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Presenter
Presentation Notes
1:00 – 1:45pm PT: How to Engage in Visual Storytelling on YouTube

YouTube is a powerful tool for telling your brand’s story and engaging with customers through video. In this session, you will learn how to create quality video content and get that most out of the world’s largest video-sharing service.

You’ll learn how to:

Think out of the box when it comes to visual storytelling for your brand
Identify your audience and develop a distribution strategy for video
Develop and cross-promote video content with YouTube
Create quality video content with limited resources
Optimize your video content for search
Use YouTube Analytics to track and make adjustments to your video content strategy


Share on Social: #PowerOfPR
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The average American owns at least four digital devices and spends an

\\
%\ average of 60 hours per week consuming content across multiple screens.
\
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Presenter
Presentation Notes
Source: http://www.nielsen.com/us/en/insights/reports/2014/the-us-digital-consumer-report.html
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Week in Review & Look Ahead: July 20-24

@ July 25, 2015

Happy Friday! This week we reminisced on this
past year's best stories from Focus, read all about
what John Chambers learned as CEQ, and met
industria..

Week in Review & Look Ahead: July 13-17

Happy Friday! This week we visited the 10 best
places for the techie traveler, saw how tablets are
changing classrooms in Guatemala, and learned
hows t..

YEARLY ROUNDUP

The Best of Focus Magazine

Midcontinent To Transform Its Business
@ July 21,2015
Midcontinent Vastly Improves Network Capacity

with Cisco’s cBR-8 Cenverged Broadband Access
Platform

Cisco's Wi-Fi Technology Is Deployed in MetrdRio

© July 15, 2015
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Subway stations Flamenge, Large do Machado and
Catete — in Ric de Janeire — now have free wireless
Internet, operated with Cisco Access Points and
Pri...

Adventures in Industrial Design

Subscribe
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What It Is What It's Not

- Authentic, relevant - Heavily-branded marketing
storytelling content
- Drives key messages - A slogan, promotion or

- Shapes the conversation commercial

« [Establishes a loose brand
affiliation and often includes a
call to action
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Cisco’s Integrated Team

Content
. Content lead Social Media
1 v producers Communications Team
1 videographer
1 graphic designer Content
« Cisco Writer’'s Program: Team
- 15 global journalists
Social
« Strategy

- Community manager
- The Platform blog manager
- Social Media agency

Web

Strategy and support (3+ contractors)
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Presenter
Presentation Notes
Don’t make content in a vacuum, has to  be promoted


How to Create a Compelling Video
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Know Your Audience
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Top Video Tips
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Boil Your Story Down to One Sentence
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>|DE INNOVATION.

Go #Insidelnnovation at Cisco CREATE London
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Presenter
Presentation Notes
NO VIDEO TO BE EMBEDDED


Listen for the Unexpected

Talent Development with a Global Approach
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Presentation Notes
NO VIDEO TO BE EMBEDDED


Find Interesting Backdrops

Cisco Innovators: Emerging Tech Evangelist
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Presentation Notes
INSERT EMERGING TECH EVANGELIST VIDEO
URL: https://www.youtube.com/watch?v=MvmhRQ-wJeg
EMBED CODE: <iframe width="560" height="315" src="https://www.youtube.com/embed/MvmhRQ-wJeg" frameborder="0" allowfullscreen></iframe>



Use Animations or Graphics
To Help Tell the Story

Remember the Maybe they weren’t so good
good old days?
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[t’s easy to forget
"0\ how far we’ve come
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NO VIDEO TO BE EMBEDDED
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Making Pre-Planning Count
2 Days of Filming. 4 Stories.

Chicago: A Smart City Story

Chicago: A Tech Hub Driving Change

@KChiala

The Big Data Opportunity in Medicine

Chicago's Data-Driven Decision Making
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Video can help you tell a
complex story
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Internet of Everything

People Process
Connecting People Delivering the Right
in More Relevant, Information to the Right
Valuable Ways Person (or Machine) at
the Right Time
Data Things

Physical Devices and
Objects Connected to the
Internet and Each Other for
Intelligent Decision Making
(IoT)

Leveraging Data into
More Useful Information
for Decision Making

Source: “The Internet of Everything: A $19 Trillion Opportunity,” Cisco Consulting Services, 2014
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DETECTED Trailer


Presenter
Presentation Notes
INSERT DETECTED TRAILER
URL: https://www.youtube.com/watch?v=SIT_jt1k9fc
EMBED CODE: <iframe width="560" height="315" src="https://www.youtube.com/embed/SIT_jt1k9fc" frameborder="0" allowfullscreen></iframe>


Detected

One story. Many ways to tell it.

D Detected Movie

o

19 seconds: Too often, isn't it?
cs.co/Detected #DetectedMovie

Who knew something so small could hold
so much power? cs.co/6012B6Kao #ITBra
#DetectedMovie
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Detected Movie

detectedmovie

o

We certainly hope he does. cs.co/Detected
#DetectedMovie

“If this character that we're
following is able to do what
he'’s setting out to do, we're

capturing history.”

