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What's inyour O
toolbag? ~

Measurement
& Analytics

Creative & SN Advertising &
Content a _ Promotion

Research &
Listening
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It all starts with keywords

A G()()gl(-: AdWords Home Customer ID: 463-446-8755 _ o ‘n

Campaigns barry.reicherter@finn... =

Opportunities  Tools

A\ Your account isn't active - To activate your account and start running your ads, enter your billing information. Fix it | Learn more

Keyword Planner Your product or service

Add ideas to your plan public relations, PR, crisis communications, mass communications Get ideas Modify search
3M
«
Targeting 7
2.25M
All locations
1.5M
All languages
750K
Google
Negative keywords Jul 2014 Oct Jan Jun 2015
Date range 7 Ad group ideas Keyword ideas Columns « l~ 3 Download Add all (49)
Show avg. monthly searches i
for: Last 12 months Ad group (by relevance) ‘1‘;%,(’:};';“"?" Competition 2 Suggested "‘?" Ad Impr. 81, 44 to plan Your plan is empty
Relations Company (7) ) ) Add ad group and keyword ideas
Customize your search 7 public relations company, public relations co... L 1.320 | High $4.44 from the table to your plan
Keyword filters Firm Public (15) . . + Or start with ty ad
public relations firms, top public relations fir... L 2,960 Medium §7.31 r start with an empty ad group
Keyword options Agency Public (9) ) .
Show broadly related ideas public relations agencies, public relations ag... L 2,100 Medium $3.25
Hide keywords in my account Jobs Public (16)
. . obs Public (1 "
Hide keywords in my plan public relations jobs, public relation jobs, pub... L 25,760 Low $2.68
Keywords to include Relations Consultant (5) I 770 Medium $5.43

public relations consultant, public relations c...

@barryreich #PowerofPR
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https://support.google.com/adwords/answer/2999770?hl=en

Visualize Mobile Usage Trends

OUR Google D,
MOBILE

PLANET ABOUT  LANGUAGE Y 3+
o Edi e
Frequency General Mobile Internet Usage % Charttype
COUNTRY +
lo| IS
e 0
D MOBILE BEHAVIOR *
Mobile Internet Usage
LsFrequency General Mobile Internet
Usage
+ Daily 60
ES
YEAR * 55
2012 2013
I AGE * 3
| 25-34 3544 Al 25-34 35-44 All
Age
m GENDER +
Base: Smartphone owners
All Note: Your selection has missing data. You may have selected a country that was not

fielded in this year or your selection has ins ient sample.

F | N N PA RT N E R S @barryreich #PowerofPR


https://think.withgoogle.com/mobileplanet/en/

Mix and matching for insights

A Go Slc Mobile Search Study

o Databoard

o for Research Insights

The Databoard lets you explore insights from Google research
studies, share them with others, and create your own custom
infographics.

Privacy & Terms

@

Digital Impact on In- Search for Brands Understanding
Store Shopping » Meta-Study » Consumers’ Local
Search Behavior »

FINNPARTNERS @barryreich

BUILD YOUR INFOGRAPHIC [} ?

CHANGE COUNTRY: &= ,

EXPLORE STUDIES v

YouTube Insights: Unlocking the HTML
October 2013 » Opportunity: What"
the Holdup? »

#PowerofPR


https://think.withgoogle.com/databoard/

Map social profiles to emaill
IiStS B FuiContact APPS~ APl SUPPORT  BLOG  SIGNIN [ SIGNUP |

Stay Fully Connected and Master Your Contact

Try FullContact free — upgrade anytime for premium featu

Full Contact Sheet - Twitter, G+, FB, LinkedIn

Fils Edit View Data  Teaols Help
LR © viewouy - g Signinwith Google  OR  Signup with Ema
AP| Key
A B
1 APl Key: | <your API key=
2 Emall Addresses Twitter Handles
3 twhrooks101@yahoo.com No Result
4 <other emait> No Result
5 Mo Result
8 No Result
T Mo Result
L] No Result
E] No Result
10 No Resuit
1 No Result
12 No Result
13 No Result
14 No Result
15 No Result
16 No Result
17 No Resuit
18 No Result asuLlt a Re Mo Ry
"\ No Result No Result No Result Mo Result
20 No Result No Result No Result No Result
21 No Result No Result Mo Result Mo Result
2 No Result Mo Result No Result No Result
23 Mo Result No Result Na Result Mo Result
24 No Result No Result Mo Result Mo Result
25 No Result No Result No Result No Result
26 No Result No Result Na Result No Result
F2 No Result No Result Mo Result Mo Result
e Mo Result Mo Result No Result Mo Result
20 No Result No Result No Result No Result
= Full Contact AP| Sheet &

