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• What does data tell you to do?  

• Are you “socially listening?”   

• Are you telling the right story 
internally? 

• Are you in the right place?  
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Tools 

• Free: Klout, Hootsuite 

• The engagement tool(s) and 
aggregator for your brand 

People & Engagement 

• Search for panels 

• Know your audience, find the 
leaders 
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• What is your telling you to do? 
• Use data and face to face to find influencers who 

matter to your brand. 
• Ask yourself, when they do something, do other 

influencers care? 
• Support your influencers. 
• Find where your competitors are and monitor 

them.  


