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Typical Method:
Spac heti Meets aII
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Gettin’ Googly With It

DEFINITION:

Give yourself fully to the cloud
to gain the full effectiveness...

Let data inform the draft —
not the other way around

You get to great content ideas
with great insights. Get to great
insights by gamifying the
process with an ad-hoc social
network.
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Our Challenge Example
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Our Challenge Example
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Our Challenge Example
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GREAT DESSERTS!!!

@barryreich FINNPARTNERS #iprnews  #GoogleConf



Our Challenge Example
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Crowdfunding Campaign

Shimmer: Floor Wax Dessert Topping Hybrid
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Find your voice with

Google Trends & AdWords
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Keyword Planner
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v Got search volume for & 15100 iywords of group Ihem o &g grougs

¢ Get trafMio forecasss for a st of keywords

* Mtiply ksyword bats o gel new kiyword idess

@barryreich FINNPARTNERS #iprnews  #GoogleConf



Find Your Voice

Google Trends

sesogle

= Explore «  2004-present ~  Allcategories +  WebSearch -«

Compare searchterms «

floor wax dessert topping ¢ Add term
Search term Search term 4 e
Interest over time Forecast
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Find Your Voice

Goodle Trends

Worldwide ~ 2004 - present ~ All categories ~

Regional interest —— o

Region | City
! Philippines 100  eo—
) United States 72
I 7 ‘:. % Canada 49 wm
: United Kingdom 33 ==
) . Australia 24 =
» View change over time D )
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Find Your Voice

Google Trends

— Explore Worldwide ~ 2004 - present All categories « Web Search

Regional interest floor wax  dessert topping

Region | City
J United States 100  oo—
L
Iﬁ Canada 06 ——
+ View change over time < >
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Find Your Voice

- - ArdWorde - Customer 1D 463-445-8755
A (.OO{{IL dWords Home Campaigns Opportunities  Tools T SRR < P

A Your account isn’t active - To activale your acoount and start running your ads, enter your billing Information. Fix It | Learn more

Your product or service

Keyword Planner

Add ideas to your plan floor wax, dessen topping Get ideas Modity search
Targeting 7 Search volume trends 2 Y,o‘_" plan N
Saved until Feb 12, 2015
United States ’
Average monthly searches Bid range
All languages am
S $0.00 - $100.00
Google and search partners 2.25M s ’
Negative WON‘! " 150
Daily forecasts
Date range 0 — 3.23K Clicks
. $0.00 — $12.2K cost
Show avg. monthly searches  * Jan2014  Feb Apr Jul Nov  Dec2014
for: Last 12 months.
Ad groups: 9 y g
: Ad group ideas Keyword ideas = 4 Downiload Add all (49)
Customize your search I Cream Dessert 7) a x
Keyword filters ’ Ad group (by relevance)  Keywords AVG MONMYY Competiion ;  Svegestedbld  Adimpr.Shars .y, iy Wax Finish (5) X
Quick Dessert () X
Keyword options ’ Refinishing Hardwo..,  harawood floor refind.,, | 26,470 High $5.96 - Polish Hardwood (7) »
Show broadly related ideas lce Cream (20) x
Hide keywords in my account Bona Floor (6) bona fioor wax, bon... 36,120 High $0.79 - Dessert Toppings (14) v

Hide keywords in my plan

Enes Danensd 1am -

Waxed Wood (22) wood fioor wax, woo... | 5,750 High $1.31 -
Keywords to include ’ Raview forncasts 7 &+ 8

Hardwood Floors (16)  hardwood floors, har... | 160,870 Hﬁh $4.36 -
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Find Your Voice

A (:UO:;IC ADWOIaS Home Campaigns  Opportunities  Tools R < f

barry rescheserggfinnpanners com -

A Your account isn't active - To activale your acoount and start running your ads, enter your billing Information. Fix It | Learn more

Your product or service

Keyword Planner
Add ideas to your plan floor wax, dessen topping Getideas  Modify search

Targeting » Search volume trends $ Y?H:‘plha.?” 19 S04k
United States ' '
ol Avverag;‘monmly searches Bid range 3
anguages ’ .
$0.00 - $100.00
Google and search partners 2.25M % 7
Negative keywords ’ 1 5M
Daily forecasts
Date range 7 750K 0 — 3.23K Clicks
: $0.00 — $12.2K cost
Show avg. monthly searches Jan 2014 Feb Mar Apr May Jun
for: Last 12 months
Ice Cream (20) X | il
) Ad group ideas Keyword idess
Customize your search a
Dessert Toppings (14) X
Keyword filters 4 Ad group (by relevance] Keywords ww s
Enacwu Naceart iam Download plan W X
Keyword options ’ Refiniahing Hardwo..,  hardwood floor refind.,, 26,470 x
Show broadly related ideas o x
Hide keywords in my account Bona Floor (8) bona ficor wax, bon.., 35,120
Hide keywords in my plan
Waxed Wood (22) wood fioor wax, woo. .. 5,750
Keywords to include 4 Keview forecasts 7 % [
Hardwood Floors (16)  hardwood floors, har... 160,870 High $4.36 -
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Find Your Voice
Gooale AdWords Keyword Planner

. § ,. : Customer 1D 453-446-8755 ‘n
0Q AOVVOro e Ca t’
A LOC AIL et Hol mpaigns Opportunities Tools barry reicheser@finnpasntners, com v .

