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THE RIDE OF YOUR LIFE

Innovation
that excites

J (13

Nissan’s “Ride of Your Life” TV campaign came back in 2015 with a twist,
surprising mall goers with an incredible driving experience in the 2015
Altima in support of the May Sales Event.
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PROGRAM TIMELINE
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Ride of Your Life
Video Promotion The Altima Chase

MAY 1 MAY 10 MAY 31

Nissan . Nissan
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No one éxpected a day at the mall to end at the motor speedway. We The 2015 Nissan Altima was stolen during the Ride of Your Life. It's up 10
invited shoppers to take the ride of their fives in the 2015 Nissan Altima you {0 find'R
Watch the adventure unfold. #RideOfYourlLite The clues are coming soon, but you can get some practice in now. Exaclly

what time does the system lock?

Comment below for your first chance to enter to van a 2015 Nissan Altima
See More
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7 clues across 6 social networks from May 11-31.

MNissan: Altima:
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THE SOCIAL CLUES TO TRACK
DOWN THE ALTIMA
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7 clues across 6 social networks from May 11-31.

MNissan: Altima:

[ivoio Y

chance to win an Altima or other prizes:
rul.es/zyckip
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THE CLUES

+ CRACK CODES LEFT ON NISSAN'S SOCIAL CHANNELS

YOUR MISSION: FOLLOW THE TRAIL AND DECRYPT HIDDEN MESSAGES FOR! A
+ PROVE YOURSELF AND YOU MAY BECOME THE WINNER OF A 2015 ALTIMA

CHANCE TO WIN AN ALTIMA.
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" HELLO, AMERICA.
THE NISSAN ALTIMA IS ON THE
RIDE OF ITS LIFE. | HAVE IT.
DO YOU WANT IT? PLAY ALONG,
SOLVE THE CLUES AND
YOU COULD WIN THE ALTIMA. "
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WHEN THE THIEF TOOK OFF,
SO DID SOCIAL
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Campaign Hashtag Mentions on Social Channels
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— THE RESULTS OF THIS

= THRILLING CHASE
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e 103 MM+ social impressions across all channels
e 12 MM+ views of video content

e 113,039 engagements across social channels
5% increase in Altima conversation net sentiment
 14% increase in total Altima social conversation

* One of the most popular auto campaigns in Q2
(Unmetric)

The source of the large number of Comments came from the Altima Chase campaign where

fans had to spot the clues and report their answers in the Comments section. Seven brand

posts and 13,000 fan comments later, this was one of the [leadsls sl ETEe T el bR R =10 (s




CASE FILE: WHAT WORKED
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* Video retargeting
 Cross-platform engagement
* Using a mix of CTAs, from simple to more complex

* Integrating with Ride of Your Life campaign
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