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#GivingTuesday |,

This year the Children's Defense F than y books that refiect the
unique challenges and experiences children in poor and low-income families face daily. The recipients? Nearly 13,000
al-risk children who paricipated in CDF Freedom Schools® summer and afler-school programs. The need is great
Please help by giving as generously as you can.

a more than
prcmnt o7

1 with = Book and give the STt of

Since 1995, the CDF Freedom Schools program has heiped stop summer learning oss for more than 135,000 This #GivingTuesday, let's give our children & gift thet will help them lesrm snd succeed. Gift = book today.
children in 28 states and the District of Columbia and heiped them fall in love with reading. With your support we will

continue 10 reach more poor and low-income children 1o make a difference in their ives loday and America's I Pledge To

workforce tomormow.

* Select Gift Amount:
Will you help? For only $10.37. you can change one at-risk child’s tomorrow,

With determination and gratitude.

(@ Help one st-risk child $10.37 @)

i=ip two at-risk children $20.74 (@) Help four at-risk children $41.45

s (@ Help ten at-risk children $103.70 (@) Help as many at-risk children 83 possible with & gift of

P 4
b 2 Gift Duration:
V5% A Select & Gift Duratic:

@ Sustaining gift

Mark Publow Total Gift:
Chiet Development Officer = 0.00

Your Information

T * Fist Name: Miggie Name: * Lozt Name: Suffec:
* Strmeti: Street 2: = cay: Daytime Phone:
* State/Provincs: * Z1/Postsl Cage: Courtry: * Email fogress:

- United States -

Payment Information

PayPal users plmass seiect the PayPal
Payment Method:

Creoit Cara PayPal
Credit Card Information:

VISA o, BB [EE) * Creoi Card Number Expiration Date:_ * CW Number: What is this?
12 v 2015 -
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