A Your account isn't active - To activale your acoount and start running your ads, enter your billing Information. Fix It | Learn more

Your product or service

Keyword Planner

Add ideas to your plan
L Download your plan N

o Ad groups: 9, Keywords: 126 ik

All languages . ‘ B 0.00

Google and search partne| Historical statistics v Include average monthly searches, competition, and other statistics »

Segment by month
Negative keywords
Traffic forecasts Include clicks, impressions, and other forecasts
Date range You cannot download forecasts until you set a bid. “;:(
. Cost
Si ; . &
o e At File format ~ AdWords Editor CSV
& ‘You'll be able to import this format into AdWords as a spreadsheet. Learn more v &

e @ Excel CSV

ustomnize your search G m a

Keyword filters Destination v/ Save to Google Drive

}

Keyword options )

Show broadly refated idea|

Hide keywords in my accol Download Cancel Is (14

Hide keywords in my plan .

o oW

Hardwood Floors (16)  hardwood floors, har... 160,870 High $4.38 -
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Find Your Voice
G

le AdWords Kevword Planner

barry reschener@finnpartners.com ~

Project Dessert Wax B3

File Edit View

& - ~ P

Impr. Share
A

Ad Group

Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaning
Floor Cleaners
Floor Cleaners
Floor Cleaners
Floor Cleaners
Floor Cleaners

+ M=

Insert Format

$ % O

cleaning hardwood floors
cleaning wood floors

floor cleaning

hardwood floor cleaning
wood floor cleaning

how to clean hardwood floors
floor cleaning services

floor cleaning products
wood floor cleaning products
how to clean wood floors
professional floor cleaning
floor cleaning service

hardwood floor cleaning products |
Broad

fioor cleaning tools

woed floor cieaner
hardwood floor cleaner
laminate floor cleaner

best hardwood floor cleaner
floor cleaner

@barryreich

00 123 -  Arial
=

Cc

Keyword Type Cumency Segmentation

Broad

Broad
Broad
Broad
 Broad
 Broad

Broad
Broad

| Broad

Broad

| Broad

Broad
Broad

Broad

‘Broad

Broad
Broad
Broad

Keyword Planner 2015-02-02 at 22:43:07 tsv -~
https://docs.googie. com/a/finnpariners.com/spreadsheate/?authuser=0&usp=sheets v

FINNPARTNERS

Data Tools Add-ons Help

0 -

D

usD
usD
ushD
usp
usp
usp
usb
usb
usb
usb
usD
usoD
uso
uso
usp
usp
usp
usb
usb
usD
usp
usb
usb

All

changes saved in Drive

I 5A. o8-

E

Total - Tablet Only
Total - Desktop Only‘
Total - Mobile Only |
Total - United Slalas:

F
;Avg. Monthly Searches (exact match only) Competition Suggested bidllmpr. Sharel

)

co @ V- Z-

G

5400
2400
2900
1800
1300
9900
720
880
320
6600
170
170
320
320
12100
22200
8100
3600
22200

oo

; ot bl 9

o

Hprnews

— -

H |

423 -
387 -
6.51 -
441 -
3.37 -
5.08 —
969 —
384 —
438 —
5.76 —
104 -
89 -
291 -
46 —
252 -
277 —
248 —
254 —
352 —

@& Count: 394
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Find Your Voice
le AdWords Kevword Planner

