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Case Study:  
Social Listening at MasterCard 
 
 
• The case for social listening 

 
• The MasterCard Conversation 

Suite: a custom-built solution 
 

• 5 Tips for building a social 
listening program 

#powerofPR 

@bernhardmx 

https://www.youtube.com/watch?v=0XC5ruj8olU
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LISTEN 

Every one of these conversations is an 
opportunity to: 

UNDERSTAND 

ENGAGE 

30M
+ ONLINE 

CONVERSATIONS 
MONTHLY 

related to MasterCard and our industry 

IMPROVE 

BUILD BRAND 
AFFINITY 

#powerofPR 

@bernhardmx 

https://www.youtube.com/watch?v=0XC5ruj8olU
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Monitoring Analysis Action 

ALL CHANNEL 
CONTENT 

STRATEGIC 
INSIGHTS 

STRONGER 
RELATIONSHIPS 

• 360° Access to all 

relevant news and 

social media content 

• Social Media: Twitter, 

Facebook, Weibo (CN), 

YouTube, Blogs and 

Forums 

• Media: Broadcast, 

Online and Print 

• Intelligent hybrid 

approach 

combining PRIME’s 

technology with 

human expertise 

• Conversation tracking for 

consistent messaging  

• Easy and efficient way to 

facilitate and engage in 

social discussions 

• Proactively monitor 

issues and respond to 

steer and manage user 

perceptions 

An Infrastructure for Success: 
Enabling Better Decisions 

#powerofPR 

@bernhardmx 



©2015 MasterCard. 
Proprietary and Confidential 

Purposeful Listening 

61 
markets 

26 
languages 

Better understand 
CONSUMER SENTIMENT and 
STRENGTHEN 
RELATIONSHIPS 

and 

Listening across 
SOCIAL, ONLINE AND 
TRADITIONAL MEDIA 

#powerofPR 

@bernhardmx 
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5 Tips for Building 
a Social Listening Program 

1. Aspire to move from data to insights, 

from listening to engagement 

 

2. Bring data and insights into the open 

 

3. Start and end every Comms 

initiative with data and insights 

 

4. Demonstrate value to the business 

  

5. Never stop evolving 

#powerofPR 

@bernhardmx 
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Listen With Us: 

newsroom.mastercard.com 

@MasterCardNews 