FINNPARTNERS @barryreich #PowerofPR


http://mackwebsolutions.com/2014/01/email-social-media-account-matcher/
https://www.fullcontact.com/

Get the pulse on video trends

Yuu Upload _C]_ a

Trengs Map - U asiildil Explore the most popular videos by city and region

cender [(I50) Male Female age [[) 1317 1824 2534 3544 4554 5564 65  Type Shares Help/FAQ

Videos uploaded within 48 hours may not yet appear in age and gender breakdowns.

Video List by cities

B Jimmy Kimmel on...

133 regions

Meek Mill Ft....

_Mgek Mill Wanna...

Key & Peele
2 regions

Honey I'm good...

Flower toss...

===
FINNPARTNERS @barryreich #PowerofPR


https://www.youtube.com/trendsdashboard

4

Capture RSS feeds In a spreadsheet

Handy RSS Feed Aggregator SIGN IN
File Edit View Data Tools Help

(- B4Rl ) Viewonly -

http://thenextweb.com/feed-combinator/topstories

c F | http://feeds.f.../readwriteweb [£ (o} P

1 | | Created by

hitp://feeds.feedburner.com/Tech http://rss.marketingprofs.com/ma http://feeds.mashable.com/Masha http://feeds.feedburner.com/ready http://thenextweb.com/feed-comb Smarty
2  TechCrunch MarketingProfs All In One Mashable ReadWrite The Next Web Top Stories

Is Windows 10 enough to bring Numerous: This clever app tracks

6 DogSync Is An App To Help Your How Businesses Choose and Use Microsoft back? Listen to our Here's Why | Really Bought the numbers that matter to you —

Family Keep Track Of Feeding Fido CRM Software debate ReadWrite and helps you act on them

Mozilla CEO Sends Angry Open Five Brands That Successfully A live exorcism will air on TV just in The Secret Of DevOps: It's Always
7 Letter To Microsoft Over Changing Tapped Into the Power of Bloggers time to summon your Halloween Been About People, Not The ultimate guide to local SEQ

Windows 10 Browser Defaults Qutside Their Industry spirit Technology ranking

Mozilla CEO Sends Anary Open Marketing Mean Tweets: B2B Dashlane brings its one-touch
8  Letter To Microsoft Over Changing Forum Speakers Read Aloud Some Silent night: The iconic Sydney Amazon's Marketplace For Startups password changer to iPhone and

Windows 10 Browser Defaults Seriously Snarky Tweets venues killed by lockout laws Looks Great—If You Can Get In Apple Watch

GAOQ To Congress: Revisit Privacy
9 Concerns Over Facial Recognition How to Effectively Market to the Surfer in Australia attacked by a The Best Place For Tech Startups: Angry Birds 2 is out now for iOS

Technology Growing US Hispanic Market shark Still Silicon Valley ... For Now and Android
NASA confirms discovery of Bazaart photo app for iOS now
10 Which B2B Content Types Deliver nearest rocky exoplanet to Earth so 4 Tools To Help Startups Hack integrates with Adobe Creative
Wasting Time With The Joneses Great Leads? far Their Growth Cloud
How to Go Beyond Just Telling Want To Keep Customers?
11 Mobilelron Drops 6% After Beating Your Brand Story: Christian Lachel Lionel Richie's 'Hello' without music Integrate Tech With A Personal Windows 10 tries to make you pay
On Revenue And Profit In Q2 on Marketing Smarts [Podcast] is hilariously creepy Touch to play Solitaire
15 LinkedIn Beats Analyst Estimates What Is Bad Data Costing Your New kitchen gadget tuns all your Windows 10 Suffers Last-Minute The greatest tech references in hip
With $712M In Q2 Revenue Company? food into edible beads Control Panel Bug hop
13
14
15
16
17
18
19

Generic Feed Aggregator

FINNPARTNERS
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chrome-extension://alelhddbbhepgpmgidjdcjakblofbmce/edit.html

Ask consumers. Get answers... fast!

barry.reicherter@finnpartners.com * Your surveys * Sign out

UI COOSIC consumer surveys How it Works  Example Uses  Pricing  News & Resources  Website Owners~ m

+ Which feature matters + What do my customers

Easy answers for ikttt sroppr
every business
deCiSiOn. + What do people think of

my brand?

+ Which color should | use
on my website?

Market research that's fast and accurate.

