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HOW TO US€ THE RIGHT METRICS TO MAKE YOUR
MEDIA RELATIONS INITIATIVES MORE SUCCESSFUL




OR

What Brad
Pitt can
teach us
about using
data &
melfrics to
power
media
relations

‘ ‘ Forget trade journals, conferences and white papers. Learn everything you need to
know about using social data and metrics to improve your media relations efforts from

four films starring Angelina Jolie's husband.




|

\ I
WAHOO:



PLOT:

Brad plays the role of Major League
Baseball Oakland Athletics

manager, Billy Beane who faced Vi
disma prospgcts with no budget to LIVIng Under

pay top players and increasingba” The Sulury cup

pressure to win and keep the
Newsrooms have less

club financially viable.
staff and more

freelancers. Marketing
and communications
budgets haven't grown

Pressure to Win dramatically.

Getting to the story first
and getting the most
page-views defines
outlet success. Building
an audience = career
survival/success.

Performance
Enhancing Journalists

Journalists stories come
to them in their FEED.
The meet the rise of the

BRAD’'s LESSON

He pioneered the now
commonplace practice of using

analytics to find and acquire data-skilled journalist
undervalued players that get

“on-base” which got him runs, you need to speak their
which got him wins. language.

LET'S PLAY




FIND

Start with Search becduse. ..

PLOT:

Two brothers persue different paths
but maintain fishing as their common
bond with their father.

CATCH

There's no such thing as
spéed fishing...

Develop storylines
Create/curate content
Follow/friend influencers

Kudos and comment
Test with SEM

Best arbiter of terminology
Journalists® first stop
Guides content
Keeps you focused

COUNT

Only keep what you
can eat...

Activity
Awareness
Engagement

“aw Sentiment
Advocacy

BRAD's LESSON:

To become an expert you need to
be thinking through multiple lenses
simultaneously. Every effortishould
include a FIND, CATCH, and
COUNT.



is. Come up with a daily workflow
that works for you and keep ¢ ;lm,; of your adivi ’f'wf

e daily routine box that i
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KEYWORDS

Determine the top
20-50 search terms
associated withithe

Use spreadsheets and
query services to pull
just the relevant data
and notify you

Google

AdWords

Let's see,
where did |
put that

infographic

BRAD's LESSON:

To maintain a workable process you
need to have a bag of <data> tricks at
your disposal. Here's some of our
favorites to consider for your toolkKit.

Most free or under $100/month
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