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Presenter
Presentation Notes
1:00 – 1:45pm PT: How to Engage in Visual Storytelling on YouTubeYouTube is a powerful tool for telling your brand’s story and engaging with customers through video. In this session, you will learn how to create quality video content and get that most out of the world’s largest video-sharing service.You’ll learn how to:Think out of the box when it comes to visual storytelling for your brandIdentify your audience and develop a distribution strategy for videoDevelop and cross-promote video content with YouTubeCreate quality video content with limited resourcesOptimize your video content for searchUse YouTube Analytics to track and make adjustments to your video content strategy
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The average American owns at least four digital devices and spends an 

average of 60 hours per week consuming content across multiple screens.  

- Nielsen U.S. Digital Consumer Report  
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Source: http://www.nielsen.com/us/en/insights/reports/2014/the-us-digital-consumer-report.html



What is Brand Journalism? 
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What It Is What It’s Not 

• Authentic, relevant 
storytelling 

• Drives key messages 

• Shapes the conversation 

• Establishes a loose brand 
affiliation and often includes a 
call to action  

 

• Heavily-branded marketing 
content 

• A slogan, promotion or 
commercial 
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Content 
• Content lead 
• 1 ½ producers 
• 1 videographer 
• 1 graphic designer 
• Cisco Writer’s Program:  

• 15 global journalists  

Social 
• Strategy 
• Community manager 
• The Platform blog manager 
• Social Media agency 

Web  

• Strategy and support (3+ contractors) 

Cisco’s Integrated Team  

 
 
 
 
 
 
 
 
 
 

Content 
Team  

Social 
Team 

Web 
Team 

Social Media 
Communications Team 
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Don’t make content in a vacuum, has to  be promoted



How to Create a Compelling Video 
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Know Your Audience 
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Top Video Tips 
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Boil Your Story Down to One Sentence 
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NO VIDEO TO BE EMBEDDED



Listen for the Unexpected 
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Find Interesting Backdrops 

@KChiala #PowerOfPR 

Presenter
Presentation Notes
INSERT EMERGING TECH EVANGELIST VIDEOURL: https://www.youtube.com/watch?v=MvmhRQ-wJegEMBED CODE: <iframe width="560" height="315" src="https://www.youtube.com/embed/MvmhRQ-wJeg" frameborder="0" allowfullscreen></iframe>



Use Animations or Graphics 
To Help Tell the Story 
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Making Pre-Planning Count 
2 Days of Filming. 4 Stories. 
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Video can help you tell a 
complex story 
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Internet of Everything 

Source: “The Internet of Everything: A $19 Trillion Opportunity,” Cisco Consulting Services, 2014 

Leveraging Data into 
More Useful Information 

for Decision Making  

Data 

Delivering the Right 
Information to the Right 
Person (or Machine) at 
the Right Time  

Process 
Connecting People  

in More Relevant,  
Valuable Ways 

People 

Physical Devices and 
Objects Connected to the 
Internet and Each Other for 
Intelligent Decision Making 
(IoT) 

Things 
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INSERT DETECTED TRAILERURL: https://www.youtube.com/watch?v=SIT_jt1k9fcEMBED CODE: <iframe width="560" height="315" src="https://www.youtube.com/embed/SIT_jt1k9fc" frameborder="0" allowfullscreen></iframe>



Detected 
One story. Many ways to tell it.  

@KChiala #PowerOfPR 



How We Distribute and Amplify Content  

 

• ‘Take, Share and Engage’ program  

• Publish all content across Cisco’s corporate 
social media properties 

• Work with internal Cisco teams to amplify 

• Work with employee ambassadors for 
sharing  

• Influencer outreach  

• Consider paid support for key business 
content 

• Create many diverse content types to tell a 
single story 
 

@KChiala #PowerOfPR 



Top YouTube Tips 
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Brand Homepage with Banner & Bio 
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Keep Content Short & Engaging 
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Leverage Rich Keywords  
in Titles & Descriptions 
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Use Specific & Plentiful Tags 
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Use Descriptions to Drive Traffic Back to  
Key Assets Like Your Website 
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In Description, Invite Users to Like Your Video  
or Share Thoughts in Comments 
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Key Takeaways 
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Know your audience and 
objectives 
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Build a mini-newsroom to 
source and develop low cost 

content 
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Appeal to emotions 
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Amplify videos across 
internal and external 

communications channels 
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Take chances! 
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• https://www.youtube.com/yt/playbook/ 
• https://www.youtube.com/user/YouTubeHelp 
• https://www.youtube.com/yt/advertise/  

Resources 

#PowerOfPR @KChiala 
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Questions?  
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