» Watch an overview video
» See how Nest uses Google Consumer Surveys

Sign-up for the Consumer Surveys APl
Programmatically create and manage surveys
Sign-up for beta access now!

FINNPARTNERS @barryreich #PowerofPR



. dC’[IVItyW/

ocs Add-Ons that can'ﬁ-lp yeu get more fr

~y

FINNPARTITNERS @barryreich #PowerofPR



Tweet Docs to Twitter
% Google Docs Add-ons

Check out the store for many more

6 Social Drop

O Jpeve . XN

M AR LT LRIA S - Tweol This e e pecrptntng s v Tweel This ]

crmmeens LB Fho 6t View lmen Foms Toos Tath Adsen Hep Commans m Fle Bt Viw it Fomut To
Twost This x G AP s - et - A = LM e - coBll ETE TN IF- wonn- & L I T S T
1 1 F : F . [ T 1 L

v ¥
i Morrairalest ijemeablereina
e S
i I Ferwis

frartitoriey Now you can Tweet your Google Now
py - Document and keep track of its Docu

popularity right from the side bar! por

< y Siga our | A Tusil

HorSApEAPPS

OVERVIEW gal 2

Connect your Docs to social media and keep track of the retweets/favorites in .‘
the sidebar. Start now with Twitter! :
FI N N PA RT N E R S @barryreich #PowerofPR


https://chrome.google.com/webstore/detail/social-drop/fhnahcdmkjakhapdjdfanaicdaiiloeh?utm_source=permalink

Host Webinars, Meetings from Docs

E GO()gle DOCS Add-ons

Check out the store for many more

Business Hangouts for Docs :
o 8 + e <
*hk k& (40) 123

Business Hangouts Docs Add-on B3

File Edt View Inset Formal Tools Table Addons Help Last ediwa e 39 Comments m

&5 o~ o~ P 100% Heading 1 ? Business Hangouts for Docs - Start 2 With
hitps://business-han ©%! add-ons Help 2 H
Eample Google Doc for BHO add-on
P !\:g!)_castﬂangou..; Skt Business Hangouts ™
Rilad 15 HangouES 3 brings Google's \3‘
I I
é- '3:» EE v@ m.tg?}:ﬁ?:f;wu\b{; Hangouts to the
S media  Enterprise for
5" 2.4 - 4 binars
: 2 ENTERPRISE TRAINING o eas o we .
BENFERENNN& 5“']3!"}7 % ==7l conferences, virtual
00GLELS £ classrooms and
g Bl
etin H all? events
— lmrs'dll][l!g_ ning = _;:'?‘:"'"
OVERVIEW g+ 19

Take your Google Docs directly into a Business Hangouts and collaborate Take your Doc.1Ate Hangouts
with others in real time with Audio and Video. ol S s
FINNPARTNERS @barryreich #PowerofPR


https://chrome.google.com/webstore/detail/business-hangouts-for-doc/lcenegijdofbomldbonhogojammngojf?utm_source=permalink

FINNPARTNERS

Capture & report tweets In real-time

% Google Docs

D Twitter Curator
*hkk (50)

0 o0
<

Twitter Tools for Google Docs
File Edt View Inead Fomat Toods Table Addone  Heip

v a2T n Nemra s amnl ] B J U A on war

1 iiked @ @ YouTube video from @iaknol hirps/ oo/ ULoWieagrmBl Heow to Get RES Feeds for Tiitter

and elick

Favar-bOl4

= 3

L it gets saved to your
Gooale sheet instantly

RSS Feeds Diroctary for Fasbook, YouTtde, Pinterest and Mone, hitpe//t 0o/ARoLsauFW

b 4

OVERVIEW

Twitter Curator lets you search and save tweets right inside your Google
documents.

@barryreich

3 1100¢3.900gke. com ) allaban) arg/dodurment /) 1CGBPWCOSPROSGInNSs bCL2 20bipoM i bIhOMXCentlfedit

) find a tweet —

Fliphoard bas coguired Zite ond will shaat it down. Theee are the 2 oppe that | wre evorpdap! hitp:/y/tcofwQYevwais

Add-ons

Check out the store for many more

EX=un

Tutorial - C

Lo

B
I

b PROT Jndied
e i
BT Co0Y BanE PeECH

A
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https://chrome.google.com/webstore/detail/twitter-curator/hodbfgbgmlpghbijbelkdmgjocohhhkp?utm_source=permalink