® % rMokw EIF0x geSerc [Ecex BEecox Msume (s« EHope w PR x i8¢ x  @Pocke [iow x  [Mwal  Foo x  [ife x  Mxeywe Mfem x Eoor x Barry
C & mitpsi/idocs.googie.comia/finnpartners convsproadshoets/d/A JXONITVIdmAMTWTUToUuGd THIEEMSUSTT qJpOyXmDM/edit¥gid=1864111249 . £ % n $ E g % =
i apps B Basecamp Experse Repart EMry  Lucidcharts Reat Later == AVFGU A2 wHOIS ['] Maz @& /Phane Dav WidPress Omnicom EP® (I8 Weather  ['] Barry Portfolio L Other Bookmarks
Project Dessert Wax Search Terms B3 by michanrgfinparnars.com -
File Ecit View Insert Format Data Tools Addons Help A changes saved in Drve Cemments m
& e T 8 % o0 00128 A - 10 B J &£ A. Su-H- E-1-5 co @V -2
Wax Finish
A [ c D E “r
Avg. Monthly
1 - Searches (exact :
Ad Group Kayword match only) Compatition Suggested bid
2 Cream Dessert  ice cream dessaris 2400 0.41 236
3 Cream Dessert  desserts with ice cream 140 022 135
4 Cream Dessert  easy o cream dessens 170 0.22 0.80
5 Cream Dessert  dessaris with whipped cream 110 0.20 061
& Cream Dessert  ice cream for desser o) 017 0.00
! Cream Dessert  vanllla o8 cream desserts 50 016 0.00
& Cream Dessert  whippad cream desseris 260 0.38 0.26
9 Dessert Toppings fllooe wax dessert topping 70 0.18 7.45
10 Dessert Toppings fioor wax and dessert topping » 018 0.00
11 Dessert Toppings daessart toppings 260 045 144
12 Dessert Toppings sanders dessed loppings 20 0.65 0.56
13 Dessert Toppings dessart topping mix 20 0.68 093
1 Dessert Toppings top rated dessens % 0,10 149
15 Dessert Toppings top dessens 300 0.04 0.34
18 Dessert Toppings top dessen recipes 320 0.14 0497
17 Dessert Toppings top ten desserts 210 016 0244
18 Dessert Toppings top thanksghving dassens 70 0.00 0.00
18 Dessert Toppings sanders desset lopping 20 0.93 on
2 Dessert Toppings top 10 desserts 390 0.14 062
21 Dessert Toppings stove top dessens 210 0.06 0.00
2 Dessert Toppings dessen pizze loppings 20 0.21 0.00
T SR S “s nnn nan ene
+ = Keyword Planner 2015-02-02 at 22:43.:07 tsv ©
& Citrx Onling Launchardmg = 7 Prasentation DRAFT .. pptx ~ & Show Al x
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Find Your Voice
le AdWords Kevword Planner

® % rokw EFnox gesSerc  Elocex e x  Mfsumi [se x  EfHope wPhx  Ziacx  @rocke Ejom x  [Mwsal  Feo x  [ifre x  Mkepwe  Sfen x Elgor x Basry
C & nitpsi//docs.googie.coma/finnpartners.com/sproadshoets/d/ 1 JXONITVIdmAMTWTUToUuGgd TBIEEMSUSTTaJpOyXmOM/editégid=1864111249 L@ 2 Eb B8 3 R ) a =
# apps [ Basecamp Experse Repart EMry  Lucidcharts Read Later =% AVFGU 42 wHOIS [} Maz @& IPhane Dav WidPress Omnicom EP® (I8 Weather  ['] Barry Portfolio L Cther Bookmarks
Project Dessert Wax Search Terms B3 by michartargfinvgarers,com «
File Ecit View Insert Format Data Tools Addons Help A changes saved in Drve Cemments
& e T 8 % o0 00128 A - 10 B J &£ A. Su-H- E-l1-5 coBMY-Z-
Quick Dessert
A B
Weighted
1 : g Opportunity
Searches Rating (higher #  Cumulative Score
Ad Group Keyword ; 3 (higher # better)
2 Floar Cleaning how to clean hardwood floors 9,900 0.82 508 26 10 3 3 1 3
3 FloorCleaning  how to clean wood floors 6,600 082 576 26 10 3 3 1 3
4 Floor Cleaners  floor cleaners 40,500 1.00 364 25 a 3 3 1 2
5  Fleor Cleaners  Noor deaner 22,200 1.00 352 25 9 3 3 1 2
6 Floor Cleaners  harowood fioor cleaner 22,200 1.00 2m 25 9 3 3 1 2
7 FloorCleanars  harowood fioor cleaners 18,100 0.96 322 25 2 3 3 1 2
8  Floor Cleaners  wood floor deanes 12,100 1.00 252 25 9 3 3 1 2
%  FloorCleaners  laminate ficor cleaner 8,100 1.00 248 25 9 3 3 1 2
10 Quick Dessen quick and easy desserts 6,600 032 148 25 10 2 3 3 2
11 Quick Dessernt Quick desserts 5,400 0.30 1.66 25 10 2 3 3 2
12 Floor Cleaning  cleaning hardwood floors 5400 1.00 423 25 9 3 ] 1 2
13 Dessert Toppings floor wax dessert 1opping 70 018 745 24 10 3 1 3 3
14 Floor Cleaning floor cieaning 2,900 1.00 6.51 23 a 3 2 1 3
15 Quick Dessert quick easy desserts 3,600 0.18 137 22 a 2 2 3 2
16 Floor Cleaners  best hardwood floor cleaner 3,600 1.00 254 22 8 3 2 1 2
17 Floor Cleaning  cleaning wood floors 2400 1.00 3ar 22 8 3 2 1 2
18 Floor Cleaners  best wood floar deaner 2,400 1.00 342 22 B 3 2 1 2
19 Polish Harowood hardwood Sloor polish 2,400 1.00 145 22 a 3 2 1 2
20 Floor Cleaning  harowood fioor cleaning 1,900 1,00 441 22 8 3 2 1 2
21 Fleor Cleaning woaod foor ceaning 1,300 1.00 337 22 B 3 2 1 2
+ = Keyword Planner 2015-02-02 at 22:43.:07 tsv ©
& Citrle Onling Launchecdmg = 7 Prasentation DRAFT .. pptx * & ShowAr  x
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Find Your Voice
Google AdWords Keyword Planner

