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I’m	  a	  Wildlife	  and	  
Technology	  Geek	  



Not-‐So	  Sexy	  Things	  to	  Remember	  

•  You	  must	  idenOfy	  your	  goals	  or	  objecOves	  
•  Do	  your	  homework:	  which	  tools,	  messages	  
and	  content	  work	  best.	  

•  Collect	  InformaOon	  that	  will	  CHANGE	  future	  
behavior	  
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Research	  and	  Measure	  
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Listen	  and	  Observe	  



Measure	  the	  Full	  Picture	  

Original	  
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Collect	  QualitaOve	  Data	  That	  Informs	  
Your	  Strategy	  

ReporOng	  Crimes	  

Advocacy	  Requests	  
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IdenOfy	  PossibiliOes	  to	  	  
Engage	  in	  a	  Meaningful	  Way	  

Use	  Content	  	  

Build	  Mutual	  
RelaOonships	  	  



Tell	  a	  Story	  with	  Your	  Data	  
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A	  Good	  Measurement	  Plan…	  

Revisits	  Your	  Goals:	  
	  

Improving	  Reputa7on	  
	  

Combines	  Available	  
Measurement	  TacOcs:	  

	  
Social	  Analy7cs	  and	  

Web	  Analy7cs	  
	  

Combines	  QualitaOve	  
and	  QuanOtaOve	  
InformaOon:	  	  

	  
Comments	  and	  
Increased	  Shares	  
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General	  Geekiness	  	  

•  Build	  off	  automated	  
reports	  whenever	  possible	  
	  

•  Export	  Data	  to	  play	  if	  
you’re	  comfy	  with	  
spreadsheets	  

•  Follow	  blogs	  and	  reports	  
that	  discuss	  web	  and	  social	  
metrics	  and	  techniques	  
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Collaborate	  Across	  	  
Regions	  and	  Programs	  

Quarterly	  Report	   Campaign	  Specific	  Report	  
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Figure	  that	  if	  it	  puts	  you	  to	  sleep…	  

You’re	  not	  measuring	  anything.	  
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