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6.5 Million Social Reach 
 

1.2 Million Facebook Fans 
682k Twitter Followers 
4.2 Million G+ Followers 
40k LinkedIn Followers 
16k Instagram Fans 
219k Tumblr Followers 
7.5k Pinterest Followers 
37k Flickr Members 

TNC Social Footprint 

@trevorFmartin 
#prnews 
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What is social reach? Social reach is defined as any time your content appears in a user’s Facebook feed because they like your page, your friend likes our page and shares a story or we advertise to put our post in your newsfeed. 



4 Pillars of Social 
1. Community Size 
- Growth 
 
2.  Engagement 
- Reach is significant 
- Likes, Shares, Comments, RTs, +1 
 
3.  Web traffic 
- Clicks on link provided in post to your website 
 
4.  Fundraising 
- Donations 
- Partnerships 

@trevorFmartin 
#prnews 
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Attach goals to each of these and tactics to get there from a numbers perspectiveMy



Social: Goal Tracking 

OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT

Total 2,577,914 2,620,209 3,041,049 3,557,934 3,850,054 4,044,053 4,387,423 4,641,291 4,924,710 5,292,243 5,690,098 6,061,223 6,500,994

Goal 3,040,658 3,040,658 3,040,658 3,040,658 3,040,658 3,040,658 3,040,658 3,040,658 3,040,658 3,040,658 6,212,487 6,212,487 6,212,487
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Social by Site						Site	Current	 MOM  	 MOM Difference 	Month	VarianceTotal 	 6,500,994 	7.26%	 439,771 Twitter 	 682,017 	2.12%	 14,137 Facebook	 1,234,649 	3.01%	 36,092 Causes	 224,000 	0.00%	 -   Flickr	 36,907 	0.86%	 315 Myspace	 5,903 	-11.14%	 (740)Google+	 4,024,715 	10.62%	 386,242 LinkedIn	 39,073 	4.07%	 1,529 Foursquare	 8,614 	0.42%	 36 Pinterest	 7,249 	1.29%	 92 Tumblr	 219,398 	0.45%	 988 Instagram	 14,654 	7.82%	 1,063 WeChat	 3,815 	0.45%	 17 



How to organize your social brand 

Social Media 

Designers 

  Writers 
 

Community 
manager 

Campaign 
leads 

@trevorFmartin   #prnews 
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Graphic on how social is supported at the org



Social strategies to monitor platforms  
& engagement 

Tools 
Hootsuite 
 
Tweetdeck 
 
Topsy (analytics) 
 
Sprout Social 
 

Content Strategy 
Google Calendar 
 
Sprout Social 
 
Excel Calendar 
 
Photo Archive (Vault) 

Team Strategy 
Added Staff 
 
Dedicate an hour to social 
 
Share best practices 
 
Reporting 

@trevorFmartin   #prnews 



Finding brand through nature 
• TNC’s brand on social plays a unique role within the organization. 
• TNC’s interaction through personal experience with nature.   
• Personality conveys TNC brand to our audience. 
• Real time marketing opportunities can define and elevate brand.  

@trevorFmartin 
#prnews 
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Branding through nature takes many forms because nature takes many formsUs interacting with the world (good & bad)Animals interacting with the worldScenes 



      Honing in on brand voice 

The Nature Conservancy’s brand voice on social media: 
 

LSTERN! 
(Learn + Listen) 

 
•Light-hearted 
•Situational gravitas on worldly events 
•Timely response 
•Engaging community 
•Relevant content 
•Negative response & Crisis Communications 

@trevorFmartin   #prnews 



Social Media Resources 

• Social Media Examiner 
• Mashable 
• Social Media Today 
• 100 Ideas For Your social media 

content 
• Free photo resizer 
• Thunderclap 
• Sprout Social  
• Google Docs 
 

@trevorFmartin   #prnews 

http://www.socialmediaexaminer.com/
http://mashable.com/category/social-media/
http://socialmediatoday.com/
http://www.forbes.com/sites/jaysondemers/2014/06/25/100-killer-ideas-for-your-social-media-content/
http://www.forbes.com/sites/jaysondemers/2014/06/25/100-killer-ideas-for-your-social-media-content/
http://www.fotor.com/features/resize.html
https://www.thunderclap.it
http://www.sproutsocial.com
https://docs.google.com/
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