
  

Case Study: How Pizza Farms Can Save Lives 

And other things you can do to build your brand on Twitter and Periscope 



  It’s nice to meet you 

• Krisleigh Hoermann, Director of Operations | Digital and 
Social Media Consultant 
 

• 5 years at AHA/ASA 
 

• Prior PR/social media to a variety of industries including 
nonprofit, healthcare, event, retail, energy and finance 
 

• Grew up #volunteering 
 

• #Passionate about using social media to create 
connections 

 

@krisleighh | @American_Heart | #PowerofPR 

 



  Our strategy 

@krisleighh | @American_Heart | #PowerofPR 

Listen Engage Act 

Presenter
Presentation Notes
Listening is now essential… it drives content creation, insight and fact-based decision-making. It’s for employees and volunteers.Engage your community by meeting people where they areAct Use insight to inform the business and better identify how to meet the needs and wants of your consumers



  How it plays out 

@krisleighh | @American_Heart | #PowerofPR 

In order for us to strategically use each social media channel to its fullest ability, we’ve built a tiered 
approach according to each channel’s importance to the American Heart Association. 
 
 

Tier 3 

Meerkat / Periscope 

Tier 2 

Google+ Pinterest LinkedIn Vine 

Tier 1 

AHA/ASA Twitter AHA/ASA 
Facebook Instagram YouTube 



  Why is Twitter No. 1? 

• Twitter’s open API – better listening, better 
insights 
 

• Twitter breaks news 
 

• 49% of monthly Twitter users follow brands or 
companies, compared to just 16% of social 
network users overall. – Forrester 
 

• 42% learn about products and services via 
Twitter. 41% provide opinions about 
products/services. 19% seek customer support. – 
Forrester 

@krisleighh | @American_Heart | #PowerofPR 

 



  Case study: #PizzaFarm 

 

@krisleighh | @American_Heart | #PowerofPR 

Presenter
Presentation Notes
Funny or Die link: http://www.funnyordie.com/videos/b3e57df4eb/pizza-farm-with-nick-offerman?t=RgU490SVhmfOz4_Ol2q6lA&_cc=__d___&_ccid=yk6tnv.nm6m80In response to states advocating to repeal healthy food standards in school, we worked with Funny or Die to create a funny video that would appeal to millennials and reach legislators on a topic that isn’t funny.



  Case study: #PizzaFarm 

@krisleighh | @American_Heart | #PowerofPR 

• 1,027 mentions 
• 61.6 million reach 



  Case study: #PizzaFarm 

 

@krisleighh | @American_Heart | #PowerofPR 



  It’s never too early to measure 

What really matters to you? 
Awareness? Engagement? Influencer identification? Affinity to the 

brand? Consumer cultivation? 

@krisleighh | @American_Heart | #PowerofPR 



  Let’s talk paid 

• Promoted Tweets 
• Goal: Brand awareness, content syndication and 

campaign promotion 
• Cost: Cost-per-engagement. $0.50-$2.00 

 
• Promoted Accounts 
• Goal: Follower acquisition 
• Cost: Cost-per-follower. $2-$4 

 
 
Set a budget. Place a bid. Analyze the results. 
 
 

@krisleighh | @American_Heart | #PowerofPR 

 



  A little thing called Periscope 

• Behind-the-scenes look at your brand 
• Announcements & events 
• Live Q&A 
• Celebrity takeover 
• Offer exclusive promotions or deals 
• In the moment, reactive storytelling 

 
 

Have an idea of what you’d like to accomplish, but be 
sure to engage your viewers. 

@krisleighh | @American_Heart | #PowerofPR 



  When all else fails… you aren’t the only one 

Twitter’s Q2 earnings were livestreamed 
via Periscope… and it didn’t go as planned. 

@krisleighh | @American_Heart | #PowerofPR 



  Thank you 

@krisleighh | @American_Heart | #PowerofPR 

Krisleigh Hoermann 
Director of Operations | Digital and Social Media Consultant 
krisleighhoermann@heart.org 
@krisleighH 
@AmericanHeart 

mailto:krisleighhoermann@heart.org
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