Stop the Word/Wordpress formatting madness

E GOOSIG Docs Add-ons

Check out the store for many more

B Docs to WordPress H
Aokkdk (14) | offered wp nd _
o e e . — e

—— +  Title . Trebuchet ... * n + B T u.;}.- Mars - F 2
e N e s - S

St L |
m Revart 1o Draft N Draft

»
§
3
i
{

= - -~
S e st — This Doc was published on "New site”, D'
WD rd PI’ESS View posi on WordPress
(B8 P2 8
G Febi
swouncement of Docs o WordPress, our new Google Drive app. The app transfers Google
‘ordPress with one click, while sutomatically adiusting the images and formatting in order fo fit with
i >
theim

Feedback / Contact inmondemand.com

OVERVIEW g+ 10

Export your Google document directly to WordPress

Google docs
— Yo = CLICK TO PUBLISH

irineg Cancala Mace i

@barryreich #PowerofPR


https://chrome.google.com/webstore/detail/docs-to-wordpress/dmmjjffhapkelioplpceelbpmpcpjeke?utm_source=permalink

Metrics mashups on a budget

% Google Docs

13 Supermetrics
*hkkd o (41)

< g 1 Trndusibed . = " B s uA-col] E - B I

Google Analytics Metrics by Month

T -
AN wiMm Mrwm s AN = S

Morh Ve Bource rate Naar visits % Avg v ength
i

puidk i} e 0e €385 asa

nang (-4 naw (AT a7

npx L Pl 14

mape [L+] .12 oL 2%

Foith i g L 21 Erme Ao

FLIR TS e Wz (=H] 2t

OVERVIEW

Get all your business metrics into Google Docs

e T nk e matries frmmn Gl e mmieene fnbe daccimmande Tha add ae o cnn cammaeE

FINNPARTNERS
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Add-ons

Check out the store for many more

x| S

+ Data source toes fwra
» Seked profils se se ss 1 Sid s
b S0I0CT AAI05 Lart v & Son e bs dum

= SoMCt MOINGS wats e in. e sids &

e e L ]
L1}

Cinas satae o

[0 | — i

v Sogment wves 5 e

v Fillir b
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https://chrome.google.com/webstore/detail/supermetrics/jmdiehkocgfclpcllfehohafdegbhdcc?utm_source=permalink

Metrics mashups on a budget
% Google Docs Add-ons

Check out the store for many more

Th Thesaurus

Hkk (1758) offered by Apps 4 Gapps mﬂ

Thesaurus aresiispgalypyyacors - Thesaurus W
-~ |

Fle Edt Vitw Inset Formyl Tooh Table Addoms Hep  Alcharges saved n Dowe b d m File Bk “iew loent Formal

— & AT owowm - i mbochet ..+ 1 o+ B F U A- o0 B wow Fa 2 Thesaunas ¥ Ac AT wmw - Mam
| ' : 1 - 1

Thesat
-
ey Adjective Nt
ot SOE Thesaurus for your Google Documents PRO
[ : Let’s see
WG LA Cupded Wt W.M- ; . A
Ssse—— Good News! Eng
! GO - Py F|1'
< e, Nl i, graphere, griphet Adjective )
_/"""""" e hiave updated Thesaurus 1o being you Some (reat new feanures inchiding the abiity AR, andrat ] g;}h-
e— o elick on one of the Syneoyivd in the Thassurus dednch winddw which now réplaces .
sncn the word you have highlighted in the Dec « ltalian E
o Nomwey
* Forugu
Adjective « Romani
+ Slovak |
o Spanist

Pro \rsion

¥ flin
“fm p;nq.:c APPS

OVERVIEW g+ 102
Thesaurus for Google Documents revolutionizes your experience by helping
you explore synonyms, antonyms and more.

FINNPARTNERS @barryreich #PowerofPR


https://chrome.google.com/webstore/detail/thesaurus/lhbmnjfnkboeekbaogpphjjmippkmihm?utm_source=permalink

Metrics mashups on a budget

E Google Docs Add-ons

Check out the store for many more

Screenplay Formatter ma
Aok (44)

2 - P— T Bl
’ t T S : T [ e
_ == < |£ﬂ!“-’“‘ }‘-"-'-"‘.{ :t'.‘il
m ' ¥ '

kX ma:m»:n:awmnm FADE IN:

INT. LOREM IFS1

Taut Fosmatting and Indenting
Sit amat, consd
felis, witae al
Aoden PR — g = PRAZSENT nec ni
Aliquan maxima

