
   



Introduction 

 With NRF since 2009 
 

 Established org in social 
media, digital content 
production spaces 

 

 Managed digital comms 
strategy, paid advertising 
before moving to campaign 
management 
 

 On Twitter: @mcaselittle 
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@this_is_retail 

In 2013, the National Retail Federation launched This is Retail to highlight the 

industry’s opportunities for life-long careers, how retailers strengthen communities, 

and the critical role that retail plays in driving innovation.  
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@this_is_retail Goals 

 Retail brand engagement 

 Within the channel 

 New industry partners 

 Touchpoints with members 
 

 Excited, engaged target audience  

 past, present, future retail employees or business 
owners 
 

 Beautiful content that can be repurposed to tell 
retail’s story in new and compelling ways 
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Sourcing Content 

 Launch phase: staff sourced from personal 

experience 

 6 months out: added one-off retail 

partnerships, stock photography 

 12 months out: GAP, Inc. partnership 

 18 months out: bucketed approach 
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Daily Inspiration 

Goal: Cultivate a 

social audience 

of advocates, 

future industry 

leaders, and 

retail enthusiasts. 
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Best of…Daily Inspiration 

 Do your research 

 Starbucks campaign 
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Best of…Daily Inspiration 

 Do your Research 

 Starbucks campaign 

 Target campaign  

 Macy’s campaign 

 

 Visit the Archives  

 Facebook, Flickr albums 

 Org photo archives 
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Small Business Spotlights 

Goal: Showcase the impact of retail 
entrepreneurs, business owners, and 
employees as they serve customers 

in local markets around the U.S. 
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Best of…Small Business Spotlights 
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Best of…LIVE from the Road 

Goals: Engage 

with local 

influencers; 

Display exclusive, 

behind the 

scenes content to 

our community 
 



Best of…LIVE from the Road 

nrf.com/retailacrossamerica/nv 
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Distribution Strategies 

 Recap articles 

 Sharing on other social 

channels 
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Distribution Strategies 

 Custom partner 

content 

 Media pick-up 
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Finding Our Tribe 

General Fans of 
Retail 

Fashion Fans 

NRF/This is Retail 
Partners 

Retail Business 
Owners 

Retail 
Design/Visual 
Merchandising 

THIS IS RETAIL INSTAGRAM AUDIENCE 
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Prep and Execution  

 Content calendar  

 9-12 months: Block holidays and internal dates  

 3-6 months: Block out strategic partnerships  

 30-60 days: Work to finalize content ideas, 

captions, visuals  

 LIVE content: Flash Working Group consisting of 

copy editor, visual editor and brand strategist. 
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Measurement 

 Monthly Look-Back Reports 

 Top/bottom performers, follower metrics, time of 

day trends, filters 
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Measurement 

 Monthly Look-Back Reports 

 Top/bottom performers, follower metrics, time of 

day trends, filters 

 Press Mentions 

 Other Promotional Mentions  

 Yearly Blue Sky Meeting; Monthly Strategy 

Meeting; Weekly Tactics and Execution 

Meeting 
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Resources 

 Internal Staff – 3 employees share 

responsibility for strategy, development, 

execution, measurement (alongside their other 

NRF responsibilities) 

 

 Outside Agency – develops brand creative, 

handles some content calendar requests 

(project-based) 
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18 Months of Learnings #powerofP
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18 Months of Learnings 

Put creative first over 

everything.  
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18 Months of Learnings 

Authentic 

content 

sources are 

worth the 

effort.  
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18 Months of Learnings 

Find your 

influencers 

and  

collaborate! 
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Keep in touch!  

Margaret Case Little 

Senior Director 

Comms & Brand Strategy 

 

littlem@nrf.com 

 

@mcaselittle 
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