
Optimize Your Content to Improve  
Google Search Ranking 

 
creating strategic conversations 

#powerofPR 



About Me 
• Started using Google in 1999 
• 15 years experience in Digital PR  
• @sallyfalkow 
• www.proactivereport.com 
• 2014 Top Social Media Influencers on Twitter (Cision) 
• Author of SMART News:  how to create branded content that 

gets found in search and sharedon social media 
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Available on 
Amazon Kindle. 
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Why PR Needs SEO 

Search is now the most used and most 
trusted source for news and information  
2015 Edelman Trust Barometer. 
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Search Visibility 

• Journalists 
• Influencers 
• Prospective 

customers 
• Business buyers 
• Interested Public 
• Other stakeholders 
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Content  
• Website 
• Newsroom 
• Press 

releases 
• Blog posts 
• Images 
• Infographics 
• Videos 
• Guest Posts 
• Media Articles 
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What Does Google Want? 

Google’s mission: 

To organize the data on the Web 
To give people using their search 
engine the most relevant and useful 
results. 
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Content Requirements 
• High Quality 
• Fresh 
• Unique 
• Relevant (keywords and concepts) 
• Information rich 
• Visual 
• In-Depth 
• Useful 
• Trusted Authority 
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What is Unique Value? 
    An upgrade in aggregation, accessibility, design You 

might have seen this information before, but never like this. 
How can you use your expertise and approach to make 
content that is different? 

    Information not available anywhere else 
 Find aspects of your expertise and information that no 
one else has yet published. 
  Content presented with a totally differentiated 

voice/style 
 Sometimes the content is available elsewhere, but the 
style is so engaging that it offers unique value. 
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Content Types 
• Video 
• Infographics 
• Images 
• Listicles 
• Case Studies 
• Blogs – with embedded videos, infographics, 

images 
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Content Strategy 
“A lot of SEO still seems to focus on coming up 
with really clever ways of creating content, and 
then more content. They don’t ever mention 
the word customer, nothing about customer 
insight, nothing about the customer journey 
buying cycle and so forth.  
In order to function effectively it is not about 
more, it’s about quality.  It’s about experience. 
It’s about providing the right information at the 
right time.”  
Lee Odden TopRank Marketing 



Ranking Factors 
Full list  http://backlinko.com/google-ranking-factors 
 
Content – authority, value and 
freshness 
Links  - Seal of approval 
Social Signals 
User Signals 
Mobile Signals 
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Panda 
Google's Panda Update is a search 
filter introduced in February 2011 meant 
to stop sites with poor quality content 
from working their way into Google's top 
search results.  
Panda is updated from time-to-time.  
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2015 Panda – What it Does 
Google is ranking websites with consistent 
updates and topical authority.  
The increase in rankings are for websites that 
have published multiple unique blog posts or 
articles a one topic with regular updates. 
Your newsroom could be the perfect vehicle to 
rank well – if it has the kind of content Google 
likes and is not just a list of links to PDF 
releases. 

#powerofPR 



Optimizing Your Content  
Meta Tags = title, description,  
keywords 
 
A tag is a label. It tells Google 
what the content is about. 
Meta Tags show up on the 
search results page 
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Title Tag 
58 characters 
Keyword close to the beginning 
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Description Tag 
120 characters – keywords in the tag 
 

If you don’t write a good description tag Google 
will write it for you using text on the page related 
to the keyword searched. 
 
Ignoring arguments about states’ rights, the U.S. House on Thursday advanced legislation that 
would undo laws in three states ordering labels on the packaging of food with genetically 
modified organisms — or GMOs — and prevent states and localities from regulating products 
from genetic engineering. The vote last week was the most significant in Congress related to 
GMOs since the first engineered crop sprouted in 1996 — Missouri-based Monsanto Co.’s 
soybeans that were engineered to survive dousing of the company’s Roundup herbicide, 
sprayed to kill vegetation that competes for moisture and nutrients. [...] the gene-altering 
technologies of herbicide tolerance and insect resistance — plants engineered to produce 
their own protein pesticides — have been widely adopted by farmers in the United States. In 
Europe and many countries, it’s a different story. [...] the question of labeling has been all but 
ignored in Congress. Connecticut and Maine approved similar plans since 2013, with their bills 
contingent on neighboring states doing likewise. [...] far, the Grocery Manufacturers 
Association, the Snack Foods Association and their allies have failed in federal court to halt the 
Vermont law, which takes effect next year. Last month, the president ordered federal agencies 
to reassess the nearly two-decade-old federal regulatory system for GMOs that splits duties 
between the Agriculture Department, the Food and Drug Administration and the 
Environmental Protection Agency." / 



Make your description tag a persuasive 
piece of copy. Entice the searcher to click 
through to your site. (Click-through rate is an 
important  ranking factor) 
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SEO- Friendly Content 
Management System 
 

Wordpress 
PRESSfeed 
 
If you have an in-house CMS find out if it will 
automatically make the headlines and 
subheads into title tags and description tags. 
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Headline 
• 6 – 8 words 
• 58 characters including spaces 
• Keyword as close to the beginning as 

possible 
• Remember, a brand name is not 

always a keyword. 
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Subhead 
120 characters including spaces 
Use keywords. 
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Optimize Images & Video 
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Analytics 
Just a quick word… 
 
Use Google Analytics to improve your content 
strategy and the quality of your content.  
When you know what owned, earned, paid and 
shared content is getting traction you can adjust your 
content strategy and productions so that you get  
better results.   
 
When your content resonates with your audience 
Google rewards you with better ranking. 
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PR Measurement  
GA Dashboard 
A free dashboard created specifically for PR 
measurement 
Currently in beta 
Broadly available for download August 18, 2015. 
 
Measure owned, earned, shared and paid media. 
Set goals 
Track links in content 
See where your content is picked up  
See where traffic is coming from 
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Questions? 
Twitter  @sallyfalkow 
 
Email: 
sally@meritusmedia.com 
 
Website: 
http://www.meritusmedia.com 
 
Blog:   
www.proactivereport.com  
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