Meaber AIATr] B 40 SapIN

Spaninr Ad3 ottt sgeeiey aa
ot pearn 13
iy T4t rdorts i delog teel n
New Scone Header ants
A
( e - INT/EXT. LOCATION - TIVME (wll comvedt 10 uppeicane) y . i )
/‘m £34Corven mroccton -
n Cancel
WERER Asterenn n spaew e &n‘““
v nagni
Tranvitions nagot
prac)
ikt iy T Fee Gan

Vivarus lao maf
ot velit. Aeno:
vulputate, mi 1
pharetea nibh,
Sursus coomodo
Mauris ulerieie

Vivaa
ou @
L

OVERVIEW g+1 10

The Screenplay Formatter is a tool that adds the capability of formatting

your Google Docs scripts to meet screenplay standards. —

FINNPARTNERS @barryreich #PowerofPR


https://chrome.google.com/webstore/detail/screenplay-formatter/mkgjacapojenkdkncfnooheepcmcgpik?utm_source=permalink

Don’t forget the proofreading

% Google Docs Add-ons

Check out the store for many more

Z00Fcltie ESEn
k%4 (70) offered by 300editors.com 4,336 users

Infroguction L]
Fie Egt View insent Format Tools Tadls AOOOM MDD Lastadtame 10 hours ag0

& T wm - T Cpmflaw - N L TS - B

300Editors is coming to save your time! B00Editors i
Millians of people all ever the world ute Goaghe Docs an 3 daily basis. In the Irtormet age, Mitigns of peogle ab ¢
it's 30 carveniens to have access 1o your files from anywhere, to share them with 'S 50 comvenient o bl
partrers and be able ta stay up to date wih all the changes, partners and be >

>

Erglish has won

@ United States | ¢ e % W W 50

Theugh we were bom in different countries and speak different languages and dialeats,
English has wan the global Tingua franca” contest. Non-native Englinh speakers deal with

Lommunication in different wirys. tommurnication n diff
Hif Looks ke this documant has 184
words. | cian edit if for 184 credits
How mth time do they spend searthing for a professional o proofreat thelr Mow rreuth time da thi
docurments? Haf a diy vounds very cotimitic, Looking through dorers of proposals and By the way, you s besusnll GOCuMmentsT KT 3 day
P SV, COMMUNICAting with &3itars = it takes S0 much time, Puge CVs communica
o Ecte” putton and wan wil manch you It took cur time 100, BUT we Wanted to spend these haurs pleasuradly. That's how the ko
IR, WAT) 340 YO SRCuMeM B klea of realtime p g within Goagle Dots came to s, 103 of rattime pros)
We offer 3 usor-friendly, real.time structurg, with real edizons (33y “ro” 1o oniing Wi offor & Lsanfrand
tranvilators) and 3 rating system. m-ﬂ.m
5o i yau wauld like your text to be palshed ASAP, then dewrlead our Geogle Docs S0 If you wauld like yo

OVERVIEW Safkn

Get your writings proofread by professional editors in real time. Install

300Editors to get 100 words for free! Writng

ot VOU{
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https://chrome.google.com/webstore/detail/300editors/pglnpkfhbkjhjdanhlmbklnpphahidgg?utm_source=permalink

Rip rip rip images out of Office

Google Docs Add-ons

Check out the store for many more

Image Extractor

=4 (0) offered by Incentro ma

mat Tools Table Add-ons Help Extractimage Al changes saved in Dive Commants m
wE E=EZE IB- Mo - - A Extract Google Doc images x

This add-on aliows you to download an image
from your Google Dot

Select an image and click "Download image™

myimagename

Doering mymagename of : ——— 0 1oad |

which iz OF Image (10418
froem: e

Troubleshooting
What shonld Frelon S0 with T Sle? N
i 1 WS v

In line | Wrap text ] | G .

& Sve File

D0 thes Junomancally f0f fikes e Ths 150 o o

OVERVIEW g+ 0

This add-on let's you download/extract images from your Google Docs by the

click of a button.