-Seth Kramer,
Director of DETECTED

#Détectedl\.:‘iovte

D Detected

Published by Kelly L

1-June 15

Finding breast cancer in women with dense breast tissue is like trying to
find a snowflake in a snowstorm. Nurse Barb Dehn of El Camino Hospital
shares how the iTBra could make a life-saving change:
hitp//detectedmovie.com/

How iTBra Works

The Reminder

Meet Chief Evangelist Behind Cancer-Detecting iTBra, Rob Royea

#PowerOfPR



How We Distribute and Amplify Content

- ‘Take, Share and Engage’ program

- Publish all content across Cisco’s corporate
social media properties

- Work with internal Cisco teams to amplify

- Work with employee ambassadors for
sharing

. Influencer outreach

- Consider paid support for key business

content
- Create many diverse content types to tell a Yﬂu TUhe
single story
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Top YouTube Tips
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Brand Homepage with Banner & BIo

]
Cisco

The Internet of Everything is ehanging everythings

We're ready. Are you?
Call us. 866-432-1783

Cisco 3 Subscril 109,484
Home Videos Playlists Channels About Welcome 1 Already subscribed @‘.{
Welcome to a future-ready network. Country: | Ghte v Language: | Ghba v

SPAM Cisco 2015 Midyear Security Report
Overview

Cisco has released its 20115 Midyear Security Report. In this report,
Cisco provides industry insights and key findings taken from threat
inteligence and cybersecurity trends for the first half of 2015,
Download the report at hitp/fcs.co/MSR15YT.

Subscribe to Cisco’s YouTube channel: hitp:/ics.co/60540Qi0r.

Rombertik

Dridex

Malvertising Angler

Share Video n u
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Keep Content Short & Engaging
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Leverage Rich Keywords
In Titles & Descriptions

PROCESSING 66% 1 minute remaining. % m
n Click "Publish” - S Couldn't save changes. Please review
% your video details.
sicinfo 1 Advanced settings
Upload status: ‘ Title Public -

Processing your video. n The title is empty.

Your video will be live at:
http://youtu.be/UcmaX Szxsg

D Add a message to your video

b

Description
Video / Audio quality:

You uploaded a wide-screen

(16:9) video. If your criginal

was 720p or greater (i.e.

1280x720 or greater) we

encourage you to submit ag™eg., albert einstein, flying pig, mashup)
your video at original
resolution to enable better
guality playback.

Also share on n

+ Add to playlist

VIDEQ THUMBMAILS o

Thumbnail selections will appear when the video has finished Custom thumbnail
processing.
Maximumn file size is 2ZMB.
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Use Specific & Plentiful Tags

+ Technology (Industry)

DETECTED Trailer

What if one invention could change the fight against breast cancer
forever? Take an extraordinary journey into the world of wearables,
sensor technology, and a phen{:men{:n called the Internet of

Everything, where rt 5 ices or the data bm the

PN B Y E—— - [ [P O . - [ WO NP | S ——

Detected x = #DetectedMovie x|  Internet of Everything x

IOE x| 10T % Internet of Things x| healthcare x

healthcare technology % | breast cancer x

Suggested tags:  + Trailer (Website Category) + Film (Media Genre)

.

-
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Use Descriptions to Drive Traffic Back to
Key Assets Like Your Website
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Go #Insidelnnovation at Cisco CREATE London

Cisco

3629

+ Add 1o < Share sews [ore I" 10 .’I -

Pybli , 2012
As metropolitan cities continue to grow, technology innovation i

jing the way people live, work and play. The Cisco CREATE Internet of
Everything (IOE) Innovation Center in London is discovering ways to make day resources like lighting more efficient. By partnering with
startups like amBX, this innovation hub is working on technology that will allow INginesses to drastically cut lighting costs. Watch how the
Internet of Everything is enhancing industries from energy, to transportation, to buil¥ing management. Learn maore:
hitp://cisco.com/go/innovationcenters.

Subscribe to Cisco's YouTube channel: hitp://cs.co/6054Qi0r.

#PowerOfPR



In Description, Invite Users to Like Your Video
or Share Thoughts in Comments

e P

ALL COMMENTS (5)

Share your thoughts

alraln
CIsCo

@KChiala #PowerOfPR



Key Takeaways
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Know your audience and
objectives
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Build a mini-newsroom to
source and develop low cost
content
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Appeal to emotions
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Amplify videos across
internal and external
communications channels
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Take chances!
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Resources

. https://www.youtube.com/yt/playbook/

. https://www.youtube.com/user/YouTubeHelp

. https.//www.youtube.com/yt/advertise/
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https://www.youtube.com/yt/advertise/
https://www.youtube.com/yt/advertise/
https://www.youtube.com/yt/advertise/

Questions?
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starts here.
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