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“The Elephant [Not] in the
Room”

Announcing the Biggest Change Ever to
The Greatest Show On Earth

Two Forms of Measurement

Stephen Payne
Vice President, Corporate Communications
Feld Entertainment, Inc.

@savethecircus



The Challenge
Announcing the retirement of the Asian
elephants from the Ringling Bros. and
Barnum & Bailey traveling circus units.

Overall Goal
Dominate first day news cycle
with company position and
reasons for the decision
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Measurements




Analysis Using Meltwater & TV Eyes
Timeframe of March 5 - 20, 2015

Scope of coverage analysis is global with a
concentration in North America

Not all radio was captured




¢ Print & Online Viewership = 5,306,778,523
» Ad Value (no multiplier) = $49,087,701
» Broadcast Viewership = 786,207,982
» Ad Value (no mulitiplier) = $11,640,068




Social Media Measurements

Stats & Sentiment Analysis




Things to consider:

Methodology
Date & time
Influencers, Potential Reach & “Prolific” accounts

Location

Sentiment Analysis
- This is an overview for all topics within the sentiment. It will
provide a top line view of the conversations online.
- Topics are identified within positive & negative sentiments
and can be examined on a granular level.




Sentiment Report:
Methodology

Methodology:

Crimson-Hexagon used
Type: Opinion
Sources: Facebook, Twitter, Comments, Forums and News
Keywords: (Ringling OR Ringling Bros OR Ringling Brothers)
and (-college OR museum) AND (elephants OR elephant)

With these opinion search terms, clearly
differentiated topics can be seen. These are
outlined under the sentiment breakdown.




Sentiment Report:
Potential Reach from Authors

>711 Million in Two Days!

Mar 2015




Sentiment Report:
Sentiment Analysis

Positive 11
Praising Ringling Brothers for the decision . 3
When will SeaWorld & others do the same? | 7
More action needed <1

Neutral: Sharing News of the Announcement e 72

Negative I_. 17
Animal Cruelty [ ]
Stop NOW: Why wait 3 years? _ 14
Disappointed; will miss elephants I <1



Sentiment Report:
Influential Accounts

The New York ' an Wall Street
= 171,063 984 15,591,777 m m A m M o 111,363 1,004 5,946,302 m
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The Washington
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washingtonpost tw following  follower t following  follow
Cimes latimes Independent
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R CONHE DewDE ¢

Huffington Past

The Associated
Pk Jovem 733 4782814 m itogonpor. 391745 5,567 5,389,306 m I 54,230 8,308 1,382,373 m
AP y L - following follows

ng Eros. Crcus 1o phase oot elephant acts Mipo\tco/UFIRpdduly
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Sentiment Report:
Prolific Twitter Authors

@Heat_on_Street

@peta

@laney_karen

@oceanshaman
@GiterDoneGossip
@SMarysol321
@0rcaSOS
@princessbabygi
@WwildLifeVictory

@mstaciestark21




Sentiment Report:

Prolific Twitter Authors - @Heat _on_Street
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Sentiment Report:
Prolific Twitter Authors - @peta
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Sentiment Report:
Location




Sentiment Report:
Sentiment Analysis

Overall, we saw a total of
109,163 relevant posts

during this time frame.




Sentiment Report:
Sentiment Analysis

Positive 11
Praising Ringling Brothers for the decision . 3
When will SeaWorld & others do the same? | 7
More action needed <1

Neutral: Sharing News of the Announcement e 72

Negative I_. 17
Animal Cruelty [ ]
Stop NOW: Why wait 3 years? _ 14
Disappointed; will miss elephants I <1



Sentiment Report:
Sentiment Analysis

21



Sentiment Report:

Sentiment Analysis

Positive

Praising Ringling Brothers for the decision

When will SeaWorld & others do the same?

More action needed

Negative

Animal Cruelty

Stop NOW: Why wait 3 years?

Disappointed; will miss elephants

12
26

| «1




Sentiment Report:
Sentiment Analysis

8
[l.l-
5 ) ] g ) 10 1§ 12 13 14 15
Mar 2015
.i tive: Praising Ringling Brothers for the decision ( ) Positive: When will SeaWorld & others do the same? (7,972 .-w'H.v More action needed (148)
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Sentiment Report:
Word Cloud - Overall
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Sentiment Report:
Word Cloud - Keyword “Elephants”
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Website & Social Media Stats




Website Traffic

RINGLING.COM CEC.COM FELDENTERTAINMENT.COM
10.728 0.54% 1.33%

!

Overview

Hourly = Day Week Month

® Pageviews (RINGLING.COM) Pageviews (CEC.COM) @ Pageviews (FELDENTERTAINMENT.COM)




Overview

Sessions v V8. Select a metric

Mar 1,2015 - Mar 15, 2015: @ Sessions
May 1,2014 - May 15,2014: & Sessions

Website Traffic

Hourly

Day Week

Month




Website Traffic

Mar 1,2015 - Mar 16,2015: @ Sessions
Mar 1,2014 - Mar 16, 2014: @ Sessions

Sessions Users Pageviews Pages / Session Avg. Session Duration

672.60% 662.10% 995.63% 41.81% 83.20%
25,094 v5 3,248 22 71534v5 6529 2855201

/\_\¥ /\L 7 . ’ - Y PO O

Bounce Rate % New Sessions

26.95%  155%




Social Media Stats - FB

New Likes

B New Likes




Social Media Stats - FB

Unique Weekly Organic Reach

300000 -
250000

200000

150000 E— Unique Weekly Organic
Reach
100000

50000

0
Before* Week Of After®




Social Media Stats - FB

Unique Weekly Engaged Users

M Unique Weekly Engaged
Users

Before* Week Of After®




Social Media Stats - Twitter

Impressions

400000
350000
300000
B Tweets 250000

200000 )

M Impressions

150000
November December January  February  March 100000

50000

0
November December January February March
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Social Media Stats - Twitter

Profile Visits

B Tweets

Profile Visits

November December January  February March

November December January February March




November

Social Media Stats - Twitter

Mentions

M Tweets

M Mentions

December  January  February  March

November December January February  March
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Social Media Stats - Twitter

New Followers

B Tweets

New Followers

November December January  February March

November December January February  March




Questions?