Fl N N PA RT N E RS @barryreich | #Pb\);/erbfPR


https://chrome.google.com/webstore/detail/image-extractor/ejihfoemkcdcfhbmbnaeabmfbkamfnng?utm_source=permalink

Pack a multi-tool

IFTTT

Products Learnmore Signin

Connect the apps

you love

FINNPARTNERS

google

15,579 Recipes found

Add Foursquare
checkins to Google
Calendar

by dens & 23k W12k

N \

@barryreich

1

#PowerofPR

Whenever you add a new
contact mark it in your
Google Calendar

by devin & 24k W 1.1k

Upload new iOS
Photos to Google
Drive

by alexander & 37k W12k

y N



https://ifttt.com/recipes/search?q=google&ac=false

FINNPARTITNERS @barryreich #PowerofPR




No ad creative budget? Try Ad Builder

Display Ad Builder demo x

Build a display ad in just mﬁ PICK A TEMPLAT? Eplny Network. (Leam more]

New Media

People

Retail

Technology
Tempiates for Search
Travel

Templates I've used

Sort by

Take me out with the crowds

'to create

3u using your taxt
if your mmpaign&

h the interactive

pnewrs | [

2. Golothe campa
& Click 'New Ad There are over 100 templates available, from seasonal themes to polished,

WG etomize and 1 professional templates.

.-
: Launch Interactive E:ll'))

Display Ad Builder demo

FINNPARTNERS @barryreich #PowerofPR


http://www.google.com/ads/displaynetwork/build-your-ads/display-ad-builder.html

Get some creative Inspiration

Fas e snift from
1V to digital viaeo
changedghe, >
Creative process -y

1 ‘_i |

FINNPARTNERS @barryreich #PowerofPR


https://www.thinkwithgoogle.com/creative-gallery/

ich media components

Rich Media Gallery

A  Home ALL  MASTHEADS  LIGHTBOX ADS
2R Gallery
Home > Gallery
Hl  AdTypes
Gallery
f’ Tools h Browse our extensive collection of Google Rich Media ads from some of the World's top creative agencies. Discover the newest ideas and concepts with hundreds of Rich
Media examples from every corner of the globe and let it inspire your next campaign. Filter by Technology, Size, Ad Type, Ad Product, Feature, Vertical or Country and find
* RESHUFGES - exactly what you're looking for, And if you want to get your own ads in the Gallery submit your own here
B News GVINH  ANDREWCOLE  ruank

Clear Dream Match EasyCliq Datafied The Bold New Camry Qualcomm Corporate
a

Unilever G Toyota Qualcomm

F | N N PA RT N E R S @barryreich #PowerofPR



Master the Webmaster Tools

A

Google Webmasters

You want to be found on the ’ 1

web. We want to help. @ @

Get data, tools and diagnostics for a healthy, Google-
friendly site.

)
Sign in to Search Console
&'

= 7 B\
(o0 |
Search Console Webmaster Education Help Center
Understand and improve your site in Google Search. Videos and articles to help you get found on Google. Fix problems and find answers to your guestions.
Get started Learn more Get help

F | N N PA RT N E R S @barryreich #PowerofPR


https://www.google.com/webmasters/

Learn SEO best practices
before you pay the price

GO ( ,816 Search Search Console Help n Bary i @ ﬁ

Search Console Help SEARCH CONSOLE 3] HELP FORUM

Follow our guidelines > Quality guidelines

Quality guidelines

Automatically generated content

Ways to Prevent Comment Spam —

Link schemes

ogle doing to combat the ef fcomment spa... <

Cloaking

Hidden text and links

I ol
> Doorway pages
Scraped content
a Affiliate programs

Irrelevant keywords

Creating pages with malicious behavior

User-generated spam

Comments are a great way for webmasters to build community and readership. Unfortunately, they're often abused by Ways to Prevent Comment Spam
spammers and nogoodniks, many of whom use scripts or other software to generate and post spam. If you've ever

received a comment that looked like an advertisement or a random link to an unrelated site, then you've encountered Report spam, paid links, or malware
comment spam.

This tvne nf enam ean he harmful ta vour site in several wavs includina:

F I N N PA RT N E R S @barryreich #PowerofPR


https://support.google.com/webmasters/answer/81749

No editor? No problem

You Q Upload Q 3

- Project * My Edited Video All changes saved

g »<4 d @
Q
Hazing @ Summi... pasta wall Barry Reicherter ... Barry Reicherter ... Barry Reicherter -...
o y v . i ¥ 5
- 2 3 1L = ry
—af bR o) e - :
,. I - \ [
' : B 3 0:19 | \
Moneyball Trailer HOW Reboot 201... Finn Partners Intr... The Mobility Con... CLIA Finn Partner... CLIA Mountain Bi...
Py e ] L Badaaly - E n
e THIS IS CRUISING. L :
1 ' Gso e o 411 m
Video sampler JTCC Banner

FP CLIA Reel rev06 TheGetaway Trail. .. CLIA Pitch Insigh...
iy - T 7 .
. -J.‘

F -..‘IJL.M - K-

B B8 Drag videos here

Ay Drag audio here

B e |

FINNPARTNERS @barryreich #PowerofPR


https://support.google.com/youtube/answer/183851?hl=en

Google your business

Google My Business sgnin o [JETT

Overview Be found Connect with customers Manage easily FAQ

Get your business on Google for free

New - Google My Business connects you directly with customers, whether they're looking for you on
Search, Maps or Google+.

