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with Creative and Content Development 
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Typical Method: 

Spaghetti Meets Wall 
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Gettin’ Googly With It 

DEFINITION: 
 
Give yourself fully to the cloud 
to gain the full effectiveness… 
 
Let data inform the draft –  
not the other way around 
 
You get to great content ideas 
with great insights. Get to great 
insights by gamifying the 
process with an ad-hoc social 
network. 
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Our Challenge Example 
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Our Challenge Example 

CLEAN FLOORS &  
GREAT DESSERTS!!! 
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Our Challenge Example 

NEW 

INVENTION 
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Crowdfunding Campaign 

Shimmer: Floor Wax Dessert Topping Hybrid 
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Find your voice with 
Google Trends & AdWords 
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Find Your Voice 
Google AdWords Keyword Planner 
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Insights from  
The Wisdom of Crowds Teams 

• It’s audience-centric 

– Emotional and rational motivations 

– Resolve tension/solve problems 

• It sparks creative thinking 

– Unique and differentiating ideas 

• It provides a strategic foundation (and filter) for 

tactics 

“Connecting with the needs, 
desires and motivations of 
real people helps to inspire 
and provoke fresh ideas.” 
 - Creative Confidence  

INSIGHTS SPRINT 
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Why Insights Immersion? 

• It’s audience-centric 

– Emotional and rational motivations 

– Resolve tension/solve problems 

• It sparks creative thinking 

– Unique and differentiating ideas 

• It provides a strategic foundation (and filter) for 

tactics 

“Connecting with the needs, 
desires and motivations of 
real people helps to inspire 
and provoke fresh ideas.” 
 - Creative Confidence  
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Getting to the Big Idea 

* 
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What’s an Insight? 

• What we know about the target’s mindset and 

motivations about this subject today that will help 

us to change his/her attitudes/behaviors 

tomorrow? 

• Combining two elements... 

– Because (explanation) 

– But (tension) 
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How We’ll Turn Observation into Insights? 

• Using the observations, together we’ll craft insight 
statements 

WHO -> THINK/FEEL/WANT -> WHAT -> WHY? 

(target)      (verb)                         (noun)     (adverb) 

 

Millennials don’t consider cruise vacations. . .  
 . . .because they have guilt about taking vacations  
. . .because they feel the need to “check-in” to work 
. . .because internet connectivity on cruise has been 

historically slow, unavailable and/or expensive 
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How to post observations in 2 steps 
Go to the Observations Google Plus Community page 1 

https://plus.google.com/communities/102078760280588110526
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How to post observations in 2 steps 

Paste a link, attach an image or video, or simply write a note for 
your observation 

2 

That’s It!  

Try and collect 

at least 15 

observations 
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How to post observations 

Remember, an observation can come from any of the following: 

Conduct 
informal 
interviews w/ 
friends, family, 
anyone 
relevant to the 
audience or 
influencers 

Participate or lurk 
in social media 

Read, Watch, 
Listen 
articles, 
programs, 
news 

Review 
existing 
research 

Role play as 
the target 
audience 
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as an insights hub 
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Conference Mural 

http://mrl.li/YQN81OMn