ese cmm| * _eomaor % feMyDrhve. x| Hioden G x [FrrojectDe x | ERGooge s x  EJGooge T x rgam. x  [Jediting Gl x | 788pu-Ge % 18 Google-' x Bary
« C [ hips.//docs.googie.com/afinnpartners. com/spreadshests/d/1 JXON I VidmAm Tw TUToUuGadTEEEMSUSITQJpOyXmOM/editigid« 18641 11249 ‘ | %% $ E 2 & =
| i Agps [ Basecamp Expense Report Entry | Lucidcharts Foad Later =% AVFCU 14 wHOIS [ ] Mac @ #hone Dev WidPress Omnicom EPP  [ig Weather » L Othor Bockmarks
|
Project Dessert Wax Search Terms [ ] hamy reichunerg@fonpannars. com ~
File Edit Wiew Insert Format Data Toois Add-ons Help  Lestadtwes 2 days 8go Comments
S e T 5 % 0 0023 Ana 10 B 7 5 A. - -HB-E E.1.5 coBMY X

Competition Lavel (1=high, 2=moderate, 3=low)

A B c o E
1+ <1 - |-
Weighted
) Avg, Monthly Opportunity Cumulative
Searches (exact Suggested Rating (higher#  Score (higher #
Ad Group Keyword match only) Competition  bld batter) better)

2 FlorCleaning  how to clean hardwood floars 9,800 0,82 5.08 8 10 3 3 1! 3

3 Floor Cleaning  how to clean woeod floors 6,600 0.82 576 26 10 3 3 1 3

4 FloarCleaners  floor deaners 40,500 1.00 364 25 9 3 3 1 2

8 FioorCleaners  floor cleaner 22,200 1.00 352 25 9 3 3 1 2

8 Flor Cleaners  hardwood floor ceaner 22,200 1.00 277 25 9 3 3 1l 2

! FlorCleaners  hardwood floor cleaners 18,100 0.98 322 25 9 3 3 1 2

8  Fioor Cleaners  weod foor ceaner 12,100 1.00 2.52 25 ) 3 3 1) 2

%  FloorCleaners  laminate fioor cleaner 8,100 1.00 248 25 9 3 3 1 2

10 Quick Dessan quick and easy dessers 6,600 0.32 148 25 10 2 3 3 2

1 Quick D t  quickd 5400 0.30 1.68 25 10 2 3 3 2

12 Fleor Cleaning  cleaning hardweod foors 5,400 1.00 4.23 25 El 3 3 1 2|

4 FlkorCleaning  floor deaning 2,900 1.00 6,51 2 9 3 2 1 3

95 Quick Dessert  quick easy desserts 3,600 0.18 1.37 2 g 2 2 3 2|

W Flear Cleaners  best hardwood flcor cleaner 3,600 1.00 254 22 3 3 2 1 2

IT  Floor Cleaning  cleaning wood fioors 2400 1.00 3.687 bl 8 3 2 1| 2

'8 Fleor Cleaners  best wood floor cleaner 2,400 1.00 342 2 8 3 2 1| 2

19 Polish Hardwood hardwood ficor polish 2,400 1.00 145 2 8 3 2 1 2

20 Flear Cleaning hardwood floor cleaning 1,900 1.00 441 2 8 3 2 1 2 |
21 Floor Cleaning  weod floor cieaning 1,300 1.00 337 22 8 3 2 1} 2 N

+ = Keyword Plannar 2015-02-02 at 22:43:07 tsv ) Sum: ) <

T CLIA Chemistry Meat,.pptx =  u  CLIA nsghts 3 (12).png Y & Show All x
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Find Your Voice
Google AdWords Keyword Planner

ese cmm| * _eomaor % feMyDrhve. x| Hioden G x [FrrojectDe x | ERGooge s x  EJGooge T x rgam. x  [Jediting Gl x | 788pu-Ge % 18 Google-' x Bary
« C [ hips.//docs.googie.com/afinnpartners. com/spreadshests/d/1 JXON I VidmAm Tw TUToUuGadTEEEMSUSITQJpOyXmOM/editigid« 18641 11249 ‘ | %% $ E 2 & =
| i Agps [ Basecamp Expense Report Entry | Lucidcharts Foad Later =% AVFCU 14 wHOIS [ ] Mac @ #hone Dev WidPress Omnicom EPP  [ig Weather » L Othor Bockmarks
|
Project Dessert Wax Search Terms [ ] hamy reichunerg@fonpannars. com ~
File Edit Wiew Insert Format Data Toois Add-ons Help  Lestadtwes 2 days 8go Comments
S e T 5 % 0 0023 Ana 10 B 7 5 A. - -HB-E E.1.5 coBMY X

