Growth 
11%

400M
MAU 

Growth 
33%

200M
MAU 

Growth 
~50%
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A LOOK  
BACK AT  
2015 SOCIAL 
MEDIA 
TRENDS



#socialsummit16 @brandifriel @jordiesinclair 4 

2015  TREND |  MORE CURATED CONTENT 
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2015  TREND:  MORE V ISUAL  &  V IDEO 
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2015  TREND:  MORE E -COMM ENHANCEMENTS 
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2015  TREND:  MORE D IRECT  MESSAGING 
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A LOOK  
AHEAD  
AT 2016
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A LOOK AHEAD AT  2016 

MORE THAN MILLENNIALS

DIVERSIFIED DEVICES 

VISUAL & VIDEO STORYTELLING 

GROUP COMMUNICATIONS & DIRECT MESSAGING 

REAL-TIME MARCOMM 

PERSONALIZATION & 
HYPERLOCALIZATION 

LIVE VIDEO
PAY (MORE) TO PLAY 

LIMITLESS EXPRESSION 

INTELLIGENT ADAPTATION 
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Facebook!COMMENTING UPGRADES :  REACT IONS 
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ENHANCED V IDEO FEATURES   
&  ADVERT ISER  BENEF ITS 
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FACEBOOK MESSENGER:  M AND BRAND BOTS 
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FACEBOOK PROFESS IONAL  SERVICES 
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FACEBOOK EXECUT IVE  TRAIN ING PROGRAM 

Photo credit: Dara Creative 
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MONETIZAT ION 
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NEW ADVERT IS ING FORMATS 
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ALGORITHM-BASED CONTENT  FEED 
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IN -APP  G IF 

This is an
Animated

GIF
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DEEPER  V INE  &  PER ISCOPE  INTEGRAT ION 

“We're giving creators (on Vine) more tools to be more creative and to express themselves  
in a different way and giving the folks on Periscope even more reach in order to share what's 
happening around them in a very interesting and unique way, which is live streaming.”


- JACK DORSEY, TWITTER CEO 
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MORE THAN 140  CHARACTERS? 

>140
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ENHANCED ADVERT ISER  EXPER IENCE 
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MULT I -ACCOUNT MANAGEMENT 
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IMPROVED ANALYT ICS  &   
TARGET ING FOR BRANDS 
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MOVING V ISUAL  &  ENHANCED DES IGN FEATURES 
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INSTA -WORTHY STOCK PHOTOGRAPHY 
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TABLET  OPT IMIZAT ION 
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8!NEW INTERFACE  &  ENHANCED CHAT  FEATURES 
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IMPROVEMENT IN  AD INVENTORY,   
METR ICS  &  TARGET ING 
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UCG SHARE  S ITE  –   
BRAND PUBL ISH ING PLATFORM 



#socialsummit16 @brandifriel @jordiesinclair 34 

SET  THE  STANDARD FOR  
REAL -T IME  SOCIAL  V IDEO 
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BECOME SHAREABLE 



#socialsummit16 @brandifriel @jordiesinclair 36 

THE  “SNAPCHAT  ELECT ION”? 
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EXPLORE  eCOMMERCE 
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GO PUBL IC? 
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BRANDS SHOULD… 

FACEBOOK
 
•  Fish where the fish are. Don’t turn your back on 

Facebook. Facebook will reach over ½ of the online US 
population in 2016. It may not be the biggest sizzle, but 
it’s still the biggest steak.  

 
•  Speak through video. Facebook video is thriving and 

users are consuming it in high volume (second only to 
YouTube).  

•  Leverage their incredible analytics and target a hyper-
specific audience with clear, relevant, valuable and 
visually compelling content.  
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TWITTER
•  Watch and wait. Expect changes to advertising options, 

news feed formats and video capabilities coming with a 
new c-suite on board. 

•  Tweet at least 3x/day to optimize organic reach within  
new algorithm-based timeline.  

•  Be visual.  
–  Tweets with videos and photos drive engagement over text by 300%.  

•  Identify real-time opportunities to authentically connect 
your brand to current events by using hashtags that are 
relevant and trending. 

•  Keep tabs on the new format updates and advertising 
opportunities that are sure to come.  

•  Twitter can offer great direct marketing benefits (Twitter 
Cards, Conversations), so don’t be afraid to use it for 
more direct marketing along with real-time news and 
announcements. 

BRANDS SHOULD… 
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INSTAGRAM
•  Take advantage of the robust Facebook user data and 

target your content more deliberately.  
•  Look at advertising across both Facebook and Instagram.  

–  Mercedes-Benz got a 54% boost in website visits when advertising on 
both platforms. 

•  Look to use UCG content as brand content.  
–  Syndicate Instagram content on website. 

•  Partner with influencers and brand advocates to reach 
audiences more naturally.   

–  55% of consumers trust customer photos more than slick brand or 
professional photos. 

•  Figure out how to create Insta-worthy content on a 
budget.  

–  Use free mobile apps and sites like Stocksy, Offset or Flashstock to 
develop imagery. 

BRANDS SHOULD… 



#socialsummit16 @brandifriel @jordiesinclair 42 

BRANDS SHOULD… 

SNAPCHAT
•  If you’re targeting Generation Z (and more and more 

Millennials) – you better get on board.  
•  Identify and train audience-appropriate storytellers on 

your teams who can best leverage the visual format and 
create compelling,authentic real-time content.  

•  Deliver exclusive content.  
–  Allow users to go behind the scenes and provide them with exclusive 

experiences that add value. 

•  Build Snapchat stories into your editorial calendar.  
–  They should be used just as strategically as any other piece of 

branded content. 

•  Use the Stories feature to humanize your brand and share 
news. 

•  Let it go. Snapchat content is real-time, honest and not 
overly produced. Don’t be afraid to run and gun 
production. 

•  Get comfortable with vertical video.  
–  30% of mobile video is viewed vertically. 
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THANK
YOU!


