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Presentation Notes
Lithium stands at a unique inflection point of a massive market that is developing around the rapidly moving space of digital  customer experience.  There is a massive transition in time, attention, and engagement happening that is taking most brands by surprise and risking the loss of entire generations of customersThe reason is that the  fundamental way that people interact with brands they buy from has changed, They don’t call call centers anymore.  They don’t listen to direct advertising.Because of this there is a massive opportunity for a companies to be built that support the new way that consumers engage with brands.One of those Companies is Lithium Technologies



NICOL ADDISON, LITHIUM  TECHNOLOGIES 
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TOTAL COMMUNITY VIDEO 
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FORRESTER DATA: INSTAGRAM 
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NATIONAL BANK OF KUWAIT 



LITHIUM  
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USING INSTAGRAM  EFFECTIVELY 

• Decide why you’re using Instagram 
• What Business Objectives does it map to 
• Know your audience and  how they use social 

tools 
• Create a long term plan 
• Remain active and responsive 
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Allow your employees to participate in them



FORRESTER WARNING 

BUT INSTAGRAM WILL DELIVER ENGAGEMENT FOR A 
LIMITED TIME ONLY 
• Clutter is coming. Instagram's active user base has doubled in 

the past 13 months.  
• Instagram will begin filtering out brand posts. Executives 

admit that as users and brands post on Instagram more 
frequently, they will look for ways to "surface the most relevant 
content" for users.  

• Instagram's struggle to introduce ads is a problem for 
brands. Instagram's two tests of paid advertising have met 
significant resistance — and that's not just bad news for brands 
hoping to buy ads.  
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Thank You 
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