Volume Tier (1=fow, 2=moderate, 3=high)

A 8 c [ £
1« Y - i~
Weighted
) Avg, Monthly Opportunity Cumulative
Searches (exact Suggested Rating (higher#  Score (higher #
Ad Group Keyword match only) Competition  bld better) better)

2 FlorCleaning  how to clean hardwood floars 9,800 0,82 5.08 8 10 3| 3 1 3

3 FloorCleaning  how to clean wood floors 6,600 0.62 576 26 10 3| 3 1 3

4 FloarCleaners  floor deaners 40,500 1.00 364 25 9 31; 3 1 2

8 FioorCleaners  floor cleaner 22,200 1.00 352 25 9 3 3 1 2

8 FlaorCleaners  hardwood floor cleaner 22,200 1.00 277 25 9 | 3 1 2

! FloorCleaners  hardwood floor cleaners 18,100 0.8 322 25 9 3 3 1 2

8  Fioor Cleaners  weod foor ceaner 12,100 1.00 2.52 25 ) ‘ 3 1 2

%  FloorCleaners  laminate fioor cleaner 8,100 1.00 248 25 9 3 ' 3 1 2

10 Quick Dessan quick and easy dessers 6,600 0.32 148 25 10 ‘ 3 3 2

11 Quick Dr t  quickd 5,400 0.30 1.68 25 10 2| 3 3 2

52 FloorCleaning  cleaning hardweod flocrs 5,400 1.00 4.23 25 9 31 3 1 2/

4 FlkorCleaning  floor deaning 2,900 1.00 6,51 2 9 3 ‘ 2 1 3

95 Quick Dessent Quick easy dessernts 3,600 0.19 137 2 g 2§ 2 3 2!

W Flear Cleaners  best hardwood flcor cleaner 3,600 1.00 254 22 3 3 2 1 2

T FioorCleaning  cleaning wood fioors 2,400 1.00 3.87 2 8 3l 2 1 2

'8 Fleor Cleaners  best wood floor cleaner 2,400 1.00 342 2 8 3» 2 1 2

10 Polish Hardwood hardwood floor polish 2,400 1.00 145 2 8 3‘ 2 1 2

20 Flear Cleaning hardwood floor cleaning 1,900 1.00 441 2 8 31 2 1 2 |
2% Floor Cleaning  wood floor cieaning 1,300 1.00 337 22 8 3| 2 1 2 |

+ = | Keyword Planner 2015-02-02 at 22:43:07 tsv -, Sum- 57 =

T CLIA Chemistry Meat,.pptx =  u  CLIA nsghts 3 (12).png Y & Show Al x
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Find Your Voice
Google AdWords Keyword Planner

ese cmm| * _eomaor % feMyDrhve. x| Hioden G x [FrrojectDe x | ERGooge s x  EJGooge T x rgam. x  [Jediting Gl x | 788pu-Ge % 18 Google-' x Bary
« C [ hips.//docs.googie.com/afinnpartners. com/spreadshests/d/1 JXON I VidmAm Tw TUToUuGadTEEEMSUSITQJpOyXmOM/editigid« 18641 11249 ‘ | %% $ E 2 & =
| i Agps [ Basecamp Expense Report Entry | Lucidcharts Foad Later =% AVFCU 14 wHOIS [ ] Mac @ #hone Dev WidPress Omnicom EPP  [ig Weather » L Othor Bockmarks
|
Project Dessert Wax Search Terms [ ] hamy reichunerg@fonpannars. com ~
File Edit Wiew Insert Format Data Toois Add-ons Help  Lestadtwes 2 days 8go Comments
S e T 5 % 0 0023 Ana 10 B 7 5 A. - -HB-E E.1.5 coBMY X

Objective Refevance (1=low, 2=moderate, 3=high)

A B c [ E
1« Y - i~
Weighted
) Avg, Monthly Opportunity Cumulative
Searches (exact Suggested Rating (higher#  Score (higher #
Ad Group Keyword match only) Competition  bld batter) better)

