Afiac.

Audience Knowledge = Audience Engagement

Brenda Weigel
Social Media Manager at Aflac
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1. Monitor 2. Respond 3. Amplify 4, Lead
. . social channeks for to consumers’ curmant positive changes in senfiment
Social Media: msgls onmes woirs oot

Purpose s

Product launches

Enable targeted Targeted deals,

offers

marketing responses at
individual touch points
along the consumer

Brand advocacy
decision journey.

Steps in the consumer decision journey

Source: Expert interviews; McKinsey analysis
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2015 Social Media Objectives

\

Wi
\\ ,//
\ /

Awareness of the Aflac
Duck and overall brand

Educate on
supplemental insurance
and Aflac’s services

Why being insured by
Aflac is the right choice
for you
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Reality of Social Media

facebook — We cannot claim to have the
—u - most fans of a brand — or
: y even in our competitive set.

We will always have people
airing customer service
complaints on our social
networks.

Timeline About

PEOPLE >

How can we WIN?
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Focus on...

ENGAGEMENT
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Analyze Our Audience

Utilize
Facebook
Insights and
other analytics
platforms

Analyze post
performance
and try to
replicate what
works
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Give the People What They Want

Aflac Duck Facebook Fans are Animal Lovers.

.mi Courtney lier They're her babies. She has a toy box full ofthem@
g C.P. Newman One per year, every year, going on 13 years.
Like_ Reply - €92 - March 19 at 4:36pm
We know this because of Cross-engagement reports,
photos they post to our wall/in looking at other brands our
comments of our posts. engaged fans interact with, agree.
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How Do We Make this Data Actionable?

0
0
o

No major event or sponsorship ties
Nothing to live tweet

No celebrity dress

to pretend to hide

under

No extra budget

. New commercial

launching in May

s | Aflac Duck
t. | February 8- @

Lost my #GRAMMY's ticket, so | had to improvise to get in. #NBD
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Introducing: Pet Salon

» User-generated content

» Aflac Duck surprises & delights
users by sharing his favorites

June24- @

. 3 L. | Aflac Duck
| Aflac Duck { Aflac Duck k}'l i
PR Junes @ i B g June12- @

; . i ; . Check out Sophie's snazzy new bow! Thanks, Kerry Lynn Harnden for
Giving a shout-out to man's best friend this #NationalBestFriendsDay! ]
9 ¥ When you leave the groomers looking this good, it's no wonder your dad sharing this pic of your pet's new ‘dol #SalonDuck
Snap a pic of your pet's newly-groomed 'do for a chance to be featured on wants to show you offl Thanks to Jay Turner for sharing this pic!
my channels. #SalonDuck #SalonDuck Snap a pic and share in the comments below for a chance to be featured

on my channels, too. #SalonDuck
Post your pet's pic below and it just might get featured right here.

2o A\

BEST’DO
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Leveraging Social Popularity for Business

Find your Rubber Ducky

Rubber Ducky posts To push business content,
always performed well. who did we turn to?

. | Aflac Duck h‘ Afiac Duck
i 7| October27,2014- @ A April28- @
A little scratch won't get Rubber Ducky down. His disability insurance

Aren't we cute? #DuckLife policy will pay monthly benefits while he's out of work patching himself up.
Learn more: hitp://afl. ac/Me2im
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Finding New Fans

. | Aflac Duck
il July 6 at 12:00pm - &

Duhh duh. Duhh duh. Duhh duh duhh duh duh duh duh duh...
Don't worry, I'm all quack and no bitel #Shark\Week #DuckLife

il Like ¥ Comment # Share

o | Aflac Duck
f# I 2 October19,2014- @

Being stuck in a corn maze is the greatest and worst thing that has ever
happened to me. #DuckLife #FavoriteFood

ifr Like B Comment # Share

3 | Aflac Duck
I ;lf May 5 - @

When #CincodeMayo meets Taco Tuesday?
Best Day Everl #DuckLife

Leveraging popular hashtags/seasonality gives your page
more exposure — but it's key to make sure the trends you join
are representative of the content you post every day.
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Get In Touch

Brenda Weigel
Social Media Manager at Aflac
bweigel@aflac.com
706-596-3940
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