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Audience, Trends & Content   
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Audience Development 

Demographics & 
Geographics  

Building a Compelling Story  
Through Data Driven Insights 

Trend Spotting 
Psychographics & 

Engagement 

Content Creation 
Insightful, Compelling & 

Beautiful 

Audience Trends Content 
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New Product: Our client just developed a new product, 
which is a new connected fitness apparatus.  

Hitting a New Market With a New Product 

New Market: Our client would like to roll this new product 
out to the UK market. 

New Influencers: Our goal is to drive buzz and interest 
among sports and athletic influencers. 
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Solutions 

• Global Market Finder 

• Google Trends - Regional Interest 

• Google Shopping Insights 

Audience 
The Questions: Who do we target?  

Demographics, Geographics and Psychographics 
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Global Market Finder: Which markets are interested in 
your topic of coverage? 

Expanded 
Keywords on your 

Topic 

Size up the level of 
interest 

Size up the 
opportunity  
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Google Trends: Digging deeper into your geographical 
audience.  

Regional Interest 
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Google Shopping Insights: Where are people going to 
be interested in engaging with your topic? 

Historical Interest 

Hot Markets 
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Trends 

Solutions 

• Google Trends - Interest Over Time 

• Google Trends - Related Searches 

• Google Correlate 

The Questions: What is top of mind for our newly developed audience?  
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Google Trends: Understanding your trends peaks and 
valleys.  

Target months for 
PR efforts 
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Google Trends: Expanding your topic through your 
audience’s similar interests.  

Aggregate Topics 
Aggregate 
Thoughts 
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Google Correlate: Finding related topics and separate 
correlated trends.  

Identifying Related 
Trends 

Visual Correlation 
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Solutions 

• Youtube Trends - Dashboard 

• Google Consumer Barometer 

• Google Databoard  

Content 
The Questions: What sort of content does our audience consume? And how? 
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Youtube Dashboard: Branding & Content Interest 

Compare Market’s 
Preferred Styles 



Google Confidential and Proprietary   Google Confidential and Proprietary   

Consumer Barometer: How your audience buys and 
navigates the internet.  

Who’s Your 
Market? 

What’s Your 
Question? 
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Consumer Barometer: Beautiful insight graphs.   

Purchased Online? Number of Devices 
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Google Databoard: Creating beautiful content with 
Google’s powerful research.  

Assemble an 
Infograph 

Studies on Select 
Important Trends 
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Driving Your Projects With Data Driven Tools 
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Thank You! 
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Consumer Survey: Ask your audience anything for 
cheap. 

Market Price Location 
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Consumer Survey: Ask your audience anything quickly.  


