
@kdando                            
 
 

How to Make Google Analytics Work for Your 
Brand 
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What I’m going to talk about today: 
 
• You’ve just gotten the big picture 
• A case study in how we rely on Google Analytics 

(a day in the life of the social media director of 
PBS) 

• But first, background on PBS and social 
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Google’s Real Time Monitoring (addictive, 
distracting and completely critical) 
• Allows us to see – and react to surprises of all 

kinds.  (Like when we make the front page of 
Reddit, and how we react to it then) 

• Helps us analyze how quickly we can/should 
post on Facebook and other social channels 

• Helps us prioritize social channel posting (even 
down to when to post) 

 
 

#GoogleConf 
 
 



@kdando                            
 
 

Google’s Real Time Monitoring (addictive, 
distracting and completely critical) 
• We learn through ongoing use when a spike 

happens that we should exploit (and when it’s 
not) 

• Also helps us with influencer outreach (which 
outlets can really drive traffic) 

• Use alerts to see when traffic targets have been 
reached 
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Campaign Tagging Dashboard 
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Campaign tagging  
• Helps us know which of our social channels are 

driving traffic where (not just Facebook, but 
*which* Facebook page) 

• Conversations about campaign tagging 
practices help with other measurement 
standardizations we want to employ 
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Custom Dashboard 
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• Helps us differentiate behaviors of users by 
social platform 

• Easily summarized and customizable (and 
helpful for demonstrating power of social traffic 
quickly – and with no cost. 

• Particularly helpful with people who are not as 
familiar with social media 
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