
RELEVANT  
Balancing editorial focus across the (1) brand, (2) industry and (3) 
community. Measured by a share of content dedicated to each category.  
 

VISUAL  
How visual the content developed by the brand is. Measured both by the 
volume of photos/videos compared to the overall body of content, as well as 
by the visual impact. 
 
TAILORED 
Ability to tailor the voice and tone of content to audiences and platforms, 
while effectively representing the overarching brand narrative in social.  
 

ACTIONABLE  
How well a brand drives engagement through the use of strong calls to action 
and compelling content. Measured as a share of posts with a CTA and the 
quality of the ask. 
 

RESPONSIVE   
Reflects both a brand’s commitment to responding to fans, as well as speed 
at responding during business hours. Measured by Response Ratio 
(responses/mentions) and average response time.  

Social Impact Beyond The Numbers 
Evaluating Brands & their competitors across the 5 key tenets of social engagement. 
 