2  FlorCleaning  how to clean hardwood floars 9,800 0.82 5.08 28 10, 3 3 1 3

3 Floor Cleaning  how to clean woeod floors 6,600 0.82 576 26 10 3 3 1 3

4 FloarCleaners  floor deaners 40,500 1.00 364 25 9 : 3 1 2

8  FloorCleaners  floor cleaner 22,200 1.00 3,52 25 9 3 3 1 2

8 Flor Cleaners  hardwood floor ceaner 22,200 1.00 277 25 9_ ]l 3 1 2

! FigorCleaners  hardwood floor cleaners 18,100 0.68 322 25 9 3| 3 1 2

8 Fleor Cleaners weod foor deaner 12,100 1.00 2.52 25 9‘ 3;‘ 3 1 2

%  FloorCleaners  laminate fioor cleaner 8,100 1.00 248 25 9 3| 3 1 2

10 Quick Dessan quick and easy dessers 6,600 0.32 148 25 10 2| 3 3 2

11 Quick D t  quickd 5,400 0.30 1.68 25 10/ 2| 3 3 2

12 Floaor Cleaning cleaning hardwood flocrs 5,400 1.00 4.23 25 9 3| 3 1 2|

¥ Flor Cleaning  floor deaning 2,900 1.00 651 2 4 3| 2 1 a

6 Quick Dessert  quick easy desserts 3,600 019 1.37 2 9 2| 2 3 2|

W Flear Cleaners  best hardwood flcor cleaner 3,600 1.00 254 22 8 3: 2 1 2

IT  Floor Cleaning  cleaning wood fioors 2400 1.00 3.687 bl 8 3| 2 1 2

'8 Fleor Cleaners  best wood floor cleaner 2,400 1.00 342 2 8 3‘ 2 1 2

10 Polish Hardwood hardwood ficor polish 2,400 1.00 145 2 8 3] 2 1 2

20 Flear Cleaning hardwood floor cleaning 1,900 1.00 441 2 8 3| 2 1 2 |
21 Floor Cleaning  wood floor cieaning 1,300 1.00 337 2 8 3 2 1 2 |

+ = | Keyword Planner 2015-02-02 at 22:43:07 tsv -, Sum- 64 =

T CLIA Chemistry Meat,.pptx =  u  CLIA nsghts 3 (12).png Y & Show All x
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Find Your Voice
le AdWords Kevword Planner

® % rMokw EIF0x geSerc [Ecex BEecox Msume (s« EHope w PR x i8¢ x  @Pocke [iow x  [Mwal  Foo x  [ife x  Mxeywe Mfem x Eoor x Barry
C & mitpsi/idocs.googie.comia/finnpartners convsproadshoets/d/A JXONITVIdmAMTWTUToUuGd THIEEMSUSTT qJpOyXmDM/edit¥gid=1864111249 . & Ebu 1 E & a =
# apps [ Basecamp Experse Repart EMry  Lucidcharts Read Later =% AVFGU 42 wHOIS [} Maz @& IPhane Dav WidPress Omnicom EP® (I8 Weather  ['] Barry Portfolio L Cther Bookmarks
Project Dessert Wax Search Terms B by micharongfinvparnens.com «
File Ecit View Insert Format Data Tools Addons Help A changes saved in Drve Comments
& e T 8 % o0 00128 A - 10 B J 5 A. - H-3. E-1-5 coWV-Z-
Weighted Opportunity Rating (higher # better)
A B c D E F G H ) J ®

Cumuiative Score

Ad Group Keyword ; 3 (higher # better)
2 Cream Dessert  ice cream dessarts 2,400 0.41 2,38;' 18| 7 1 2 2 2
3 Cream Dessort  desserts with ice cream 140 0.22 135 15i 7 1 1 3 2
4  Cream Dessert easy ice cregm dessens 170 0.22 0.902 14/ 6 1 1 3 1
5 Cream Dessert  desseris with whipped cream 110 028 081 14 6 1 1 3 1
®  Cream Dessert  co croam for dessart 20 017 0.00| 1) 6 1 1 3 1
7  Cream Dessert  vanilla ica cream dessents 50 0.16 0.00E 14 ‘ 6 1 1 3 1
8 Cream Dessert  whipped cream desserts 260 0.38 0282 12| 5 1 1 2 1
%  Dessert Toppings fioor wax dessert topping 70 0.18 745 24| 10 3 1 3 3
10 Dessert Toppings floor wax and dessert 1opping 0 0.16 000% 22| 8 3 1 3 1
11 Dessert Toppings dessert toppings 260 0.45 1.44 ’ 17 ’ 7 2 1 2 2
12 Dessert Toppings sanders dessert toppings 20 0.65 058 18 | ] 2 1 2 1
13 Dessert Toppings dessert topping mix 20 0.66 093 16| 6 2 1 2 1
14 Dessert Toppings top rated dessers 5 0.10 1.49| 15| 7 1 1 3 2
15 Dessert Toppings lop desserts 3%0 0.04 034 14| 6 1 1 3 1
16 Dessert Toppings top dessent ropes 320 0.14 097 14; 6 1 1 3 1
17 Dessert Toppings top ten dessers 210 0.16 0.44 1 14/ 6 1 1 3 1
18 Dessert Toppings lop thanksgiving desserts 70 0.00 0.00/ 14| 6 1 1 k! 1
| 1
1%  Dessert Toppings sanders dessert topping 20 093 03 14 5 2 1 1 1
2 Dessert Toppings top 10 desserts 350 0.14 0.625 14/ 6 1 1 3 1
21 Dessert Toppings stove lop dessarns 210 0.06 0.00] 1 ’ 6 1 1 3 1
4 =  Keyword Plaaner 2015-02-02 at 22:43:07 tsv © a0
& Citrlx Onling Launcherdmg = 77 Prasentation DRAFT .._ppix * & Show Al  x
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Find Your Voice
Google AdWords Kevyword Planner

