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How to Make Google Analytics Work for Your
Brand

Kevin Dando, Senior Director, Social Media
Strategy and Digital Communications, PBS
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What I’'m going to talk about today:

e You've just gotten the big picture

o A case study in how we rely on Google Analytics

(a day In the life of the social media director of
PBS)

e But first, background on PBS and social

E?ogleca




PRNews’
GOOGLE
Conference

Feb. 11 | San Francisco

‘ SEO | Analytics | AdWords | YouTube | Influence E

Google Real Time
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Locations

Top Referrals: Top Active Pages:
Traffic Sources Source Active Users | Active Page Active Users +
(ot 1. pbs.org 140 1 116 3.59%
[Evate 2. news.google.com 43 2. /charlierosetheweek/quiz/ 80 2.48%
ESiEE 3. pbskids.org 10 3. /wgbh/masterpiece/2015-downton-abbey-sweepstakes/ 589 1.83%
4. video.pbs.org 9 4. /wgbh/americanexperience/lastdays/ 54 167%
Audience
5. engelsk.gyldendal.dk & 5. /video/2365413022/ 42 1.30%
->. A isit 6. /newshour/updates/can-don._..d-1-1-million-fundraiser/ 39 121%
=p Acquisiion Top Social Traffic:

7. /newshour/making-sense/as._-two-interview-guestions/ 38 1.18%

Source Active Users |
8. /video/2365295765/ 34 1.05%

[ senavior 1. Facebook 265
9. /wgbh/masterpiece/program.. ter/atticus-aldridge_s528 34 1.03%

2. Twitter [
i 10.  /newshour/ 30 0.93%

F ECITEROIE 3. Pinterest 5

4. Weebly 5

Top Locations:

5. StumbleUpon 3

Top Keywords:
Keyword Active Users L
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Google’s Real Time Monitoring (addictive,
distracting and completely critical)

* Allows us to see — and react to surprises of all
Kinds. (Like when we make the front page of
Reddit, and how we react to it then)

* Helps us analyze how quickly we can/should
nost on Facebook and other social channels

e Helps us prioritize social channel posting (even
down to when to post)
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Google’s Real Time Monitoring (addictive,
distracting and completely critical)

e We learn through ongoing use when a spike
happens that we should exploit (and when it’s
not)

* Also helps us with influencer outreach (which
outlets can really drive traffic)

e Use alerts to see when traffic targets have been
reached
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Campaign Tagging Dashboard

’ . kdando@gmail.com
' “ GOOS]G Analyucs Home Reporting Customization Admin “www.pbs.org Page Tracking - hitpw_. + 0 ‘n‘n
&~ 01 Overall Traffic .

g i

Real Time Total My Top Campaigns
Dashboards . -
ng ht now Campaign Sessions Users
PEEE] newshour 1092747 861,676
-
e 1 8 1 nova_next 138,145 116,457
‘ Campaign-Taggi... pbsbakingshow 59,564 54,064
N Management Sum active users on site pbsfood_freshtastes 51,392 36,304
c Newest Social Me B PBSOFFICIAL downtonpbs 29,704 24,203
PR Pro Dashboard pbsfood_kitchenvignettes 13,359 11,630 I
Traffic Overview frontline 12,573 10,530
+ New Dashboard criw_guiz_jans 11,787 10,373
Real Time Campaign Traffic crtw_quiz_jam12 DT N7
&= Shortcuts Campaign Source Active Users crtw_quiz_jan1a 9.587 8172
1. criw_quiz_feb2 facebook 108 5967%
, Intelligence Events 2. newshour facebook 85 35.91%
3. nova_next facebook 4 221% My Top Mediums
ot
a 0 Real-Time 4. apathappears facebook 1 055% Medium sessions Users
- T 5. pbsfood_kitchenvignettes facebook 1 055% pbsofiicial 1,465,693 1,061,472
H
Teetons 6. pbsfood_superbowl gplus 1 055%
£ Trafiic Sources 7. pbsfood_valentinesday facebook 1 055% o &
ly Top Sources
Content
Event . Source Sessions Users
] TEs Total visits from my Campaigns tacebook 1+ 429074 1 035 607
acebool 429, .035,
Conversions
1’446’900 twitter 22317 14,930
5% of Total: 3.69% (39,186,453) Y VPN | : ’
Audience gplus 10,687 7.701
youtube 2515 2,200

New vs_ Returning visitors referred by my Campaigns
't’ Acquisition L pinterest 1,100 943
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Campaign tagging
* Helps us know which of our social channels are

driving traffic where (not just Facebook, but
*which* Facebook page)

e Conversations about campaign tagging
practices help with other measurement
standardizations we want to employ

E)ogleca
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Custom Dashboard
N

Visits from Social Sites Top Landing Pages For Facebook Visitors Visits by Social Source
1,079,359 . . Bounce B m facebook.com M facebook
% of Total: 12.16% (8,879,124) Landing Page Pageviews Rate M facebook.com
|.facebook.com
/newshourfrundewn/crippling-p M Im facebook.com Other
] o otentially-historic-blizzard-slam 157,171  52.00%
Social Visitors by Type -northeast/

N

M New Visitor M Returning Visitor Iwgbh/masterpiece/programs/e
pisode/downton-abbey-s5-e4/s
pecial-features/ultimate-episod
e-guide/

102,097 28.41%

fwgbh/nova/next/earth/massive
-oil-spill-yellowstone-river-cont 53,428 46.47%
aminates-drinking-water/

/newshour/rundown/driving-kin 49635 61.61% Visits from Facebook Campaigns
g-anecdote-goes-viral/
mewshour/rundown/bartender- Campaign Sessions
Visits from Social Sites via Mobile f:le?rs-boston—marathon—ﬁnish—l 42513 55.30% newshour 152,138
ine
668,846 o / hour/rundown| K | nova_next 28,642
% of Total: 7.53% (8,879,124) newshour/rundownir-p-skyma 42335 56.08%
I-long-thanks-foot-massagers/ crtw_quiz_jan19 10.158
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Custom Dashboard

 Helps us differentiate behaviors of users by
social platform

e Easily summarized and customizable (and
helpful for demonstrating power of social traffic
qguickly — and with no cost.

o Particularly helpful with people who are not as
familiar with social media
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