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About Goodwill®: Our Mission 
Mission	
  Statement:	
  Goodwill	
  works	
  to	
  enhance	
  the	
  dignity	
  and	
  quality	
  of	
  life	
  of	
  individuals	
  
and	
  families	
  by	
  strengthening	
  communi=es,	
  elimina=ng	
  barriers	
  to	
  opportunity,	
  and	
  helping	
  
people	
  in	
  need	
  reach	
  their	
  full	
  poten=al	
  through	
  learning	
  and	
  the	
  power	
  of	
  work.	
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Goodwill Highlights – 2013 
What Goodwill Did 

•  9.8 million served 

•  44 million services provided 

•  261,875 placed in jobs 

•  $4.4 billion earned 

•  122,000 employees 

•  $5.17 billion in revenue 

Who Goodwill Served 
•  People with disabilities 
•  Non-English speaking 
•  People with criminal backgrounds 
•  Welfare recipients 
•  Working poor 
•  Limited education 
•  Seniors 
•  Youth who are at-risk 
•  Homeless 
•  Dislocated workers 
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About Goodwill: Our Impact 
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Goodwill Services 
Job Training 
•  Assessment 
•  Job-readiness 
•  Soft-skills 
•  Occupational skills 
•  Transitional Jobs 
•  Job placement 
•  Job coaching 
•  Supported employment 
•  Career advancement 

Family and Community 
Strengthening 

•  Financial Education 
•  Free tax preparation 
•  Childcare 
•  Adult day care 
•  Transportation 
•  E-Learning 
•  Residential 
•  Medical Therapies 
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Goodwill is North America’s  
Power Brand 

#5  
power brand  

(Cone Nonprofit Power Brand 100, 2009) 

#11 
America’s 20 Most  

Inspiring Companies 
(Forbes, 2014) 

(Forbes, 2014) 

#7 
America’s 50  

Largest Nonprofits 



Goodwill Today 
 

Global network of Goodwill member organizations 
 

•  165 Goodwill agencies in the U.S. and Canada with more than 3,000 
stores 

•  Presence in 14 other countries 
 
 • 	
  Mexico 

•  Costa Rica 
•  Panama 
•  Brazil 
•  Venezuela 
•  Trinidad & Tobago 
•  Philippines 

• 	
  Uruguay 
•  Italy 
•  Israel 
•  Taiwan 
•  Thailand 
•  Korea 
•  Finland 
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Goodwill’s Digital Presence 



Goodwill’s Digital Presence!
•  Websites (responsive design)!
•  Apps!
•  Blogs"
•  Social media!

•  Facebook, Twitter, YouTube, 
Pinterest, LinkedIn, Tumblr, 
Instagram "

•  Videos!
•  Email marketing!

•  E-newsletters"
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Goodwill’s Primary Goals for Digital 
1.  Increase reach and engagement."
2.  Increase influence on public policy."
3.  Increase constituent retention (the amount of people 

coming back to us on our social channels)."
4.  Increase financial revenue."
5.  Increase customer service."
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Online Hubs: Public Site!
•   http://www.goodwill.org  

 
•  Receives more than 1.2 MM 

visits per month 
 

•  Information about Goodwill’s 
mission, retail and business 
initiatives as well as the latest 
news and events  
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Blogs 
•  http://www.goodwill.org/blog 
•  Post categories: 

–  My Story: program participant success 
stories 

–  Up to Some Good: member and GII 
mission news 

–  Ask Goodwill: career and financial advice 
column 

–  Advocate: public policy 

–  Organizing (monthly): Content from Lorie 
Marrero  

–  Bargain shopping  
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My Story 
http://www.goodwill.org/blog/my-story/anny-pena/ 
 



Public Newsletters/Alerts 
•  Sent monthly to 58,000+ public 

subscribers  
 

•  Initiatives, news and resources 
applicable to the Goodwill 
enterprise 
 

•  Mail Chimp 
 

•  Can use content, repost on 
social media networks  
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Social Media Channels 
Facebook 
http://www.facebook.com/GoodwillIntl 

Twitter 
http://www.twitter.com/GoodwillIntl 



Social Media Channels 
YouTube!
http://www.youtube.com/user/GoodwillIntl"
 

 

Tumblr!
http://goodwillintl.tumblr.com/"
"



Goodwill’s Mobile App 
•  Launched in April 2013; 

updating in June 2015 
•  Nearly 50,000 downloads 
•  Mobile user can opt to geo-

locate closest Goodwill 
agencies in U.S. and Canada 

•  Can “favorite” locations  
•  http://www.goodwill.org/

apps/  
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Case studies 



Labor Day 150 Jobs Campaign 
•  #150Jobs Campaign 
•  Dates: 08/28/12 - 09/03/12 
•   Impressions: 4,028,548 
•  Mentions: 548 
 



Social Media as a Campaign Tactic 

Elements	
  of	
  a	
  Crea2ve	
  Brief	
  
	
  
●  Goal	
  
●  Objec=ves	
  (primary	
  and	
  secondary)	
  
●  Target	
  audiences	
  
●  Key	
  messaging	
  
●  Tac=cs	
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●  Budget	
  
●  Internal	
  Stakeholders	
  



Social Media as a Campaign Tactic 
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Social Media as Campaign Tactic cont. 
2014	
  Halloween	
  Social	
  Media	
  Messaging	
  and	
  Tip	
  Sheet	
  

for	
  Members	
  (Excerpt)	
  

Halloween	
  graphics	
  op@mized	
  	
  
for	
  social	
  media	
  sharing	
  	
  



Halloween Costume Poll 
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Know Your Audience: Who Do You Want 
to Reach? 
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Know Your Channels: Who’s Using Them? 

hBp://www.pewinternet.org/2015/01/09/demographics-­‐of-­‐key-­‐social-­‐networking-­‐plaKorms-­‐2/	
  

Who’s	
  Using	
  Them	
  Broadly?	
   Who’s	
  Using	
  Them	
  on	
  
Your	
  Exis=ng	
  Channels?	
  

Goodwill	
  Industries	
  Interna@onal	
  Facebook	
  Insights	
  Snapshot	
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Map Audiences to Social Media (and Other) Channels 

Snapshot	
  of	
  internal-­‐facing	
  mapping	
  document	
  

Channel	
  mapping	
  overview	
  from	
  GII	
  content	
  strategy	
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Monitoring Tools 
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What to Measure 

PR 
Listening 
Sentiment 

Mentions 
(Reach) 

Marketing 
Conversions 

Follower 
sentiment 

CTR 

PR & Marketing 
Interactions per Mille 

Response Rates 

Key Influencers 

Fan growth 

Share ratio 
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Making Informed Decisions 

Plays to people’s egos 

Simple 

Practical 

Aligns with Business Goals 
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Observations > Guidelines 

Play to people’s egos 

Simple 

Practical 

Intuitive 

Useful 

Personal 
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Q&A     