® 0 okow EFn ok geSerc Elctx Elere x  Msumr [sc x  EfiHope e PR x  Ziac x  @rocke Eiox x Basry
C & hitpsi//docs.googie.coma/finnpartners conmvsproadshoets/d/ 1 JXONITVidmAM TWTUToUuGgd TEIEEMSUSTT qJpOyXmOM/e > O % =
i apps [ Basecamp Experse Repart Entry Lucidcharts Reat Later == AVFGU 12 wHOIS [} Maz @& IPhane Dav WidF nnsonm

Project Dessert Wax Search Terms B
File Ecit View Insert Format Data Tools Add-ons Help Al changes saved in Drve

& e T 3 % 0 00123 Ars - 1 B J 5 A. S-H-
Quick Dessert
A 8 c D E
Weighted
1 Avg. Manthly Opportunity
Searches (exact Rating (higher #  Cumulative Score
Ad Group Kayword ~match oaly) Compatition Suggestad hid TN (higher ¥ better)
2  Flcor Cleaning  how to clean hardwood floors 9,900 082 508 26 10 3 3 1 3
3 FloorCleaning  how to clean wood floors 6,600 082 576 26 10 3 3 1 3
4  Floor Cleaners  floor cleaners 40,500 1.00 364 25 ] 3 3 1 2
5 Fleor Cleaners  Noor deaner 22,200 1.00 352 25 9 3 3 1 2
6 Floor Cleaners  harowood fioor cleaner 22,200 1.00 277 25 9 3 3 1 2
7 FloorCleanars  harowood fioor cleaners 18,100 0.96 322 25 9 3 3 1 2
8 Floor Cleaners  wood floor deaner 12,100 1.00 252 25 ] 3 3 1 2
%  Floor Cleaners  laminate ficor cloaner 8,100 1.00 248 25 9 3 3 1 2
10 Quick Dessen quick and easy desserts 6,600 032 148 25 10 2 3 3 2
11 Quick Dessen Quick desserts 5,400 0.30 1.66 25 10 2 3 3 2
12 Floor Cleaning  cleaning hardwood floors 5400 1.00 423 25 9 3 3 1 2
13 Dessert Toppings floor wax dessart lopping Y 018 745 24 10 3 1 3 3
14 Floor Cleaning  floor cieaning 2,900 1.00 651 23 9 3 2 1 3
15 Quick Dessert quick easy desserts 3,600 0.18 1.37 22 g 2 2 3 2
16 Flcor Cleaners  best hardwood foor cleaner 3,600 1.00 254 22 8 3 2 1 2
17 Floor Cleaning  cleaning wood floors 2400 1.00 a7 22 8 3 2 1 2
18 Fleor Cleaners  best wood floar desner 2,400 1.00 342 22 B 3 2 1 2
19 Polish Hardwood  hardwood floor polish 2,400 1.00 1.45 22 8 3 2 1 2
20 Floor Cleaning  harowood fioor cleaning 1,900 1,00 441 22 8 3 2 1 2
21 Floor Cleaning  wood foor ceaning 1,300 1.00 337 22 -] 3 2 1 2
+ = Keyword Planner 2015-02-02 at 22:43:07 tav ©
& Citrx Qniine Launcheedmg = 7 Prasentation DRAFT ._pptx ~ & ShowAr  x
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Find Your Voice
le AdWords Kevword Planner
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A B c [ £ ‘
n <1 - |«
Weighted
] Avg, Monthly Opportunity Cumulative
Searches (exact Suggested Rating (higher#  Score (higher #
Ad Group Keyword match only) Competition  bld better) better)
2 FlorCleaning  how to clean hardwood floars 9,800 0,82 5.08 28 10 3 3 1 3
3 Floor Cleaning  how to clean woeod floors 6,600 0.82 576 bl 10 3 3 1 3
4 FloarCleaners  floor deaners 40,500 1.00 364 25 9 3 3 1 2
8 FioorCleaners  floor cleaner 22,200 1.00 352 25 9 3 3 1 2
8 Flor Cleaners  hardwood floor ceaner 22,200 1.00 277 25 9 3 3 1 2
T FloorCleaners  hardwood floor cleaners 18,100 0.98 322 25 9 3 3 1 2
8  Fioor Cleaners  weod foor ceaner 12,100 1.00 2.52 25 ) 3 3 1 2
9  FloorCleaners  laminate floor cleaner 8,100 1.00 248 25 9 3 3 1 2
10 Quick Dessarn quick and easy dessers 6,600 0.32 148 25 10 2 3 3 2
11 Quick Dy t  quickd 5,400 0.30 1.68 25 10 2 3 3 2
12 Floaor Cleaning cleaning hardwood flocrs 5,400 1.00 4.23 25 3 3 3 1 2|
4 Flor Cleaning floor deaning 2,900 1.00 6,51 23 9 3 2 1 3
95 Quick Dessert Quick easy desserts 3,600 0.19 1.37 2 g 2 2 3 2|
W Flear Cleaners  best hardwood flcor cleaner 3,600 1.00 2.54 2 3 3 2 1 2
IT  Floor Cleaning  cleaning wood fioors 2400 1.00 3.687 2 8 3 2 1 2
'8 Fleor Cleaners  best wood floor cleaner 2,400 1.00 342 2 8 3 2 1 2
19 Polish Hardwood hardwood ficor polish 2,400 1.00 145 2 8 3 2 1 2,
20 Flear Cleaning hardwood floor cleaning 1,900 1.00 441 =2 8 3 2 1 2 |
21 Floor Cleaning  wood floor cieaning 1,300 1.00 337 2 8 3 2 1 2 |
+ = | Keyword Planner 2015-02-02 at 22:43:07 tsv -, Sum- 537 =
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Insights from
The Wisdom of Teams