ChocoLA Y 5 |

¥ Sttty

Dandelion Chocolate

7 fodowers o Googe

F | N N PA RT N E R S @barryreich #PowerofPR


http://www.google.com/business/
http://www.google.com/business/

Audiences are what they consume

A C;nnz{!c AoV

Home Campaigns  Opportuniies  Tools ‘aj::;n;:cli'i,:g?:fn?r‘ﬁ - 0 EI

A\ Your account isn't active - To activate your account and start running your ads, enter your billing Information. Fix it | Learn more
Display Planner Your customers are interested in Your landing page

Add ideas to your plan cycling (keyword) = wan wehsile.con L More options

Campaign Targeting Available network inventory (Weekly ~}

Uniled States 100M — 500M cookies 10B+ Impressions.
English AGE DEVICE
2%
19% i deskiop
Ad Schaduling 6% o 12% g [
Mo campaign exclusicns S Linknows Il 15 Tavie
Device preferences
CPC bidding 3 Ad group ideas Individual targeting ideas Available network inventory: m £
Your plan is empty
Filters Keywords  Interests  Topis [+ A
Ad formats and sizes i B
A2 sarms cyclingnews.com
Website Ad formats ¥ Relevance ¢ Topics
American Football, Baseball, Boxing, Hockey, Rugby, Basketball, Cycling, Stercids & Performance-
eyclingnews.com OmEgE- Enhancing Drugs, Running & Walking, Tennis, Soccer, Fantasy Sports, Bicycles & Accessories,
Cricket, Specialty Travel, World Sports Competitions, Sports News, Bike Accessories, Bike Frames,
Bike Parts & Repair, BMX Bikes, Volleyball, Auto Racing, Cruiser Bikes, Mountain Bikes, Road Bikes,
bicycling.com a=mge France, Cycling Apparel, Sport Scores & Statistics
maproyride.com om=pge Weekly network inventory 7

250K - 300K 10M —15M

® 2015 Googla | Editorial Guidelines | Privacy Policy

Cookies Impressions
Demographics and devices * Accepted ad formats
Age B Text
30% =
23, ™ Square and rectangular images
300x250, 250x250, 200x200
. 16%
% 12% )
L - ™ Leaderboard images
Privacy Policy
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Well-formed forms
Google B pocs Sheets ' Slides B rorms

Go to Google Forms
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Advertising & Promotlon

Tips and tricks on using Google’s! advertlsmg and promotien networks and
products |
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AdWords Help ADWORDS 5] COMMUNITY FORUM CONTACT US

SETUP AND BASICS MANAGE ADS MEASURE RESULTS BILLING LEARN

Good Call

A Guide to Driving Calls with AdWords

A customer’s interaction with you can be carried out across different channels: online, in your store or
" over the phone. This guide will cover all of the ways to drive phone calls to your business and optimize
them for success.

Determine if driving calls is your most valuable goal v
Best Practi
Set up your call ads for success v 0 i
Google's Official POV
Measure the calls you receive v -
Google Best Practices
. Learn Google's official best practices on

Take steps to try to improve the performance of your call ads v

AdWords. See the full collection which
features actionable tips to help form the
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https://support.google.com/adwords/answer/6175276

Bring back that loving feeling

SETUP AND BASICS MANAGE ADS MEASURE RESULTS BILLING

Reach people who visited your site

Use remarketing to reach past website

How remarketing works vistorsand ap users

How remarketing works

Remarketing helps you reach people who have visited your website or used your app. Previous visitors or users
can see your ads as they browse websites that are part of the Google Display Network, or as they search for
terms related to your products or services on Google.

To set up remarketing, you'll need to add the remarketing tag to your website or app, create remarketing lists, and
build remarketing campaigns that use your lists. See infographic of how remarketing works (4.

Add the remarketing tag to your website or app

= = To start using remarketing, add the remarketing tag across all pages of your website or to
- your mobile app.

The remarketing tag is a small snippet of code that you get from AdWords.

