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REPUTATION
IS EVERYTHING

And It lives on
the Internet.



®

DECISION MAKERS

look online for information
about businesses.



97%

of people
use online media
when researching
products and
Services.

90%

use search
engines.



And they make decisions based on
what they find online.



4%

say they would decline to do
business with a company
if they found something negative
about the
company online.

0%

have changed their minds
about a recommended
purchase based solely
on negative information
they found online.

%

say a positive online
comment has confirmed
a purchase decision.






MULTIPLE WAYS TO BE...

Qg

ONLINE




"t Apartment
@ SD\ \ﬂ Ratings apartments.com.

yelp

7z~ 7illow

‘ REALTOR.conr’ ’

Where the World Shops

e s | REALTOR" for Real Estate Online!"

D glassdoor.com
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a competitor
masquerading as

an independent :
blogger a single stray remark

a disgruntled
ex-employee

a single
nasty article

a bad quarterly a fake customer

performance
some years ago




THE INTERNET AMPLIFIES
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THEY WILLASSUME
WHAT THEY FIND IS TRUE.



ABASIC BIAS
OF THE INTERNET.



HARTFORD COURANT ABOUT CT REAL ESTATE

Developer on’t Appea] Storrg Center
Hote] Decisiop

KENNETH R. GOSSELIN

HOTELs
B Like | {o]




Mrs. Cohen is the senior fashion and beauty editor at Cosmopolitan while Mr. Cohen comes
from a wealthy real estate family and currently runs Icon Realty Management with his friend
Terrence Lowenberg. The Post said he has reportedly declaring: “I have
an amazing building going up, I have amazing chemistry with my girlfriend and my company
is about to blow the fuck up.”



AFFECTS EVERYONE

YOU CARE ABOUT




FINANCING
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END CUSTOMERS




EMPLOYEES
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PUBLIC/POLITICAL INFLUENCERS
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REPUTATION

has outgrown its ancestor
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| corporate image |

| product brand | l | team image |

what
the company
stands for

| . | | . |
working commercial
conditions results

| : | ! | |
salaries / marketplace
alaries/ L a pla

compensation positioning

| corporate history|



everything

|

| working |
conditions










Dally Internet
Real-Time Web

Social Media



Internet

radical change In
mechanisms for control.









Search

dominance

Low cost
of storage
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2000

2010



Continuous



Accelerating



Public



Google
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Especially Important



Third Phase
of the Internet



I 1 1l
Content Search Analytics



Connection of data
from different data sets . . .



Personal data
Professional data
Social media

Mobile media



And...
Powerful

new algorithms



Which create



Scores for everything






The reputation of everything and
everyone
will be scored.



4558

When everything
has a number . . .






We see it happen already
INn other contexts . . .



A

Mortgage financing



'n'
Health insurance



Sense of objectivity



Large-scale
decision-making



Speed



Fairness



Understand
that you have
a digital reputation



el

Because people
and machines
will rely on it!



And make decisions
about your business
(and you)



The Internet Giveth



And the Internet
Giveth Some More!



Thank you!

@michaelfertik