“Connecting with the needs,

I NSIG HTS SPRI NT desires and motivations of

real people helps to inspire

and provoke fresh ideas.”

¢ It’S aUdlence'Cent”C - Creative Confidence
— Emotional and rational motivations
— Resolve tension/solve problems

« It sparks creative thinking
— Unique and differentiating ideas

It provides a strategic foundation (and filter) for
tactics
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Why Insights Immersion?

“Connecting with the needs,

i It’S a Ud |ence-Ce ntrlc desires and motivations of
. ] ] ] real people helps to inspire
— Emotional and rational motivations and provoke fresh ideas”

- Creative Confidence

— Resolve tension/solve problems

It sparks creative thinking
— Unique and differentiating ideas

« It provides a strategic foundation (and filter) for
tactics
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Getting to the Big Idea
Y Y-

Collect Data & 1.Combine data & contradict
Observations 2.Generate raw insights
(post-it notes) 3.Filter based on challenge

4 Craft insights

Source (I read, I Initials of person
saw, X said) observing

Specific content

ontext (age, job,
ocation, pertinent
nfo)

l FINNPARTNERS
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What's an Insight?

 What we know about the target’'s mindset and
motivations about this subject today that will help
us to change his/her attitudes/behaviors
tomorrow?

 Combining two elements...
— Because (explanation)
— But (tension)
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How We'll Turn Observation into Insights?

« Using the observations, together we’ll craft insight

statements
WHO -> THINK/FEEL/WANT -> WHAT -> WHY?
(target)  (verb) (noun) (adverb)

Millennials don’t consider cruise vacations. . .
. . .because they have guilt about taking vacations
. . .because they feel the need to “check-in” to work

. . .because internet connectivity on cruise has been
historically slow, unavailable and/or expensive

@barryreich FINNPARTNERS #iprnews  #GoogleConf



How to post observations in 2 steps

Go to the Observations Google Plus Community page

I FINNPARTNERS
@ Communities v

CLIA Audience
Observations

b finnpartners. oo

Q
' All posts

Discussion

@barryreich

All communities Recommendead for you

Share what's new.,

F AR O 2 @ O

Text

@ Barry Reicherter cwnin

| read that there's a "100 cool to cruise” condescending attitude. and

stereatypes about crutsuing that may exist among younger, urban
eftes. - Salon.com

FINNPARTNERS

n +Bary 0 Share 9

fe
‘"
o

Abaut this community
Invite poople Share this community

A destnation for gathenng ocbservations from people we talk %o,
research we find, news anicles we read and imagery we see that
defines CLIA's target audiences’ hopes, wishes and deswes for
vacations

& CLIARFP Bagecamy

@ Barry Reicherter cwne
t.‘

| read.,, Milenrsals also feel guiltier than older workers about using
their hord-eamed vacation days. Maore than 40% admitted 1o feelng
guilty about using all of their time, which is more than double the 18%
of baby boormers wha claimed 10 feel the same. 42% said they leel
cbhgated 1o check in with work while they're vacationing - Rardstad
US Employee Engagement Study

Hprnews

#GoogleConf


https://plus.google.com/communities/102078760280588110526

How to post observations in 2 steps

a Paste a link, attach an image or video, or simply write a note for
your observation

Share what's new...

Try and collect
at least 15
observations

4

Text

That's It!
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How to post observations

Remember, an observation can come from any of the following:

SN SN

g a

Conduct Participate or lurk  Read, Watch, Review Role play as
informal in social media Listen existing the target
interviews w/ articles, research audience
friends, family, programs,

anyone news

relevant to the

audience or

influencers

@barryreich FINNPARTNERS #iprnews  #GoogleConf
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s Dbservation: ul 27,2014 Wresearch |

In our Gocgle survey #research | saw that respondents
within the income range of our target audience that reliance
on online information sources (search & social) was
greater the higher the income, while reliance on people they
knew decreased and travel agents increased very slightly
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Conference Mural
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