Create remarketing lists
After you've tagged your website or app, you'll create remarketing lists.
For example, you can create a remarketing list for visitors to your most popular product

category page. The remarketing tag tells AdWords to save visitors to your "Popular category
list." When people visit that page, their cookie 1D is added to the remarketing list.
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Measurement & Analytics

Report, Optimize, Report
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Create goals to report on

campaign actions

Reporting Cuslomization Adrrin
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Destination

Equals in = Case sensitive

fnhankyou
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@ Goal setup  eat

Template: Create an account

© Goal description

Name

| Email sign up) Goal ID 2 / Goal Set 1

Type

© Destination  ex: thanks. himl
Duration  ex: 5 minutes or more
Pages/Screens per session ex 3 pages
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Quantify social media as a

traffic source
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http://maximizesocialbusiness.com/use-google-analytics-discover-quality-social-media-traffic-20191/

Stop the Scourge of Analytics Spam

Source / Medium

1. trafficmonetize.org / referral
2. webmonetizer net / referral
3. 4webmasters org / referral

4. 100dollars-seo.com / referral

(%2

{direct) / (none)
6. success-seo com / referral

7. semaltmedia.com / referral

. % New Sessions
Sessions ¥ New Users Bounce Rate

568 9278%

99.12%

321 (56.51%) 91.28% 293 (55.60% 99.69%
115 (20.25%) 92.17% 106 (20.11% 99.13%
82 (14.44%) e - e
To add a filter:
16 (2.82%) 1. go to your Administration page (last tab on your home page)
- 2. All filters (on the leftmost column)
W e 3. New filter
9 (1.58%) 4. Choose Filter type "Custom” > "Exclude”
5. Choose "Referral” from the Filter Field menu
5 (0.88%) 6. Set this as Filter pattern:

semalt\.comlilovevitaly\.colpriceg\.coml|forum\..*darodar\.com|blackhatworth\.comlhulf
ingtonpost\.com|buttons-for-website\.com

7. Select the views that you want to be filtered (I chose "All web site data”)

8. Save

The filter pattern is a regular expression, so every time you find a new source of spam, simply add another
"|spammersite\.com” (remember to escape dots with a backslash, as they mean "any character”).
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Let Google manage Google
Analytics for you

Google Analytics Premium

Overview Success Stories Resources

Enterprise data.

Learn more about your customers by bringing all
of your data together so everyone in your
organization can explore, gain intelligence, and
inform strategies to increase business
performance.

CONTACT US
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Premium service.

SIGN IN



https://www.google.com/analytics/premium/

Check ya-self before ya...

Google SEO rank checker I

barry.reicherter@finnpartners.com -

Comments
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File Edit View Inset Format Data Tools Add-ons Help Last edit was seconds ago
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Fu www.gov.uk
A B (o] D E
1 |www.gov.uk | jobs job jobsearch job search jobmatch
2 Highest result for each keyword Not in top 50 Not in top 50 Not in top 50 Not in top 50 Not in top 50
3
4 Specific URLs to check:
5 hitps:/fwww.gov.ulk/jobsearch
6 https:/fwww.gov.uk/advertise-job
T https:/fwww.gov.uk/browse/working/finding-job
8 hitps:/fwww.gov.uk/browse/benefits/jobseekers-allowance
] https:/fwww.gov.uk/contact-jobcentre-plus
10 https:/fwww.gov.ukljobseekers-allowancel/overview
11 hitps:/fwww.gov.uk/jobseekers-allowance/what-youll-get
12 https:/fwww.gov.uk/jobseekers-allowance/eligibility
13 hitps://www.gov.uk/jobseekers-allowance/how-to-claim
14 hitps:/fwww.gov.uk/jobseekers-allowance/ffurther-information
15
16 Top 50 Google UK results
17 1 #NA Y #VALUE! AENTY Y #VALUE! AETY
18 2 #VALUE! b #VALUE! h
19 3 #VALUE! 1 #VALUE! h
20 4 #VALUE! h #VALUE! h
21 5 #VALUE! b #VALUE! h
22 [ #VALUE! 1 #VALUE! h
23 7 #VALUE! h #VALUE! h
24 8 #VALUE! b #VALUE! h
25 9 #VALUE! 3 #VALUE! h
26 10 #VALUE! h #VALUE! h
27 11 #VALUE! b #VALUE! h
28 12 #VALUE! b #VALUE! b
29 13 #VALUE! h #VALUE! h
+ = Results Help o


https://docs.google.com/spreadsheets/d/17sOOqwRDzDwpkNS2nzVP9zF1nlMs7hU9FX25GVqf8f4/edit#gid=0

Go play a game

Ingress. The game.

It's happening all around you. They '_ E vents
aren't coming, They're already here. " App Store
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